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http://youtu.be/TeibXVNoM8E 
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iv 

 

Shown here are 13 out of 7.42,00 results on Gangnam Spoofs, but 10 months after the release of the 

original video the list gets bigger by the hour still. 
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vi 

This clip contains 43 minutes of a frog just sitting on a bench. Nothing happens at all. However, the 

video as of May 29, 2013 received 10,733,920 views. When searching on YouTube thousands of 

versions of this frog with varying degree of alterations in soundtrack and editing appear. Not to 

mention videos that carries a reference through the title and tags only while showing “fat lady sitting 

on bench – like a human”, “midget sitting on bench- like a human” To guys sitting on bench – like a 

boss” “frog sitting on a bench with Tupac” just to mention a few. 

vii 
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viii 

 The original video was entitled “Sitting on a bench like a human”, suggesting that the frog sat as if it was a 
human. However, “Like a boss” is both a title that makes a reference to “like a human” but it is also in itself 
a meme and a catch phrase often used in images that feature a person completing an action with authority 
and finesse. It is similar to the way slang is used in regular language, to do something cool – Like a boss! 
References, such as “like a boss,” are subtle in- and exclusions of others. If you are not familiar with the 
reference, you might not share a video of the frog with nothing, but the title changed from “like a human” to 
“Like a boss”. Yet if you have spent some time on social media watching where memes get shared, there is a 
chance you recognize the meme “like a Boss.” And appreciate the creative inclusion of that meme. Thus, 
there are many layers of references, and to create amusing content you need to master making the right 
references with the right timing. This requires knowing what references others might recognize and, as an 
informant put it, “know your classics”.  

That a video becomes viral, or is subjected to billions of views, cannot be understood without extending 
boundaries to include references since there is well established genre of making cross over. Such references 
need to be understood in relation to how they serve to make and break connections between those who 
exchange them. 

 

ix  

For a few versions gathered as an example click here: 
https://www.youtube.com/playlist?list=PLfFP8Dz243Zkc91DmPZmRYWU50MpMjZ3h 

This is my locally stored videos that hopefully will stay there. However, should YouTube, or the film 
company behind Der Untergang decide that these parodies are no longer desirable, I have no way of 
securing them.  

x  

To see a colection of these, I made a playlist featuring the most frequently encountered parodies during 
fieldwork: https://www.youtube.com/playlist?list=PLfFP8Dz243Zkc91DmPZmRYWU50MpMjZ3h 

xi  

Pepsi supporting Obama through their logo (Davisson and Booth 2010)  
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xv 

xvi  

Pepsi logo from 1998 to 2006 (Left). Pepsi logo from right before the presidential election) (right) 

Turning the Pepsi Logo upside down makes it even more like Obama’s logo. 
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xvii 

Transcription of the “Danish Mother Seeking” video 

“Hi. My name is Karen and I’m from Denmark. And this here is my baby boy, his name is [laugh and 

smile to baby] August. 

Yeah. I’m doing this video because I’m trying to find August’s father. So, if you are out there and you 

see this, then this is for you. We met one and a half years ago when you were on vacation here in 

Denmark. And we met at the Custom House Bar. [pause]  

I was on my way home and I think you had lost your friends, and then we decided to go down to the 

water to have a drink, and [pause] 

 yeah, and this is really embarrassing but that is just more or less what I remember. I don’t remember 

where you’re from, or [pause]  

I don’t even remember your name. [pause] 

 I do remember, though, we were talking about Denmark and the thing we have here with “hygge” 

[typical Danish word which more or less translates into “coziness”] that foreign people always ask 

about. And that’s [pause]  

yeah, you were really nice, so I guess I decided to show you what “hygge” is all about, because we 

went back to [pause] 

we went back to my house [pause] 

and yeah [pause]  

we ended up having sex and [pause] 

 the next morning when I woke up, you were gone. [pause]  

