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ABSTRACT ARTICLE HISTORY

As more journalists rely on social media platforms like Twitter to Received 9 August 2022
gather information and report the news, scholars have identified Accepted 26 April 2023
an increasing tension between traditional journalistic values and
reporters’ construction of online personas. Moreover, networked
journalists build these mediated per.sonas—folloyving platforms’ journalistic values; political
affordances—to better engage with fellow journalists and journalism; social media;
algorithmic audiences. Drawing on data from 15 in-depth Twitter

interviews with Kosovar Albanian political journalists and editors,

this article offers a unique perspective by examining the

negotiation process between professional standards and

journalists’ online personas on Twitter. Via their online personas,

influenced by the audience and the platforms’ affordances and

logic, journalists and editors have given rise to new role

conceptions and standards in local political journalism. The

results show that political journalists and editors in Kosovo view

Twitter as a platform where they can display both professional

and personal layers of their identity. Furthermore, they feel

unrestricted by journalistic standards, taking on roles outside the

traditional scope of journalism: as good citizens, they express

opinions on political issues; as activists, they advocate for

personally meaningful causes; but they also see themselves as

mordant critics of political figures.

KEYWORDS
Kosovo; online personas;

Introduction

Understanding how journalists use digital platforms to report the news is ever more rel-
evant as traditional journalistic norms and values are challenged by social media’s algo-
rithmic logic (Hedman 2015; Nielsen, Cornia, and Kalogeropoulos 2016).

One platform that requires special attention is Twitter. Data show that journalists and
news media accounts make up almost 25% of Twitter's verified users (Kamps 2019).
Twitter itself reported that 55% of its users get their news from this platform, while jour-
nalists between the ages of 18-29 report that “Twitter is the social media site they use
most or second most in their job” (Twitter News 2022). Today, Twitter provides a platform
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for journalists to “find content, contact new sources and confirm facts” (Hernédndez-
Fuentes and Monnier 2022, 2) while also allowing journalists in non-democratic contexts
to circumvent press restrictions and bypass state-sponsored censorship (Peko, Meyer, and
Myssayeva 2019). Indeed, this platform has afforded journalists new possibilities for gath-
ering and reporting information (Djerf-Pierre, Ghersetti, and Hedman 2016). However,
Twitter has also fostered a growing interdependency between itself and journalists that
use the platform (Helberger 2020; Molyneux and McGregor 2021). By doing so, Twitter
has introduced a conflict between reporters’ professional values and online personas
(Mellado and Hermida 2021).

The nature of journalists’ online personas—the identities they consciously create and
present on social media (Mellado and Alfaro 2020; Molyneux, Holton, and Lewis 2018)—
depends on the platform’s logic (Hermida and Mellado 2020). For example, journalists are
compelled on Twitter to disseminate information in concise messages and engage in the
platform’s “opinionated ambience” (Coddington, Molyneux, and Lawrence 2014, 392).

Previous research has shed light on the relationship between journalism and digital
platforms by showing how journalists either adjust their traditional norms to fit social
media logic (Hermida and Mellado 2020) or adapt social media to serve their traditional
norms (Hanusch 2018; Simon 2019). However, these studies have been mainly limited to
content analyses of journalists’ social media activity (Homola¢ and Mrazkova 2019), thus
missing the critical process of rationalization and the narratives that journalists tell regard-
ing their use of social media platforms, specifically Twitter. In addition, surveys and inter-
views have been conducted (Djerf-Pierre, Ghersetti, and Hedman 2016; Weaver and
Willnat 2016), but while most have focused on how journalists use these platforms, this
article aims to add to the current literature by showing why they do so and how they
understand their actions. Moreover, this article also sheds light on the tensions
between journalistic values and social media behavior that reporters experience while
using Twitter and how this process impacts how they construct online personas.

Lewis and Molyneux (2018) identify another critical problem with the current literature:
a need for more diverse perspectives. Studies on journalists’ social media use have mainly
focused on newsrooms across the Global North. By developing theories based on the
experiences of Western journalists, scholars have largely ignored salient issues and
different practices in other parts of the world (Hanitzsch 2019). This article provides
new perspectives by analyzing the case of Kosovo. Although Kosovo is considered part
of the Western Balkans, the context in which journalists enact their roles differs from
that in more dominant Western countries. Kosovo, for example, is the only country in
Europe that no longer has any published print newspapers (Hertel and Kliewer 2021).
However, it boasts a higher rate of internet access than the EU average, illustrating the
importance of online news media and platforms for disseminating information.

Nevertheless, this heavy reliance on digital media has negatively affected the Kosovar
news media industry. Previous local research on this issue has shown that social media
threatens journalism'’s ethical and professional values as Kosovar reporters sacrifice accu-
racy for prompt reporting (Sabedini 2019). Furthermore, the journalistic culture in Kosovo
presents a unique opportunity for this research. After the end of the civil conflict in the
late 1990s, Kosovo's newly democratic society is characterized by a high degree of politi-
cal cynicism and distrust towards executive institutions (Camaj 2014). As Johnson argues,
although Kosovar society has unrestricted access to a diverse range of media, the country
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is still dealing with problems “relating to the implementation and enforcement of laws,
self-censorship that results from a fear of political backlash or threats, a heavily saturated
market in which outlets rely on alternate revenue streams, and [...] heavily politicized
reporting” (Johnson 2012, 154). Indeed, for Sorge (2012), Kosovo's media system presents
some underperforming qualities because the international development strategy put in
place by intergovernmental organizations failed to secure economic sustainability and
political autonomy for the media system.

Nevertheless, research on the Kosovo context has only investigated social media’s
effects on Kosovar journalists’ reporting, overlooking their behavior on social media plat-
forms. This article addresses these gaps in the literature by investigating the following
questions: (RQ1) How do Kosovar Albanian political journalists and editors negotiate pro-
fessional standards and practices on Twitter? (RQ2) What type of online personas do
Kosovar Albanian political journalists and editors express on Twitter? And (RQ3) How
do Twitter characteristics interfere with Kosovar Albanian political journalists’ online per-
sonas? We explore these questions by interviewing 15 Kosovar Albanian political journal-
ists and editors.

