Universiteit

4 Leiden
The Netherlands

The construction of nationalism in Chinese media events in the reform

era: an analysis of online mass communication, 2008-2012
Zhang, Q.

Citation

Zhang, Q. (2022, May 12). The construction of nationalism in Chinese media events in the
reform era: an analysis of online mass communication, 2008-2012. Retrieved from
https://hdl.handle.net/1887/3303704

Version: Publisher's Version

Licence agreement concerning inclusion of doctoral thesis in the
Institutional Repository of the University of Leiden

Downloaded from: https://hdl.handle.net/1887/3303704

License:

Note: To cite this publication please use the final published version (if applicable).


https://hdl.handle.net/1887/license:5
https://hdl.handle.net/1887/license:5
https://hdl.handle.net/1887/3303704

References

Anderson, B. (1991). Imagined communities: Reflection on the origin and spread of nationalism.
London & New York: Verso.

Aranburu, A. M. (2017). The film industry in China: past and present. Journal of Evolutionary
Studies in Business, 2 (1), 1-28.

Aristotle (350 BCE/2010). Rhetoric (W. R. Roberts, Trans). W. D. Ross (Ed.). New York: Cosimo.

Arora, P. (2012). The leisure divide: can the “Third World” come out to play?. Information
Development, 28 (2), 93-101.

Asa, A. (1995). Essentials of mass communication theory. London: Sage.

Bandurski, D. (2008). China’s guerrilla war for the web. Far Eastern Economic Review. Retrieved
16 July 2012, from http://feer.com/essays/2008/august/chinas-guerrilla-War-for-the-Web

Barash, J. (2016). Collective memory and the historical past. Chicago & London: The University of
Chicago Press.

Barmé, G. R. (2009). China’s flat earth: history and 8 August 2008. The China Quarterly, 197 (64-
86). doi: 10.1017/S0305741009000046.

Bar-Tal, D. & Staub, E. (1997). Patriotism in the lives of individuals and nations. Chicago: Nelson-
Hall.

Barthes, R. (1977). Rhetoric of the image (S. Heath, Trans.). In Image-Music-Text (pp. 32-51). New
York: Hill & Wang.

Baudino, J. E. & Kittross, J. M. (1977). Broadcasting’s oldest stations: an examination of four
claimants. Journal of Broadcasting, 21(1), 61-82.

Ben-Porat, Z. (2009). Intertextuality and cosmopolitanism in cyberspace. Primerjalna knjizevnost,
32(2), 137-158.

Berkowitz, P., Gjermano, G., Gomez, & Schafer, G. (2007). Brand China: Using the 2008 Olympic
Games to enhance China’s image. Place Branding and Public Diplomacy, 3 (164). doi:
https://doi.org/10.1057/palgrave.pb.6000059

Bernays, E. L. (1928). Propaganda. New York: Ig.

Billig, M. (1995). Banal nationalism. London: Sage.

Billings, A. C., Brown, K. A. & Brown, N. A. (2013). 5,535 hours of impact: effects of Olympic
media on nationalism attitudes. Journal of Broadcasting & Electronic Media, 57(4), 579-595, doi:
10.1080/08838151.2013.850591

Bladen, C. R. (2010). Media representation of volunteers at the Beijing Olympic Games. Sport in
Society, 13(5), 784-796. doi: 10.1080/17430431003651024

Blanchard, J.M., F. (2000). The U. S. role in the Sino-Japanese dispute over the Diaoyu (Senkaku)
Islands, 1945-1971. The China Quarterly, 161, 95-123.

BOCOG (2005). Beijing 2008 primary and secondary school Olympic education program.
Retrieved 13 November 2012, from http://baike.baidu.com/view/1092898.htm.

BOCOG (2010). Preparation for the Games: New Beijing Great Olympics. Beijing: Beijing Sport
University Press. Retrieved 13 November 2012, from
http://www.olympic.org/Documents/Reports/Official%20Past%20Games%20Reports/Summer/
ENG/2008-RO-S-Beijing-vol3.pdf

Bolter, J. D. & Grusin, R. (1999). Remediation: Understanding new media. Cambridge & MA: MIT
Press.