It’s not that I blame you for anything. And I’m not crazy. Or this is not some kind of obsession that I 

have with you, I just really, really want to let you know that [pause] 

that August is here, that he exists. [pause] 

 I feel I owe it to both you and to him [pause] 

 yeah [pause]  

and also, I want to let you know that I’m not a bimbo or something like that. I know that August is yours 

because I haven’t been with anybody else since that night [pause] 
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yeah, just so you know that. [pause] 

 I know that this is really a long shot but if you are out there and you see this, or anybody else who can 

help me sees this, please contact me. I will put my e-mail with this video; so, just write me [smile]” 

xviii  

 

https://www.youtube.com/watch?v=7NTAV4uTJFo&index=3&list=PLfFP8Dz243Zkc91DmPZmRYWU50
MpMjZ3h&t=0s 
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xix  

   

xx 

 The definition in Danish: ”Den proces, hvorved man henter viden fra brugerne med henblik på at udvikle 
nye produkter, services og koncepter. En brugerdreven innovationsproces er baseret på en forståelse af 
brugerbehov og en systematisk involvering af brugerne” 

xxi  

Algorithms filtering information based on user input sometimes fails. When on maternity leave, I needed to 
see whether a specific train route (Lokalbanen Odder) allowed baby carriages on board. Unfortunately, 
Odder is both the name of the specific train route and a huge brand of baby carriages in Denmark. When 
googling “Baby carriage”, “Odder”, and “Lokalbanen”, the search algorithm assumed Odder was referring to 
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the carriage not the train route, and the suggestion was to look for carriages on sale. The search was 
conducted March 12, 2012 and might have been affected by other searches related to kids and baby 
equipment. I overcame the restriction of search results by adding quotation marks; this tells the algorithm 
only to include content as it is written. “Lokalbanen Odder” would require the two words be included right 
after each other, thereby excluding all pages on baby carriages.  

This is a simple intuitive example, yet it illustrates how non-human actors actively make decisions regarding 
choices of recommended content. Whereas this might be considered a helpful feature, it is at the same time 
an indicator that algorithms act and interferes with users. Sometimes the feature raises bigger concerns than 
whether it is a helpful feature of not. For instance, by depicting specific content, the risk is that content 
regarding larger issues such as politics, wars, elections etc., might indirectly be affected and shaped by the 
user’s previous input. This is called a filter bubble. A filter bubble can be explained as the state of 
intellectual isolation that can result from personalized searches, when a website algorithm selectively guesses 
what information a user would like to see, based on information about the user, such as location, past click-
behavior and search history. The concerns regarding the filter bubble are, that as a result user can risk 
becoming separated from information that disagrees with their viewpoints, thereby effectively isolating them 
in their own cultural or ideological bubbles. 

 

This illustrates how non-human actors, even without the intensions we normally assign to human actors, act 
actively to change the way we see and perceive the world. According to ANT actors who act or is acted upon 
is considered equally relevant to include. In the thought experiment of ANT, algorithms, and users of them 
should be treated analytically equal since they mutually affect how the other acts. The achievement of this 
perspective is to make the interplay and mutual affects the two have on each other visible.  

xxii  

This might also be called worm referring to a standalone malware computer program that replicates itself to 
spread to other computers. The term is used by SCIS in this case. 
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xxiii 
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xxiv 

 

xxv  

This is quite normal. It is a feature that ensures that it is a human and not an automatic script (also called a 
robot) that tries to access the requested site.  
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xxvi 
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xxvii  

The message says: ”KIMs Facebook [page] is temporarily closed due to restructuring. We appologise”

 

xxviii 
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xxix 

  

This page sells traffic. Whenever a user clicks on a link and is directed to another page, the owner of the domain gets a 
small amount of money for having generated traffic to the site. Further this page sells itself… like Facebook pages 
before it was forbidden to change a name of the page, it gathered a lot of subscribers, and then was sold. Then someone 
else overtook the likers and put in his or her own content. www.11.treadless directly offers you to buy the domain, 
while writing: “you can benefit from the already active traffic and turn it into your own profit”. This could be useful if 

you own a printing company, or if you want to make money from advertising.  
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xxx  