Literature Review

The rise of social media has brought concerns about its impact on journalism, not only on
the profession’s practice but also on its meaning (Hedman and Djerf-Pierre 2013; Hermida
2012). Linked with an intensification of the de-professionalization process (Splichal and
Dahlgren 2016), social media usage has made journalism’s vague boundaries “increas-
ingly fluid and contingent” (Ottovordemgentschenfelde 2017, 65). Journalists’ identities
are part of these changes, as platforms such as Twitter enable them to shape their
online personas (Hermida and Mellado 2020; Robinson 2006).

In this article, online personas are defined as the identities journalists construct on a
given platform. They are often “organized around profile photos, status updates, and
short but carefully crafted biographical statements, among other things” (Molyneux,
Holton, and Lewis 2018, 1386). The use of online personas on social media platforms
has revealed tensions between the personal and the professional as they coexist in jour-
nalists’ online activities (Mellado and Alfaro 2020).

The increasing number of journalists creating profiles on social media sites has further
exacerbated the entanglement of journalistic values and online personas. Values in jour-
nalism are constantly challenged and disputed because they depend on the situational
context in which they occur (Hanitzsch et al. 2011). Indeed, reporters’ roles are far from
static. They are “situational, dynamic, and fluid” (Mellado 2020), and their definitions
must be understood and studied within their particular context. This idea reinforces
Hanitzsch and Vos (2018) argument that journalistic roles are negotiated within news-
rooms rather than being identical across different organizations.

However, this negotiation process has been disrupted as new digital technologies
made their way into news media, bringing new economic demands or creating the
need to hire different professional backgrounds. As a result, according to Carlson and
Lewis (2015), we can now observe “blurring boundaries” in the newsmaking processes.
At the core of questions about appropriate journalistic behavior, or even what counts
as journalism, is the battle over symbolic boundaries that define practices, knowledge,
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methods, and, perhaps most important, values. According to Ryfe, this is essential
because these values often influence journalists’ decision-making processes about
“what a journalist’s role is, what her or his obligations are, [and] what values and commit-
ments are appropriate” (2006, 205): Are journalists supposed to give their personal
opinion online? Are they allowed to criticize a politician they disagree on a personal
level? Would doing so affect their professional credibility?

The current adoption of platforms such as Facebook, Twitter, and Google has, at times,
weakened the negotiation of professional values inside the newsroom since third-party
platforms “have evolved beyond their role as distribution channels and now control
what audiences see and who gets paid for their attention, and even what format and
type of journalism flourished” (Bell and Owen 2017). Moreover, the control over audience
attention has allowed these platforms to influence the way information is produced since
it created a need inside the newsroom to use digital reporters that feed the algorithm as
constructed by the platform to reach audiences (Dodds et al. 2023). In this regard, Schjgtt
Hansen and Hartley (2021) note that this negotiation of professional values signals an
imbalance of power inside the newsroom, now also influenced by external third-party
platforms.

As journalists’ personal and professional lives mingle on social media, traditional norms
and practices are increasingly questioned (Canter 2015). Twitter, in particular, has chal-
lenged the standards of impartiality and neutrality as journalists online prefer to tell
the truth as they observe it (Agarwal and Barthel 2015) and give value-laden statements
(Hagemeier 2011). Previous research has shown that such humorous and opinionated
content is favored on Twitter (Lawrence et al. 2014; Mourao 2015). As the algorithm
running platforms like Twitter favors this type of content, some reporters have decided
to alienate themselves from the traditional norm of objectivity in journalism or the idea
that their judgment is not influenced by personal feelings (Agarwal and Barthel 2015;
Robinson 2006), preferring instead to highlight transparency in the methodology of
their work and their personal opinions. In turn, transparency allows for more connection
with the audience, thus building trusting relationships and increasing engagement
metrics between reporters and the public (Diehl, Ardevol-Abreu, and Gil de Zuhiga 2019).

The Adaptation Process

Despite the research on evolving journalistic norms and practices, scholars and journalists
have differing views on the pervasiveness of Twitter’s logic for journalism practice. The
discussion of traditional values and platform logics’ adaptation to each other has
brought forward three main approaches.

First, the group defined as skeptical (Hedman and Djerf-Pierre 2013; Mellado and Alfaro
2020) or traditional (Reich 2005) consists of those media workers resisting the influences
of the platform and maintaining traditional norms and practices. As age and type of work
have been shown to impact how journalists perceive and use Twitter significantly, older
print journalists mainly belong to this first group, which remains a minority (Hedman and
Djerf-Pierre 2013). They disagree that journalism must be redefined and its role in society
reconsidered (Hedman 2015). However, they may still be active on Twitter due to pressure
from their news organizations or colleagues (Duffy and Knight 2019) or for personal rather
than professional output (Mellado and Alfaro 2020).
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Second, the adapted (Mellado and Alfaro 2020) or pragmatic conformists (Hedman and
Djerf-Pierre 2013) consist of journalists who integrate social media into their work but do
so while maintaining most traditional values. Most journalists support this approach,
which has been embraced by journalists of all age groups and workplaces (Hedman
and Djerf-Pierre 2013). This approach has been termed “normalizing,” a description first
applied in the field of political communication (Davis 1999) and later introduced to jour-
nalism studies by Singer (2005). It states that journalists generally adapt their social media
use to fit existing norms and practices, regardless of some deviations, such as sharing
humorous and opinionated content (Bentivegna and Marchetti 2018). Such variations
are inevitable as journalists adapt to social media logic. Thus, normalization is considered
a two-way process (Hedman and Djerf-Pierre 2013). Research has also shown that this
phenomenon is not as significant in political journalists and editors’ activity on Twitter
(Parmelee 2013). Political journalists are more reluctant to give up their gatekeeping
role and embrace transparency (Lawrence et al. 2014), and humor is mainly expressed
through retweets rather than original tweets (Molyneux 2015; Mourao, Diehl, and Vasude-
van 2016).