236


http://feer.com/essays/2008/august/chinas-guerrilla-War-for-the-Web

Boswell, J. (1986). The life of Samuel Johnson. C. Hibbert (Ed.). New York: Penguin Classics.

Brady, A. M. (2008). Marketing dictatorship: propaganda and thought work in contemporary China.
Maryland: Rowman & Littlefield.

Brady, A. M. (2009a). Mass persuasion as a means of legitimation and China’s popular
authoritarianism. American Behavioral Scientist, 53(3), 434-457.

Brady, A. M. (2009b). The Beijing Olympics as a campaign of mass distraction. The China
Quarterly, 197,1-24.

Brady, A. M. (2016). Plus ca change? Media control under Xi Jinping. Problems of Post-
Communism, 64(3-4), 128-140. doi: 10.1080/ 10758216.2016.1197779

Brownell, S. (1995). Cultural variations in Olympic telecasts: China and the 1992 Olympic Games
and ceremonies. The Journal of International Communication, 2 (1), 26-41.

Brownell, S. (2009). Beijing’s Olympic Education program: re-thinking suzhi education, re-
imagining an international China. The China Quarterly, 197 (44-63). doi:
10.1017/S0305741009000034

Brownell, S. (2013). The Olympic public sphere: The London and Beijing opening ceremonies as
representative of political systems. The International Journal of the History of Sport, 30 (11),
1315-1327. doi: 10.1080/09523367.2013.793180

Bryant, C. G. A. (2015). National art and Britain made real: The London 2012 Olympics opening
ceremony. National Identities, 17 (3), 333-346. doi: 10.1080/14608944.2014.990958

Burke, P. J. & Stets, J. E. (2009). Identity theory. Oxford: Oxford University Press.

Burks, A. W. & Burks, A. R. (1981). First general-purpose electronic computer. Annals of the
History of Computing, 3 (4), 310-389.

Callahan, W. A. (2006). History, identity, and security: producing and consuming nationalism in
China. Critical Asian Studies, 38 (2), 179-208. doi: 10.1080/14672710600671087

Callahan, W. A. (2010). The pessoptimist nation. Oxford: Oxford University Press.

Callahan, W. A. (2012). Shanghai’s alternative futures: The World Expo, citizen, intellectuals, and
China’s new civil society, China Information. 26 (2), 251-273. doi: 10.1177/0920203X12442889

Camicia, S. P. & Zhu, J. (2011). Citizenship education under discourses of nationalism, globalization,
and cosmopolitanism: illustrations from China and the United States. Frontiers of Education in
China, 6 (4), 602—619. doi: 10.1007/s11516-011-0147-x

Cao, H., Fujii, H., Managi, S. (2013). Environmental impact of the 2008 Beijing Olympic Games.
Economics Discussion Papers, 30, 1-17.

Carroll, N. (1998). 4 philosophy of mass art. New York: Clarendon Press.

Castells, M. (2009). Communication power. Oxford: Oxford University Press.

CCP Central Committee & State Council (2009). An outline on conducting patriotic education in
the new era. Beijing: People’s Publishing House.

CCP Central Committee & State Council (2009). An outline on citizens moral construction in the
new era. Beijing: People’s Publishing House.

Chan, K. M. (2009). Harmonious society, In H. K. Anheier & S. Toepler (Eds.), International
encyclopedia of civil society (pp. 822-823). New York: Springer.

Chang, W. H. (1989). Mass media in China: The history and the future. 1A: lowa State University
Press.

Chen, C. C., Colapinto, C & Luo, Q. (2012). The 2008 Beijing Olympics opening ceremony: visual
insights into China’s soft power. Visual Studies, 27 (2), 188-195. doi:

237



10.1080/1472586X.2012.677252

Chen, D. (2017). “Supervision by public opinion” or by government officials? Media criticism and
central-local government relations in China. Modern China, 43(6), 620-645.