 

 

xxxi  

References like Harlem Shake, Goat Edition, Frog sitting on a bench, and remakes of Gangnam style are 
such examples. They have a short-lived but intense timespans in which they are heavily referenced. Hitler 
Rants Parodies is one of the few references that has been actively kept alive for a longer period of time, 
starting in 2006 and as of 2021 is still actively referenced.  
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xxxii 

  

            xxxiii  

Jews, as well as gay people, have been featured in many episodes of both TV shows in stereotypical ways. 
For instance, one of the main characters in Family Guy, the baby Stewie, plays homosexual without being 
labeled so too explicitly. Stewie is well-spoken, with an elaborate vocabulary, an upper-class British accent, 
and an ambiguous sexual orientation. Continuous jokes during the series involves Stewie and homosexuality. 
Mort, another character in Family Guy, is portrayed with stereotypically Jewish characteristics, such as his 
whiny neuroticism, his chronic hypochondria, his wimpy attitude, and his general gawkiness. Mort has 
terrible social skills, frequently discussing his various maladies and childhood bullying in otherwise polite 
conversation. The themes of gays and Jews, are recurrent these but come out heavily in the episode “Family 
Gay.”  
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               xxxiv 

  

                 xxxv 
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xxxvi 

 Tools that allow for some form of tracing reveal that both sites have existed for 9 years with continuous 
updates. The Wayback Machine regularly detect changes and updates while storing screenshots. When 
finding an archived screenshot, the inks do not work, the digital infrastructure in the page is lost, yet we have 
access to whether pages have activity, and momentary glimpses into what it looks like at a specific time. 
There are tools for accessing more information about the owner of the domain as well. Yet most visitors do 
not know this, or, if they do, they do not spend time on looking up sites.  
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xxxvii 
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Speedbandits after domain takeover:  

 

xxxviii  

Speedbandit.dk a domain that is similar to Speedbandits and meant to catch those who misspell the URL. 
The screenshots were from April 18 2012.  
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Speedbandit.dk: 
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xxxix 
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xl   

Tools that allow for some form of tracing reveal that both sites have existed for 9 years with continuous 
updates. The Wayback Machine regularly detects changes and updates while storing screenshots. When 
finding an archived screenshot, the links may not work, the digital infrastructure in the page is lost, yet we 
have access to whether pages have activity, and momentary glimpses into what it looks like at a specific 
time.  

There are tools for accessing more information about the owner of the domain. Yet most visitors do not 
know this, or, if they do, they do not spend time on looking up sites. There are several pages featuring web 
interfaces, but the protocol used is the same. As of April 2015, a  WHOIS query revealed that 
speedbandits.dk is registered and paid for, until 2015-09-30, while speedbandit.dk is now listed as available. 

  

xli  

The screenshot shows the campaign as it is presented to the seeders. It was taken a week after the campaign 
ended. There is a short time span in which seeders will receive funds per view for posting. After this it 
expires. It can still be posted, but it is no longer as interesting for seeders who publisher to make money from 
it. 
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xlii  

Timeline from Overskrift.dk. 