Finally, the group of “redefiners” (Mellado and Alfaro 2020) consists of those redefining
journalistic norms and practices through social media. Younger journalists, those working
in digital media, and those more active online are likelier to embrace this approach
(Hedman and Djerf-Pierre 2013). The adaptation to Twitter’s “informal, conversational,
opinionated—and, yes, often witty and satirical too” (Holton and Lewis 2011, 14) logic
from younger journalists suggests that the redefiners will shape the future of journalism
rather than the skeptics. While this may cause concern for journalists and scholars who
attach great significance to traditional norms, Mourao (2015) argues that the public can
benefit from journalists’ sharing their opinions and deconstructing political messages.
Thus, our first research question aims to answer how Kosovar Albanian political journalists
and editors negotiate their professional standards and practices on Twitter.

Nevertheless, new journalistic roles, defined as “the purposes of the profession that
journalists conceive as more important at the individual level” (Mellado, Hellmueller,
and Donsbach 2016, 6), have emerged regardless of the approach certain journalists sub-
scribe to. To understand what roles surface in Kosovar Albanian political journalists’ and
editors’ narratives, this article will also examine our second research question: What type
of online personas do Kosovar Albanian political journalists and editors express on
Twitter?

The identities self-expressed by journalists on social media are influenced by environ-
mental and social-psychological factors (Molyneux, Lewis, and Holton 2019). Social media
logics and affordances restrict and push journalists to work in a specific way, thus func-
tioning as a middleman between journalists, their ideals, and the audience (Carlson
2018). Affordances in social media platforms are defined as “features that make certain
action possible” (Graves 2007, 332). For instance, Twitter has given journalists a platform
to share information about current events, especially after its tagline changed from “What
are you doing?” to “What's happening?” (Reisinger 2009). Hermida and Mellado (2020)
observe that, due to the conversational, informal nature of tweets, journalists’ tweets in
times of breaking news are more personal and emotional and have more grammatical
errors than would be allowed in traditional media. Furthermore, the Twitter audience
prefers humorous and opinionated content (Holton and Lewis 2011).
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On the other hand, Social Media Policies (SMPs), guidelines from news organizations
for journalists on social media, seek to balance the pressure from social media logic
and audiences. Duffy and Knight (2019) observe that SMP’s concern is controlling how
social media is integrated into journalists’ practice rather than whether it should be
used. SMPs encourage journalists to use their social media accounts to promote their
work and their news organization as a form of branding while expecting them to abide
by traditional norms such as impartiality and neutrality. As these norms go against the
nature of tweets, SMPs also provide a basis for news organizations to discipline journalists
that do not comply with them (Tobitt 2021).

Social media guidelines, platform affordances, and logics are not the only decisive
factors shaping journalists’ online activity. Journalists’ professional values and opinions
on the role of journalism also impact their online behavior (Mellado and Alfaro 2020).
The platforms’ logics have varying effects on journalists—women tend to have unique
content (Hedman 2016), and veteran “tweeters” indulge more in opinion-sharing and
humorous content (Holton and Lewis 2011; Mourao, Diehl, and Vasudevan 2016).
This inconsistent use of Twitter by journalists suggests that not all will conform to
the platform’s logic or the guidelines provided by their organizations. Journalists are
considered “by nature, witty writers who love a turn of phrase, keen observers with
an often cynical eye” (Molyneux 2015, 930). Thus, their activity on Twitter—a platform
that motivates informal, opinionated, and satirical content (Holton and Lewis 2011)—
challenges traditional journalistic norms and practices. These deviations can come
from journalists’ attempts to connect with the audience or tell the truth in ways
that journalistic standards do not allow (Agarwal and Barthel 2015; Coddington, Moly-
neux, and Lawrence 2014). Thus, we aim to explore our third research question: How
do Twitter characteristics interfere with Kosovar Albanian political journalists’ online
personas?

Methodology

To understand how journalists perceive the relationship between their professional norms
and their online personas on Twitter, the lead author for this article conducted semi-struc-
tured interviews with 15 Kosovar Albanian political journalists and editors from ten news
media companies during April and May of 2022. The interviews were conducted in Alba-
nian and were, on average, 31 min long. They took place either inside newsrooms or
public places. The semi-structured interview form, the one most used in qualitative
studies (Kitchin and Tate 2013), was chosen because it provides the best of both
worlds: the interviewer can guide the conversation, but the participant also has the
opportunity to raise important issues that were not anticipated (Braun and Clarke
2013). Face-to-face interviews were chosen as the answers given in such interviews are
usually of a higher quality and less prone to a social desirability bias than surveys
(Bryman 2012). The interview guide (see Appendix A) was prepared before the interviews,
which were then recorded and transcribed. Keeping recordings of the interviews raised
ethical considerations, but we ensured that the recordings were anonymized and
remained confidential.

Political journalists and editors had to fulfill two further criteria for the sample selec-
tion. First, they had to have a Twitter account with original tweets, proving they were
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at least somewhat active on the platform. On the other hand, the sample also included
journalists who were more skeptical of the platform than enthusiastic daily tweeters,
thus encapsulating a broader range of the negotiation process between professional stan-
dards and online personas. To check for this, we looked at journalists’ and editors’ profiles
before contacting them to participate in the study.

Additionally, potential participants had to work for a relatively popular organization.
Hermida (2012) argues that even when journalists try to build their personal identities
online, the public perceives them as representatives of the news organization for which
they work. Since journalists working for more popular news media companies are more
likely to be recognized by the audience, their activity on Twitter is more consequential
for their news media’s reputation and credibility, presenting another conflict. Thus, all pol-
itical journalists and editors selected for this article worked for news media organizations
with 90 thousand or more likes on Facebook. Facebook, rather than Twitter, was chosen as
the criteria considering that it is the leading platform news media organizations in Kosovo
use for publishing content. This was made evident during the interviews by the lack of
Twitter accounts for three of the ten news media companies represented in the sample
and the difference in the Twitter followings of the other seven companies. Although
news organizations seem to prioritize the use of Facebook for audience engagement,
not all the journalists interviewed here have active, open Facebook accounts, which we
believe tells of journalists’ perceptions about using these platforms.