Chen, N. (2012). Branding national images: the 2008 Beijing Summer Olympics, 2010 Shanghai
World Expo, and 2010 Guangzhou Asian Games. Public Relation Review, 38, 731-745.

Chen, P. & Liu, H. (2010). Radio broadcasting: deregulation and development. In J. F. Scotton & W.
A. Hachten (Eds.) New media for a new China (pp.74-82). West Sussex: Johan Wiley & Sons.
Chen, S. & Hao, Z. (2014). Introduction: gender, ethnicity, labor, and the environment as social
issues and public policy challenges. In Z. Hao & S. Chen (Eds.), Social issues in China: Gender,

ethnicity, labor, and the environment. New York: Springer.

Cheng, M., & Wong, A. L. (2014). Tourism and Chinese popular nationalism. Journal of Tourism
and Cultural Change, 12 (4), 307-319.

Cheng, S. Y. Y., Rosner, J. L., Chao, M. M., Peng, S., Chen, X,, Li, Y., Kwong, J. Y. Y., Hong, Y. Y.,
Chiu, C.Y. (2011). One world, one dream? Intergroup consequences of the 2008 Beijing Olympics.
International Journal of Intercultural Relations, 35, 296-306.

Cheng, Y. (2011). From campus racism to cyber racism: discourse of race and Chinese nationalism.
The China Quarterly, 207. 561-579.

Cheng, Y., Liang, J., & Leung, L. (2015). Social network service use on mobile devices: An
examination of gratifications, civic attitudes, and civic engagement in China. New Media &
Society, 17 (7), 1096-1116.

Cheung, K. C. (2012). Away from socialism, toward Chinese characteristics: Confucianism and the
futures of Chinese nationalism. China Information, 26 (2), 205-218.

Chong, G. P. L. (2011). Volunteers as the “new” model citizens: governing citizens through soft
power. China Information, 25 (1), 33-59.

Chu, Y. (2002). The consumption of cinema in contemporary China. In S. H. Donald, M. Keane, &
H. Yin (Eds.), Media in China: Consumption, content and crisis (pp. 43-54). London:
RoutledgeCurzon.

CNNIC (2021). The 47th statistical report on China’s Internet development. Retrieved 15 August
2021, from
https://www.cnnic.com.cn/IDR/ReportDownloads/202104/P020210420557302172744.pdf.

Cohen, B. (1963). The press and foreign policy. New Jersey: Princeton.

Coleman, R. (2010). Framing the picture in our heads: exploring the framing and agenda setting
effects of visual images. In P. D’Angelo & J. Kuypers (Eds.), Doing news framing analysis:
empirical and theoretical perspectives (pp.233-261). New York: Routledge.

Connor, W. (1994). When is a nation? In A. D. Smith & J. Hutchinson (Eds.), Nationalism (pp. 154-
160). Oxford: Oxford University Press.

Conversi, D. (2012). Irresponsible radicalisation: diasporas, globalization and long-distance
nationalism in the digital age, Journal of Ethnic and Migration Studies, 38(9), 1357-1379. doi:
10.1080/1369183X.2012.698204

Cooper-Chen, A. & Liang, Y. L. (2010). Television: entertainment. In J. F. Scotton, & W. A. Hachten
(Eds.) New media for a new China (pp.83-97). West Sussex: Johan Wiley& Sons.

Cui, X. (2013). Media events are still alive: the opening ceremony of the Beijing Olympics as a
media ritual. International Journal of Communication, 7, 1220-1235.

Damasio, A. (2010). Self comes to mind: Constructing the conscious brain. London: Heinemann.

238



Dayan, D. & Katz, E. (1992). Media events: The live broadcasting of history. Harvard: Harvard
University Press.