 Thursday September 10th, 2009 
23:04 I (Stephan Bøgh-Andersen the creator of the timeline provided) discover the video and tweets: “A 
kind of net dating - on the wrong side of date” [followed by a link to the video]  
The video is sent via GoViral, who has specialized in launching viral campaigns 
I too post the video on Facebook under the headline “for real?”  
Friday September 11th, 2009 
Twitter. The first uses of #karen29 headline-markings starts appearing in Twitter posts.  
22:32: Lively: discussions on Baby.dk 
22:28 EB.dk: Seeks her child’s father  
Saturday September 12th, 2009 
On the frontpage of the paper version of E.B 
11:48 Jp.dk: ”where is my sons father?”  
12:53 Blog. Inspirationsministeriet: New viral turns Denmark upside down  
13:21 Facebook: Henrik Føhns discussions regarding the video.  
13:40 Blog, Mindjumpers: Danish mother seeking (The Father’s Story)  makes ironic video-reply as “the 
father” of the baby  
14:02: Twitter @MortenSax reveals that it is for VisitDenmark 
14:59 Blog Nodes: Karen / KarenDK26 – Who is behind the YouTube movie 
15:49 Virkeligheden.dk: Why “Danish mother seeking” by KarenDK26 is fiction!  
17: jp.dk: young woman seeks father of child” a media stunt? 
17:22 Sydsvenskan.se: Completely wrong to use social media, featuring interview with Jonas Klit from 
Mindjumpers 
21:52 EB.dk: Deep felt search – or just a stunt?  
Sunday September 13th, 2009 
10:07 JP.dk: Revealed: youtube-mother is actress 
10:25 Virkeligheden.dk: 6 reasons why “Danish mother seeking” by “KarenDK26? went viral! 
10:35 Blog. Podii.dk: Danish Mother Seeking Karen26 Featuring another “video reply” 
11:05 Blog, Nodes: Karen26 / KarenDK26 now revealed – Featuring a picture of Ditte Arnth and a link to her 
actor- profile and /CV 
11:25 Twitter 4nd3rs: Madness threatens – Who’s first on meta-analysis of the analysis of #Karen26?  
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11:46 Hovedetpaabloggen: is it acceptable to use sincerity as a short cut to attention? 
13:00 Aftonbladet.se: the movie is a bluff 
14:31 Blog, Emme: Danish mother seeks father – Danish (new) media calls for ethics. Dorte Toft retweets:  
Is that supposed to be unethical?  
17:42: Pol.dk: Dane tricked the whole world with fake son  
19:00 Tv2 breaks the story that it is VisitDenmark who is behind the viral campaign video as the top story of 
the evening, featuring Peter Helstrup from the advertising company Grey and Dorte Kiilerich  
TV2 Larger debate on the internet: Is a lie the way forward for VisitDenmark?  
19:04 JP.dk: Tax money behind scam on YouTube  
19:07 Berlingske: She scammed the whole world  
19:16 EB.dk: Tax money behind scam on YouTube 
19:22 Pol.dk: WRITE what you think of VisitDenmarks YouTube-ad?  
Blog. AdLand. (Sweedish blog in English): “Karen” the Danish mother seeking is actually Ditte Arnth 
19:42 Wikipedia page on VisitDenmark gets updated for the first time in 9 month. An English page for 
VisitDenmark is made on Wikipedia as well. 
22:30 DR2 TV. Dorte Kiilerich in debate with Poul Madsen from Ekstra Bladet  
22:51: Pol.dk: Researcher calls scam video tasteless  
Monday September 14th, 2009 
01:44 Blog, Patrick Damsted: VisitDenmark Brings Denmark into a Grey zone  