The sample comprised ten men and five women, ten working for digital media com-
panies and five for broadcast media companies, as seen in Table 1. All participants
were political journalists and editors. Political journalists were chosen because they are
more likely to be pressured by their employees to keep their personal opinions private
(Molyneux and Mourdo 2019), while users on Twitter are encouraged to speak their
minds—thus making political journalists on Twitter an interesting case to study. Further-
more, journalists share their political opinions on their personal Twitter accounts. This has
more implications for political journalists, who then must report on the same issues in
their day jobs (Tandoc and Vos 2016).

In a similar method to the one used by Agarwal and Barthel (2015), this article’s lead
author started by reaching out to journalists she had had prior contact with, as she is a

Table 1. Characteristics of the sample.

Participant code Gender Occupation Media type
P1 Female Editor Broadcast
P2 Male Journalist Digital
P3 Male Editor Broadcast
P4 Male Journalist Digital
P5 Male Journalist Digital
P6 Female Editor Digital

P7 Female Editor Broadcast
P8 Male Editor Broadcast
P9 Female Journalist Digital
P10 Male Editor Digital
P11 Male Editor Digital
P12 Male Editor Digital
P13 Female Journalist Broadcast
P14 Male Journalists Digital

P15 Male Journalists Digital
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journalist herself, and continued with a snowball sampling technique: asking them to
suggest other journalists. Participants were contacted via email and direct messages on
Twitter. Afterward, and drawing from Glaser and Strauss’s grounded theory approach,
the most salient themes were identified through three consecutive steps: open coding,
axial coding, and selective coding (Bryman 2012; Corbin and Strauss 1990). This approach
allowed us to break up the textual data from the interviews into codifiable parts. Then,
during the axial coding, we connected the codes we obtained during step one and
created categories that tie the codes together. Afterward, with selective coding, we
tied up those different categories into three main new role conceptions (good citizens,
activists, and mordant critics). The coding (see Appendix B) was done manually as the
interviews were conducted and transcribed in Albanian. No software was found to
process the Albanian dialect used in Kosovo and by the participants in this study. To
ensure credibility and trustworthiness, we followed the suggestion of Bryman (2012)
and used respondent validation. Two member checks were conducted with participants.
They were sent a draft of the article and a short summary of the results. They confirmed no
notable discrepancies between the findings and their statements. However, some partici-
pants remarked that some of the themes were more characteristic of them than others.
We address this when presenting the results by noting differences between participants.
As those themes are presented in the next section, participants will be referred to anon-
ymously as P1 to P15 to safeguard journalists’ and editors’ privacy.

Results

This article explores the negotiation process between professional standards and online
personas in Kosovar Albanian political journalists’ and editors’ Twitter profiles. It does so
by investigating how journalists treat professional norms in their Twitter profiles, what
roles they assume, and what considerations they keep in mind when they tweet. The
first subsection addresses RQ1, showing that journalists and editors use their Twitter
accounts to promote their professional careers. They do not believe that their content
should be dictated by professional norms as these are their personal accounts. In this
sense, they feel free to build personas online, through which they take on other roles aty-
pical of traditional political journalists—roles detailed in the following subsection, which
answers RQ2. The final subsection shows that journalists and editors mainly consider the
audience, Twitter's ambiance, and their media organizations when considering what to
tweet. How Twitter characteristics help to shape these practices answers RQ3.

The Symbiosis Between the Personal and the Professional

The tension between the personal and the professional, as the literature terms it, is not
evident in political journalists’ and editors’ minds. Rather than perceiving tension, they
consider their Twitter accounts and the personas they have created as the perfect habitats
for symbiosis between the personal and the professional. This was made evident by state-
ments such as that made by P14, who said, “Twitter can be used in a strictly professional
way, but it can also be used in a very personal way. Maybe we can only call it a personal-
professional platform” (4 May 2022), and that made by P7: “l can only describe it as ‘alive’;
it is a mix of everything: my thoughts when | am feeling down, but also a place to promote
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articles” (4 May 2022). Regarding RQ1, one journalist described being “denuded of my
journalistic career” (P13, 9 May 2022). Participants maintained that they respect pro-
fessional norms and values while reporting but that moral values guide their Twitter
activity. These moral values included not being offensive, not mentioning names, not
mocking users that are not public figures, and not engaging in discrimination and hate
speech. Most journalists maintained that even though they use the platform to
promote their careers and for information gathering, their Twitter accounts remain per-
sonal—though they keep in mind that they are journalists. As stated by P10:

Discrimination should never be allowed. A journalist shouldn’t be allowed to express sexist,
racist, or homophobic opinions. A journalist shouldn’t be allowed to make fun of people who
aren't part of the public sphere. But it's different when it comes to politicians who are public
figures. There should be no restrictions when it comes to them. (3 May 2022)

Journalists’ and editors’ narratives illustrate how Twitter has made the symbiosis
between the personal and the professional possible: they gain audiences for their per-
sonal profiles through their careers and simultaneously promote their journalistic
profiles through closer connections to readers. All journalists and editors mentioned
not only the opportunities to promote their work on the platform but also the chance
to promote themselves as people—Twitter was referred to as a “window of opportunity
to get to know people and to show them a reflection of who I am” (P6, 7 May 2022). While
all journalists and editors agreed that the professional aspect consists of promoting their
work and themselves as journalists and editors, there was a broader range of uses they
described as personal. Some defined the personal aspect of their account as tweets
expressing their opinions on political issues and events. However, others were focused
on tweets showing their personal lives with partners, family members, hobbies, and pas-
sions. All are part of the Twitter personas they have created on the platform, as described
by P11, who said, “One glance at your Twitter profile is all that a person needs to know
who you are, through looking at what you post” (6 May 2022).