Dean, J. (2003). Why the net is not a public sphere. Constellations,10 (1), 95-112.

de Kloet, J., Chong, G. P. L, & Liu, W. (2008). The Beijing Olympics and the art of nation-state
maintenance. China Aktuell, 37(2), 5-35.

deLisle, J. (2008). “One World, Different Dreams”: the contest to define the Beijing Olympics. In
M. E. Price & D. Dayan (Eds.), Owning the Olympics: Narratives of the new China (pp. 17-66).
Michigan: The University of Michigan Press.

Denemark, D. & Chubb, A. (2016). Citizen attitudes towards China’s maritime territorial disputes:
traditional media and Internet usage as distinctive conduits of political views in China.
Information, Communication & Society, 19 (1), 59-79. doi: 10.1080/1369118X.2015.1093527

de Saint-Laurent, C. (2018). Memory acts: a theory for the study of collective memory in everyday
life. Journal of Constructivist Psychology, 31(2), 148-162, doi:10.1080/10720537.2016.1271375

Dillon, M. (2010). China: A Modern History. London & New York: I. B. Tauris.

Ding, X. L. (1994). The decline of communism in China: Legitimacy crisis, 1977-1989. New York
& London: Cambridge University Press.

DiNucci, D. (1999). Fragmented future. Print, 53 (4), 32-33.

Dirlik, A. (2010). Asia Pacific studies in an age of global modernity. In T. Wesley-Smith & J. Goss
(Eds.). Remaking area studies: Teaching and learning across Asia and the Pacific (pp. 5-23).
Honolulu: University of Hawai ‘i Press.

Donald, S. H. & Keane, M. (2002). Media in China: new convergences, new approaches. In. S. H.
Donald, M. Keane & H. Yin (Eds.), Media in China: consumption, content, and crisis (pp. 3-17)
London: RoutledgeCurzon.

Dong, J. (2010). The Beijing Games, national identity and modernization in China, The
International Journal of the History of Sport, 27 (16-18), 2798-2820. doi:
10.1080/09523367.2010.508275

Duara, P. (1995). Rescuing history from the nation: Questioning narratives of modern China.
Chicago & London: University of Chicago Press.

Economy, E. C. (2014). China’s imperial president: Xi Jinping tightens his grip. Foreign Affairs, 93,
80-91.

Ellul, J. (1973). Propaganda: The Formation of Men s Attitudes. New York: Vintage.

Entman, R. M. (1993). Framing: towards clarification of a fractured paradigm. Journal of
Communication, 43 (4), 51-58.

Entman, R. M. (2010). Framing media power. In P. D’Angelo & J. Kuypers (Eds.), Doing news
framing analysis: Empirical and theoretical perspectives (pp.331-355). New York: Routledge.

Eriksen, T. H. (2007). Nationalism and the Internet. Nations and Nationalism, 13 (1), 1-17.

Esarey, A. (2011). Digital communication and political change in China. International Journal of
Communication, 5, 298-319.

Evans, G. (2016). London's Olympic legacy: The inside track. London: Palgrave Macmillan.

Fairclough, N. (2003). Analyzing discourse: Textual analysis for social research. London& New
York: Routledge.

Fang, H., Ding, G., Huang, H. & Xue, F. (2002). Zhongguo Xinwen Chuanbo Shi [A history of
journalism in China]. H. Fang (Ed.). Beijing: China Renmin University Press.

Fei, X. (1989). Zhonghua minzu duoyuanyiti de geju [Pluralistic pattern of the Chinese nation].

239



Journal of Peking University (Philosophy and Social Sciences), 4, 1-19.

Feng, M. & Yuan, E. (2014). Public opinion on weibo. In T. A. Hollihan (Ed.). The dispute over the
Diaoyu/Senkaku islands: How media narratives shape public opinion and challenge the global
order (pp. 119-140). New York: Palgrave Macmillan.

Fewsmith, J. (2001). China since Tiananmen: The politics of transition. Cambridge. Cambridge
University Press.

Foucault, M. (1969/1972). The archaeology of knowledge and the discourse on language. (A. M. S.
Smith, Trans.). New York: Pantheon Books.

