&2 Universiteit
i Leiden
The Netherlands

Power and dignity: the ends of online behavioral advertising in

the European Union
Zardiashvili, A.

Citation

Zardiashvili, A. (2024, May 7). Power and dignity: the ends of online behavioral
advertising in the European Union. Retrieved from
https://hdl.handle.net/1887/3753619

Version: Publisher's Version

Licence agreement concerning inclusion of doctoral thesis in
the Institutional Repository of the University of Leiden

Downloaded from: https://hdl.handle.net/1887/3753619

License:

Note: To cite this publication please use the final published version (if applicable).


https://hdl.handle.net/1887/license:5
https://hdl.handle.net/1887/license:5
https://hdl.handle.net/1887/3753619

POWER & DIGNITY

The Ends of Online Behavioral Advertising
in the European Union

LEX ZARD

LEIDEN UNIVERSITY