Regardless of which group journalists and editors belonged to, they did not consider
the personal parts of their profiles damaging their professional careers. On the contrary,
political journalists and editors in Kosovo seem to have embraced the perspective of
redefiners (Mellado and Alfaro 2020) as they believe that it is beneficial for the audience
to know what the person behind an article thinks and what standpoint they come from
when they report, as expressed by P4:

Every citizen has the right to know who is the person that is reporting and what they think
about the issue they are reporting on because they are the most credible person to give an
opinion about an issue that they have been following so closely. (29 April 2022)

As journalists embrace this approach, new role conceptions—described in the following
subsection—emerge from our grounded theory approach to the interviews conducted.

New Journalistic Roles

Three leading roles were identified as predominant during the coding process: ordinary
citizens, activists, and mordant critics. Of course, journalists and editors knew the risks
they took when shedding their journalistic profiles and assuming these roles on their
Twitter accounts, as their audience might use the accounts to discredit them. Still,
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interestingly, some of them explicitly mentioned that they are more careful to safeguard
the reputation of the news media companies they represent while reporting and through
their profiles than to preserve their credibility.

Additionally, the three roles identified were not perceived as mutually exclusive—jour-
nalists and editors indicated that they assume these roles interchangeably and under-
stand them as roles they can enact on Twitter due to the freedom that a more
personal platform gives them. Moreover, these roles were selected from various roles
that journalists and editors mentioned or hinted at during the interviews. Finally, they
were chosen due to the novelty of the ideas and the specificity of their appearance
only on social media platforms—compared to, for example, the watchdog role and the
disseminator role that journalists and editors also mentioned as parts of their journalistic
careers. However, since journalists and editors expressed that they “have a life outside the
news office and a personality outside the photo and name that appears under the news
media logo” (P11, 6 May 2022), and considering the focus of this article on journalists’ and
editors’ Twitter personas, the three themes described below were selected.

One of the leading roles journalists assume on their Twitter accounts is that of ordinary
citizens. Thus, they can express their opinions on political issues, which they see as part of
their civic duties. P3 stressed that journalists, just like all other citizens, should be able to
enjoy the right of free speech (5 May 2022), while P10 also stated, “We are just ordinary
citizens. We do not have any political power, so we should be treated like any other
citizen” (3 May 2022). Identifying as ordinary citizens “who should have an opinion on
issues that the country is dealing with” (P7, 4 May 2022) allows journalists and editors
to ignore the limitations that professional norms and values present. This leads to, as pre-
vious research has indicated, sharing opinions and humor in ways that neutrality and
impartiality would not allow. This is clear in the narratives of P4, who said, “I often
want to say something | cannot write in an article. That is the difference: in tweets, |
can add something that | was not able to write in my article since Twitter gives you
that freedom” (29 April 2022).

Secondly, taking civic duty to a more extreme measure, journalists and editors act as
activists through their Twitter personas. They described putting initiatives in motion,
organizing petitions, and bringing awareness to personally essential topics and issues
through their Twitter profiles. As discussed earlier, this was also observed in the
stress they placed on human rights and moral issues as criteria for their tweets. Two
main themes were detected in their narratives when discussing their motivation for
assuming this role: orienting audiences and influencing political leaders. Participants
mentioned that cases where journalists’ discussions had directly impacted politics
had appeared on their social media profiles. One such case was that of stray dogs,
mentioned by P2:

The issue of stray dogs in the city has been discussed by journalists on social media way more
than it has been reported on mainstream media, but still, it has become an issue that is now
being taken seriously by the city council. (29 April 2022)

Conversely, journalists and editors also keep their audience in mind when assuming this
role: they want to emancipate and educate their audiences, developing their critical think-
ing. When discussing this role, P10 said,
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| believe in the profile of a politically active activist journalist who cares about solving citizens’
problems and who is not just the middleman between the public and the politicians. | believe
journalists have a critical role in shaping public debates. (3 May 2022)

Finally, the role of the mordant critic encapsulates journalists’ satirical and antagonistic,
sometimes even hostile, tweets toward political figures. This role is similar to the tra-
ditional role of journalists reporting on the wrongdoings of political elites. However, it
is taken one step further by the increase in perceived freedom on journalists’ and
editors’ Twitter accounts. Journalists and editors attack politicians regardless of any
potential professional damage. They target their subjects to “tell the truth, exposing poli-
ticians for who they truly are, for what they have said and promised before and what they
are doing now” (P8, 10 May 2022). P4 encapsulated the spirit of the mordant critic in
stating, “l will taunt these people because they deserve it. Because they are constantly
taunting us as a public” (29 April 2022).

Even though interviewees shared that Twitter allows them to be more hostile toward
politicians, they still preferred to express their opposition through humor and satirical
content. Journalists and editors mentioned two main reasons that pushed them toward
satirical content. First, they stated that they use it to protect their credibility when
sharing more extreme opinions, as expressed by P1: “l try to avoid giving direct commen-
tary on political issues as it could hurt my reputation, so | prefer to make satirical com-
ments as then no one can accuse me of taking sides” (8 May 2022). Second, journalists
pointed out the power of satire to influence public opinion. P3 stated:

Nothing cuts so deeply into society as satire. You can reveal the truth and simultaneously
reveal a way to think about that truth. If | just say something a politician does is wrong,
that can be perceived as bias. But if | satirize about it, | am hitting more directly at the
problem and making people see the problem for what it really is. (5 May 2022)

To understand what shapes this perspective of journalists and editors, the following sub-
section looks at the considerations that appeared in their narratives.

(Lack of) Restrictions on the Island of Free Thoughts

The idea that Twitter presents a platform where journalists and editors are free to shed
their journalistic personas and assume new identities has already been introduced in
prior sections of this article. However, what is it about Twitter that creates a greater
sense of freedom for journalists and editors? Why is it considered “an island where you
do not have to worry about how people perceive you” (P3, 5 May 2022) and where
“you can present the best sides of you, and you can do that freely” (P6, 7 May 2022)?
During the interviews, three primary considerations were identified as playing a role in
journalists” and editors’ Twitter personas: the audience on Twitter and its characteristics,
the platform’s logic and affordances, and participants’ media organizations.