08:28 Blog, Emme:  ”But we are not wearing any clothes!” (or: 10 things about the viral campaign from 
VisitDenmark)  
09:09 Berlingske.dk: Furious over scam-ad and This is what the world writes about the scam-video 
10:15 Mashable (British ‘social media’ blog): Danish Woman’s One Night Stand Video Is a Government Hoax 
10:28 Pol.dk: :Scam video on YouTube divides the politicians 
10.29 DR.dk Angry over ad featuring lonely mother 
10.41: The Garden of Epicurus: The lies of visitdenmark.dk 
11.01 Medieblogger: Does VisitDenmark’s flop mean that that finally we can get rid of viral movies? 
VisitDenmark on their own homepage: Over one million have watched viral movie on YouTube 
VisitDenmark removes the video from YouTube: VisitDenmark apologies movie on YouTube 
Berlingske: Minister of business Lene Espersen: It is a good thing that the Scam movie is removed  
Australian news: Danish woman’s one-night stand ‘a hoax’ gets reddit’et with a huge amount of user, 
comments (via @mygdal)  
13:09 PoetsAndPlumbers: What do you think of VisitDenmark, “Danish Mother Seeking”?  
13:56 JP.dk Darth Vader, I am your father  
14:26 Børsen: VisitDenmark lost faith: Video removed from Youtube mistede modet: video fjernet fra 
YouTube via BureauBiz, Finn Graversen  
Another Danish Mother Seeking parody: Brooklyn Father Seeking via Podii  
The Denver Egotist: Danes are lame  
16:05 Blog. Trine-Maria Kristensen: 5 reasons why VisitDenmark and Grey’s campaign did not work! 
17:17 Avisen.dk: VisitDenmark-reklame kan ryge i retten  
Blog. Wemind: Problemet med Karen26  
21:27: Blog. Social Marketing “rebel” Henriette Weber: A story in failing on social media: VisitDenmark and 
“Karen26” 
21:29 Blog: Jonas Smith: Free sex and new media 
21:32 Podcast. Communikation cast, Peter Andreas regarding the viral Campaign 
Information.dk: Was Karen and August terrible or genius marketing? 
Tuesday September 15th, 2009 
     07.45 Go’ morgen Danmark featuring. Katrine Emme Thielke (@Emme) on VisitDenmarks viral video 
interview by Anders Breinholt (announced by @tv2dk) 
09:51 MetroXpress: Older people do not understand ‘Karen’ 
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Markedsføring: VisitDenmark past the chance 
17.33 Journalisten.dk: Awesom equality in Denmark 
21:25 Blog. Marketear: #Karen26 – the birth or breakdown? 
21:59 Blog. Blogsbjerg: Dishonest ad! How rude! 
Adland: Not quite done with #Karen26 – this is what you did wrong Grey and GoViral 
New York Times: Danish Video Stirs Outrage 
Huffington Post: Denmark; Tourism Ad Pulled Over Promiscuity Charges 
Wednesday September 16th, 2009 
Kommunikationsforum, Asger Liebst: What your mother did not tell you about unsafe viral videos 
BBC: Denmark pulls ‘promiscuous’ video 
13.10 Blog. Social Hallucinations by Karim Stoumann: Why “Danish Mother Seeking” campaign failed 
16.24 Blog. Stance: Karen26: cheap Danish girls is unethical marketing 
TV. Fox News in USA picks up the case: Desperately Seeking Daddy (via @marks) 
Torsdag d. 17 september 2009 
YouTube. Karen25 subjected to Der Untergang meme with Hitler: 
Fredag d. 18. september 2009 
21:00 TV. Ditte Arnth, who plays Karen, interviewed by Anders Lund Madsen in “Det Nye Talkshow” 
 