Foucault, M. (1975/1977). Discipline and punishment: The birth of the prison. (A. M. S. Smith,
Trans). New York: Pantheon Books.

Fowler, R. (1991). Language in the news: discourse and ideology in the press. London & New York:
Routledge.

Fuller, J. (1996). News value: ideas for an information age. Chicago: University of Chicago Press.

Gamson, W. A. & Modigliani, A. (1989). Media discourse and public opinion on nuclear power: a
constructionist approach. American Journal of Sociology, 95 (1), 1-37.

Gellner, E. (1983). Nations and nationalism. Oxford: Basil Blackwell.

Giddens, A. (1985). The nation-state and violence: Volume two of a contemporary critique of
historical materialism. Berkeley and Los Angeles: University of California Press.

Gramsci, A. (1971). Selection from the prison notebooks. (Q. Hoare & G. N. Smith, Trans). In Q.
Hoare & G. N. Smith (Eds.). London: Lawrence and Wisehart.

Gries, P. (2004). China s new nationalism: Pride, politics, and diplomacy. Berkeley, CA: University
of California Press.

Gries, P., Steiger, D & Wan, T. (2016). Social media, nationalist protests, and China’s Japan policy:
the Diaoyu Islands controversy, 2012—13. In J. deLisle, A Goldstein & G., Yang (Eds.). The
Internet, social media, and a changing China (pp. 161-179). Philadelphia: University of
Pennsylvania Press.

Gries, P., Zhang, Q., Crowson, H. M. & Cai, H. (2011). Patriotism, nationalism, and China’s U.S.
policy: structures and consequences of Chinese national identity. China Quarterly, 205,1-17.

Guibernau, M. (2004). Anthony D. Smith on nations and national identity: a critical assessment.
Nations and Nationalism, 10 (1/2), 125-141.

Guibernau, M. (2013a). Nations without states: Political communities in a global age. Cambridge:
Polity Press.

Guibernau, M. (2013b). Belonging: Solidarity and division in modern societies. Cambridge: Polity
Press.

Gunaratne, S. A. (2001). Paper, printing, and the printing press: a horizontally integrative
macrohistory analysis. Gazette, 63(6), 459-479.

Habermas, J. (1974). The public sphere: an encyclopedia article. New German Critique, 3, 49-55.

Hagstrom, L. (2012). “Power shift” in East Asia? A critical reappraisal of narratives on the
Diaoyu/Senkaku Islands Incident in 2010. The Chinese Journal of International Politics, 5, 267—
297. doi:10.1093/cjip/pos011

Hall, S & Whannel, P. (1967). The popular arts. Boston: Beacon Press.

Han, R. (2015). Manufacturing consent in cyberspace: China’s “Fifty-Cent Army.” Journal of
Current Chinese Affairs, 44 (2), 105-134.

Hardin, R. (1995). One for all: The logic of group conflict. New Jersey: Princeton University Press.

240



Harris, R. J. (2004). A cognitive psychology of mass communication. (4th ed.). New Jersey:
Lawrence Erlbaum Associates.

Henrich, N. & Holmes, B. (2013). Web news readers’ comments: Towards developing a
methodology for using on-line comments in social inquiry. Journal of Media and Communication
Studies, 5(1), 1-4.

Herold, D. K. (2014). Users, not audiences: spaces and practices on the Chinese Internet. In P. Marolt
& D. K. Herold (Eds.) China online: Locating society in online spaces (pp. 20-30). Abingdon:
Routledge.

Hobsbawm, E. J. (1990). Nations and nationalism since 1780: Program, myth, reality. Cambridge,
New York, Melbourne, Madrid, Cape Town, Singapore, Sao Paulo, Delhi & Mexico City:
Cambridge University Press.

Hoftman, S. M. (2002). The monster and the mother: the symbolism of disaster, In S. M. Hoffman
& A. Oliver-Smith (Eds.), Catastrophe and culture: The anthropology of disaster (pp. 113—141).
Santa Fe, NM, & Oxford: School of American Research Press and James Currey Ltd.