First, all journalists and editors interviewed emphasized the role of the Twitter audi-
ence—whose characteristics were considered specific to the platform—as the main
reason for the freedom they enjoy there, as expressed by P2: “The audience determines
how a journalist can behave” (29 April 2022). Journalists and editors in Kosovo perceive
the Twitter audience as more politically engaged and active, as well as more intellectual
and interested in understanding news issues. While this perception could be because, as
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the interviewees admitted, they primarily interact with colleagues and public figures
rather than the general public, they also stated that, in general, the audience is “of a
higher quality because they are interested in political events, they will read an article
until the last sentence, and then they will discuss it on their account” (P12, 5 May
2022). The idea that the audience has a higher capacity for understanding and discussing
political issues was one of the reasons mentioned as to why journalists and editors choose
to use Twitter as a platform for their more critical content.

Another reason mentioned was the audience size: while perceived to be of higher
quality, the audience on Twitter is smaller than on Facebook. A smaller audience makes
the journalists and editors feel more at ease when sharing their personal opinions on divi-
sive issues, as they are less likely to suffer negative consequences. Discussing this, P15 said,

The audience has a decisive role. Facebook is used way more, at least in Kosovo, so | hesitate
to post personal opinions there. | feel freer doing it on Twitter because of the size of the audi-
ence, but also because of its mentality. (4 May 2022)

In addition to its quality and quantity, some journalists and editors consider the Twitter
audience less hostile. On this point, not all journalists agreed; some mentioned having
been victims of organized smear campaigns on the platform. Still, one participant
stated, “while the audience might not be ideal, at least it is better, less hostile than
other social media platforms” (P6, 7 May 2022).

While audience characteristics may differ in other contexts and locations, the second
theme consists of more universal attributes resulting from the platform’s features. P15
shared that “tweets usually have a hint of sarcasm or trolling” (4 May 2022), and P12
stated that they try to use sarcasm in their tweets as “on Twitter, even if you want to
speak earnestly, you are limited to a small number of characters, so you have to strike
at the issue more directly than you initially wanted” (5 May 2022). The character limit,
as one of the affordances of the platform, was a trend observed in most interviews, as
even P3 emphasized:

Twitter has this characteristic of being less serious because the character limit does not allow
you to indulge the public in a long analysis of an issue, you can only serve the judgment part
of your position to the audience. (5 May 2022)

While the character limit was more often described negatively, another affordance of
the platform was popular with the interviewees: the distribution and searchability of
tweets. Journalists and editors mentioned appreciating the ease of finding a tweet or
searching a topic, either by a keyword or through a "hashtag,” especially compared to
other social media they use. P9 cited this characteristic as the main reason for Twitter's
utility in promotional aims, considering that “even if you do not have a great number
of followers, you can still reach a big audience as you reach a new audience through
every like, retweet and reply” (10 May 2022). Since journalists are aware of this advantage,
there is an opportunity for news media organizations in Kosovo to use the platform more.

Discussion

While existing research emphasizes a tension between professionalism and journalists’
online personas (Mellado and Hermida 2021; Molyneux, Holton, and Lewis 2018), the
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results of this article show that journalists and editors in Kosovo do not conceptualize
these personas as a source of tension but rather as an opportunity to show both sides
of themselves—personal and professional. This suggests that alienation from journalistic
standards is quite simple for journalists who see themselves as more than just media
workers. Political journalists and editors, familiar with society’s critical issues, are no
longer happy with merely reporting on those issues but are searching for a more
active, influential role in the public sphere. Researchers have already reported such
changes (Agarwal and Barthel 2015), but this article gives a more detailed account by
investigating the various reasons that motivate journalists to embrace these shifts in
standards.

Researchers have mainly referred to these shifts in standards as challenges to journal-
istic professionalism (Parmelee 2013), but political journalists and editors in Kosovo are
embracing their online personas, giving rise to a new form of journalistic professionalism.
The embrace of new standards in online personas signifies that political journalism is
changing. These changes have been appropriately labeled as the “twitterization of
news” by Revers (2014). While journalists justify their behavior online by arguing that
their profiles are personal, their accounts are nonetheless public and identifiable by the
audience as media workers, as Hermida (2012) has warned. Whether these profiles can
be considered part of the news media landscape is debatable. However, researchers
studying boundary work should determine if they present a new form of journalistic pro-
fessionalism or are merely an individual output of journalists outside the journalistic
sphere. This article embraces the former point of view as it does not treat the shift in stan-
dards as damaging to or outside the field of journalism but explores the occurring nego-
tiation process as vital to modern-day journalism.

Concerning RQ1, the results show that journalists partake in a negotiation process as
they consider their accounts both professional and personal. However, the negotiation
process is less tense than existing research suggests. The results also reveal the consider-
ations in journalists’ and editors’ minds: audience characteristics, platforms’ affordances,
and the ethical departure from media organizations. These two motivate journalists and
editors to embrace the approach of the redefiners (Mellado and Alfaro 2020). The
influence of news media companies’ social media policies on journalists’ behavior
online has been shown by other researchers (Duffy and Knight 2019). However, in the
case of Kosovo, it is less straightforward. In a country where both informal and formal
censure is present (Bislimi 2021), journalists are not sure what their news media compa-
nies expect of them. News media organizations’ indifference to the platform offers a
potential explanation for this uncertainty. As mentioned, news media companies in the
country use Facebook to distribute their content, and some of the organizations for
which the interviewees work do not have accounts on Twitter. This could lead to journal-
ists and editors being more unrestrained on the platform as their news media does not
pay attention to Twitter.