 

xliii  

Video by the Australian actress featured in the ad The Man in the Jacket 

Hey again you guys. It’s me again.  

Well, I guess you all know why I am posting this video – I am coming clean [pause] 

Yes, I am an actress. Yes, I was employed by WITCHERYMAN, and yes, I even 
managed to get my face on national TV. [Smiling] 

So why did I do it? [pause] 

Because to be honest, I am a hopeless romantic! [pause] 

And, like a lot of you guys, I LOVE a good love story. [pause] 

The media are calling in a modern-day Cinderella story and you know what? They are 
right, that is exactly what we are trying to do [smiling] [pause] 

Well while we are on the truth, let me give you guys the whole deal: [pause] 

This isn’t my house – we rented it. [pause] 

These aren’t my clothes; I was dressed by a stylist. [pause] 

This IS a WITCHERYMAN jacked though. [pause] 
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It’s a size 42 and it will be prized from around 369,95 [pause] 

I DID make my own website, with crashed because so many of you wanted to see it. 
[pause] 

 – crazy [pause] 

So, to everyone who came along for the ride, Thank you! Your emails messages and 
support has been amazing. [pause] 

Ohh and by the way. My real name is Lilly.  

[Sends a kiss] 

 

 

xliv   

Video from VisitLyngby 

[Man, voice over] 

We all know the story of Karen. A young strong Danish woman who seeks the father of 
her child. [pause] 

I LOVE LYNGBY thinks that Karen searches for much more than that. [pause] 

[Woman, appearing on the screen] 

Hello Karen, we were thrilled to watch your video [pause] 

You say you are looking the Augusts father, but what you are really searching for 
Karen, is a place to live. [pause] 

For you are a strong woman who does not even need a man [pause] 

We would like to welcome you in Lyngby [Woman looks up and smiles at the camera. 
pause]  

If you want to know more about Lyngby just visit our website ILOVELYNGBY.com 

 [Woman pointing to her left to indicate where the link is, next to the video. The video 
continues with stuff that newcomer gets for free, and more advertising on events and 
opportunities for people living in Lyngby] 
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xlv       

Dorthe Kiilerich and Poul Madsen are asked to kick off the debate by shortly stating “why this is or is not a 
successful campaign.” 

Dorthe Kiilerich: This is an effective form of global marketing. And the purpose was to 
increase awareness of Denmark as a travel destination globally [pause] 

No other Danish company has managed to brand their product so effectively globally 
and fast before.  

Poul Madsen: There is nothing to be proud of. My mother taught me not to lie. And I 
think the most absurd thing in this, is that VisitDenmark is trying to sell Denmark on a 
lie around the world. 

Dorthe Kiilerich: The story we tell, we tell on a modern media. A media that is different 
from your media -the serious news press. It is a media used to be in dialogue with the 
world outside. This media has brought both true and false stories many many times 
before. 

Poul Madsen: But you use my media! A media known to be trusted. A media that 
readers should be able to trust!!![pause] 

You portray Denmark as a place where people can come, make babies, and leave 
without knowing about them. 

Dorthe Kiilerich: The people who enter YouTube know what kind of media they are 
dealing with. They are used to operate in this media, that is quite different from a 
traditional newspaper. 

Poul Madsen: you want us to believe the story. 

Dorthe Kiilerich: No, we want to tell a story. YOU re-tell is as a true story.  

Poul Madsen: And the story is: Denmark is a country with blond girls. Come and visit, 
it is quite easy to have sex with Danish girls? 

Dorthe Kiilerich: That is your perspective on women. The purpose is different […] 

Karen is a modern grown-up woman, who took her own decisions in life. What she says 
with dignity is: I don’t need anyone’s help, but if possible, I would like to get in touch 
with my child’s father. [pause] 

 I live in a society, luckily coincidently, where there is space and tolerance. 

Reporter to Poul Madsen: Isn’t the problem that you believed it. You did not catch the 
story? 
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Poul Madsen: No, I believed it to be true! 

Reporter to Poul Madsen: Then should you not have researched better? 

Poul Madsen: NO […Changes subject to…] 

Reporter interrupts: Is it not you who contribute to legitimize the story. When it was on 
YouTube people believed it to be a story? 

Poul Madsen: Why did you [pointing At Dorthe Kiilerich] not react when almost all 
Danish media brought the story? You didn’t because it is as a cynical speculation 

Reporter interrupts and asks Dorthe Kiilerich: Why did you not react yesterday when it 
was all over the news? 

Dorthe Kiilerich: Naturally not, because, for us, it is a matter of allowing as many as 
possible to have an opportunity to discuss this story on YouTube. The moment people 
know who is behind it, it’s a different kind of commercial approach. [pause] 

The longer the story can live as a true/false on YouTube the better. [pause] 

The rest of the world still talks about the global story. It is the media in Denmark with a 
true vs false perspective. a news perspective interprets the story. 

[The interview stops shortly after this comment.]  
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