Nevertheless, the narratives emerging from Kosovar Albanian political journalists agree
with Mourdo’s (2015) findings on the benefits of journalists’ sharing opinions on political
issues. The embrace of this perspective among Kosovar Albanian political journalists and
editors could be because most journalists work for digital media, followed by broadcast
media, because of the lack of print newspapers. As the literature has shown that journal-
ists working in print media are the most skeptical of social media platforms (Hedman and
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Djerf-Pierre 2013), the situation in Kosovo—journalists’ views on online personas and pro-
fessional norms—can be seen as an indication of the future of political journalism as we
move toward digital options and away from traditional forms of journalism.

This change in journalistic professionalism has implications for the future of reporters,
as the literature has shown that journalists’ credibility rises in the eyes of the audience
with more extensive engagement and fewer boundaries between the two (Diehl,
Ardeévol-Abreu, and Gil de Zuiiga 2019). This indicates that the online persona could
serve as an option to counter the lack of trust in mainstream media (Meek 2021). Addition-
ally, Kosovar Albanian journalists referenced countering the manipulations and wrong-
doings of politicians through satire on their Twitter profiles. A similar view of political
satire as an opportunity to call out politicians for their wrongdoings and lies has been
posited in previous research (Richmond and Porpora 2019), and satire has even been
identified as a reinvention of political journalism (Baym 2005). This further proves that pol-
itical journalism might have a future away from neutrality and impartiality.

As political journalism is reinvented due to the introduction of new technologies, the
impact of these developments expands beyond just media workers and experts in the
field of journalism. Social media platforms are becoming the primary source of infor-
mation for an ever-increasing audience (Bergstrom and Jervelycke Belfrage 2018); there-
fore, new forms of online political journalism impact public opinion regardless of whether
researchers view them as outside the media landscape. Moreover, the audience is being
subjected to more value-laden journalistic content, especially in a country like Kosovo,
where there are no longer any print newspapers, and the infrastructure enables a
higher consumption of online news.

Conclusion

As ample research has studied social media’s role in the professionalism of journalists
online, this article goes a step further. It examines the narratives of political journalists
and editors, explaining how they view their identities online and why. The results show
that political journalists and editors in Kosovo view Twitter as a platform to show their
identity’s professional and personal layers. Furthermore, they feel unrestricted by journal-
istic standards, which leads to their taking on roles outside their traditional duties as jour-
nalists—as good citizens, they express opinions on political issues; as activists, they put
initiatives in motion for personally essential topics; and as mordant critics, they are ruth-
less toward political figures (RQ2). Finally, in line with the results of previous research, this
article also illustrates how Twitter’s affordances and atmosphere, as well as the audience
and its characteristics, play a role in shaping journalists’ and editors’ online personas
(RQ3).

Political journalists working in other countries may be more relaxed in their detach-
ment from traditional norms than those sampled for this article. The media landscape
in Kosovo is precisely what Hedman and Djerf-Pierre (2013) describe as ideal for the
redefiners’ approach: it mainly comprises younger journalists working for digital media.
Nevertheless, the number of interviews conducted for this research prevents any gener-
alization. The bias in snowballing sampling also needs to be recognized. Initial partici-
pants must recruit the next ones, and those must refer to more. We found that female
journalists were less likely to participate in the study, even when referred to us by a
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colleague. Other methods can ensure a balanced representation of male and female jour-
nalists. Nevertheless, while the situation may not be identical now, it shows the direction
of the trends as we move toward more digital environments.

The uncertain quality of the interview answers represents another limitation of this
article. Journalists’ and editors’ contradictory answers regarding SMPs call the quality of
their answers into question, especially since, at times, they seemed unsure of their expla-
nations. This could be because they had not considered the reasons behind their behavior
on Twitter. This exposes the findings to a bias as the first answers that came to the inter-
viewees’' minds may not reflect the most crucial aspects of their Twitter persona. Nonethe-
less, their initial thoughts are part of their rationalization process, the article’s focus.

The extent to which these limitations affect the findings of this article can only be
determined by future research, which should test the themes detected in this article
and explore new themes in different global contexts. As all participants in this article
were Kosovar Albanians, future research should also focus on the experiences of journal-
ists that belong to minority groups. More research is also needed to determine if and how
the atmosphere on Twitter affects how journalism is practiced on the platform and how it
affects citizens’ knowledge and opinion formation.
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Appendix

Appendix A - Interview Guide

The tension between the professional and * How would you describe your profile on Twitter?
personal
* What are the characteristics of your tweets?
* How active are you?
* What do you mainly use your Twitter account for?
* Do you use Twitter for branding purposes? How?
Role conceptions
* What do you aim to achieve through your tweets?
* How would you describe your role on Twitter?
* What are the differences between your role as a journalistand your
persona on Twitter?
* How do you approach norms such as neutrality andimpartiality on
Twitter?
Considerations
* What criteria do you have for your tweets?
* How would you compare your profile on Twitter with yourprofiles on
other social media?
* What are the characteristics of your audience on Twitter?
* How does your news media organisation approachjournalists’ behaviour
on social media?
* Do you feel limited in what you can tweet? Why?




Appendix B -

Codebook

Code

Coded when

Examples

Personal and
professional
platform

Moral values as
criteria

Online persona

Ordinary citizens

Activists

Journalists and editors talk about Twitter as a platform that encourages both

personal and professional use.

P14: “Twitter can be used in a strictly professional way, but it can also be used in a

very personal way. Maybe we can only call it a personal-professional platform”.
P1: “I think of Twitter as a platform that is a mix of professional and personal use.
You can often see super personal stuff on my tweets, but | also share links to my
work”. P10: “The way | have conceptualised Twitter is a combination between my
professional portfolio and my personal profile. So, it's a profile of me as XY and me
as a journalist of XY".

Journalists and editors talk about moral values being the criteria for their tweets, in P7: “I never post something which can be offensive towards someone, | am very

comparison to journalistic standards in their profession.

Journalists and editors talk about their profile on Twitter as a presentation of

themselves; creating a character within the platform.

Journalists and editors talk of themselves on Twitter as citizens who express

opinions on political issues.

careful about that. There are also lots of issues that are talked about during the day
and which | choose to ignore on my account as | consider them sensitive topics”.
P10: “Discrimination should never be allowed. A journalist shouldn’t be allowed to
express sexist, racist, homophobic opinions. A journalist shouldn’t be allowed to
make fun of people who aren't part of the public sphere. But, it's different when it
comes to politicians who are public figures, there should be no restrictions when it
comes to them”.

P8: “In contrast to my articles, | can't really say | have specific criteria on what to
tweet and what not. | would say that | just apply the more universal norms of good
civil behaviour”.

P3: “You create a personality online and then people get to know you through that

personality and form their opinion on you based on what you present”.

P6: “I see Twitter as a window of opportunity to get to know people and to show
them a reflection of who | am”.

P2: “It's almost as if | have two different personalities on Twitter and Facebook.
Maybe | post about similar topics, but there is still a big difference in how |
approach them”.

P11: “Maybe writing in an article what | tweet wouldn’t be considered professional.

But, | have a life outside the news offices and away from the computer | use there. |
am a human and | have opinions on different issues. Just because | am a journalist
doesn’t mean | don't have an opinion because | express that opinion anyway when
| am out for a drink with my friends”.

P10: “We are just ordinary citizens. We do not have any political power, so we
should be treated like any other citizen”.

P7: “My profile is my personal account. At the end of the day, | am just a citizen of
this country and | also should have an opinion on issues that the country is dealing
with. Am | not a citizen just because of what | do for a job?”

Journalists and editors talk of themselves on Twitter as activists who put initiatives P7: “l started a petition about ... and afterwards that case was sent to the Supreme

in motion for topics personally close to them.

Court. The support | got on Twitter was incredible, | couldn’t believe it!” (part of the
statement was cut out to safeguard the interviewee’s identity).

P8: “One of the main reasons | use Twitter is to promote Kosovo. When people
search the word Kosovo or through a hashtag, they'll see my tweets. This is not part
of my journalistic duties, but | do it as a patriotic duty because it's a passion of mine

(Continued)
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Appendix B - Codebook Continued.

Code Coded when Examples

to tell the world about this small country and its achievements in sports and arts
mainly”.
P2: “The issue of stray dogs in the city has been discussed by journalists on social
media way more than it has been reported on mainstream media, but still it
became an issue that is now being taken seriously by the city council”.
Mordant critics Journalists and editors talk of themselves on Twitter as critics of political figures P4: “I don’t feel the need to show mercy towards political figures. | will taunt these
and issues, through ruthless opinion expressing and political satire. people because they deserve it. Because they are constantly taunting us as a
public”. P15: “When you're satirising an issue or something, no one can accuse you
of offending someone. Politicians are public figures, they live their life in the public
sphere. | don't feel like | have to spare them, especially when it's something about
human rights or any other topic where | don’t accept compromises”.
P8: “There is no need for you to always stay neutral. What you need to do is tell the
truth. If you stay neutral in a conflict, then you are helping the aggressor”.
Social media policies Journalists and editors talk about the (lack of) limitations brought by social media P8: “There is no such thing. | can’t talk about all the media in the country, but | really
(SMP) policies. The confusion that is referred to in the thesis comes from the don't believe that any media here has social media policies and guidelines”.
contradictory answers between interviewees working in the same media. P14: “Yes! The news media organisation where | work now has a policy. All
journalists have to respect it. | think it's very normal for journalists because we're
used to having to remain a bit more neutral”.
P15: “No, | don’t have any limitations, guidelines or advice on what to post and
what not to post. We're totally free in this aspect”.
Twitter’s unique Journalists and editors talk about the audience on Twitter as different from other P15: “The audience is quite influential. | would say it's an audience you don't see on
audience social media. other social media platforms. Maybe it's not a politically correct thing to say, but
the audience on Twitter is made up of people that belong to a privileged class,
people with higher educational levels”.
P7: “Twitter, at least until recently, has been used mainly by more open-minded
people. The audience there is able to accept criticism, participate in a civil
discussion and understand that no one thinks the same as them”.
P12: “The audience is of a higher quality because they are interested in political
events, they will read an article until the last sentence, and then they will discuss it
on their account”.
Twitter's affordances Journalists and editors talk about the reasons why Twitter as a platform allows  P3: “Twitter has this characteristic of being less serious because the character limit
and ambience them to behave the way they do. does not allow you to indulge the public in a long analysis of an issue, you can only
serve the judgement part of your position to the audience”.
P12: “On Twitter, even if you want to speak in an earnest manner, you are limited to
a small number of characters, so you have to strike at the issue more directly than
you initially wanted”.
P2: “Hashtags have played such an important role, even when it comes to gaining a
bigger audience for an issue. For example, (...) which afterwards has influenced
even political leaders”. (part of the statement, where the interviewee explains a
case that they were involved in, was cut out to safeguard their identity).

1z (®) s3anLs WSIYNENor



	Abstract
	Introduction
	Literature Review
	The Adaptation Process

	Methodology
	Results
	The Symbiosis Between the Personal and the Professional
	New Journalistic Roles
	(Lack of) Restrictions on the Island of Free Thoughts

	Discussion
	Conclusion
	Disclosure Statement
	References
	Appendix
	Appendix A – Interview Guide
	Appendix B – Codebook



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles false
  /AutoRotatePages /PageByPage
  /Binding /Left
  /CalGrayProfile ()
  /CalRGBProfile (Adobe RGB \0501998\051)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.3
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /sRGB
  /DoThumbnails true
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 524288
  /LockDistillerParams true
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments false
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo false
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings false
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Remove
  /UCRandBGInfo /Remove
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 150
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages false
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.90
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /ColorImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 150
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages false
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.90
    /HSamples [2 1 1 2] /VSamples [2 1 1 2]
  >>
  /GrayImageDict <<
    /QFactor 0.40
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 15
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Average
  /MonoImageResolution 300
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects true
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /ENU ()
  >>
>> setdistillerparams
<<
  /HWResolution [600 600]
  /PageSize [595.245 841.846]
>> setpagedevice