Hoffmann, R. & Larner, J. (2013). The demography of Chinese nationalism: a field-experimental
approach. The China Quarterly, 213, 189-204. doi: 10.1017/S0305741013000271

Hopkins, D. & King, G. (2010). A method of automated nonparametric content analysis for social
science. American Journal of Political Science, 54 (1), 229-247.

Hopkins, D., King, G., Knowles, M. & Melendez, S. (2012). ReadMe: software for automated
content analysis. Retrieved 23 July 2014, from http://GKing. Harvard. Edu/readme

Horne, J. & Whannel, G. (2010). The “caged torch procession”: celebrities, protesters and the 2008
Olympic torch relay in London, Paris, and San Francisco. Sport in Society, 13 (5), 760-770. doi:
10.1080/17430431003650950

Howse, H. (1960). The use of radio in China. The China Quarterly, 2, 59-68.

Hroch, M. (1985). Social preconditions of national revival in Europe. Cambridge: Columbia
University Press.

Hu, J. (2005). Zai shengbuji zhuyao lingdao ganbu tigao goujian shehuizhuyi hexie shehui nengli
zhuanti yantaohui shangde Jianghua [Talk Delivered to Provincial Main Leading Cadres in
Seminar about Enhancing Capacity to Build a Socialist Harmonious Society]. Renmin Ribao (tie
People’s Daily), 27 June 2005.

Hu, J. (2009). Xieshou tuidong liangan guanxi heping fazhan tongxin shixian zhonghua minzu
weida fuxing: zai jinian gao Taiwan tongbao shu fabiao 30 zhounian zuotanhui shang de jianghua
(31 December 2008) [ Work together to promote the peaceful development of cross-strait relations
and realize rejuvenation of the Chinese nation: speech delivered on the 30th anniversary
symposium of the publishing of A Message to Compatriots in Taiwan (31 December 2008)].
Beijing: renmin chubanshe.

Hu, J. (2011). Speech at the Ceremony Marking the 100th Anniversary of the 1911 Revolution. [zai
Jjinian xinhai geming 100 zhounian dahui shang de jianghua]. Beijing: renmin chubanshe.

Hu, S. (1935/2013). Geren ziyou yu shehui jinbu [Personal freedom and social progress]. Beijing:
Beijing University Press.

Hu, X. (2002). The surfer-in chief and the would-be kings of content: a short study on Sina.com and
Neatease.com. In S. H. Donald, M. Keane, & H. Yin (Eds.), Media in China: consumption,
content and crisis (pp. 192-199). London: RoutledgeCurzon.

Hughes, C. R. (2006). Chinese nationalism in the global era. London & New York: Routledge.

241


http://gking/

Hsu, C. (2014). The construction of national identity in Taiwan'’s Media, 1896-2012. Leiden &
Boston: Brill.

Hwang, Y. & Schneider, F. (2011). Performance, meaning, and ideology in the making of legitimacy:
The celebrations of the People’s Republic of China’s sixty-year anniversary. The China Review,
11(1), 27-56.

Hyun, K. D. & Kim, J. (2015). The role of new media in sustaining the status quo: online political
expression, nationalism, and system support in China. Information, Communication & Society,
18 (7), 766-781.

Innis, H. A. (2007). Empire and communications. Maryland: Rowman & Littlefield.

Jenkins, H. (2006). Convergence culture: Where old and new media collide. New York & London:
New York University Press.

Jiang, Y. (2012). Cyber-nationalism in China: Challenging media portrayals of Internet Censorship
in China. Adelaide: University of Adelaide Press.

Jiang, Z. (2006). Jiang Zemin tongzhi “wei cujin zuguo tongyi daye de wancheng er jixu fendou”
zhongyao jianghua ji zhongyang lingdao tongzhi zai lici jinian zuotanhui shang de jianghua
huibian. [Compilation of Comrade Jiang Zemin’s important talk on struggling for reunification
and central leadership’ important talks at the previous anniversary forum], Taiwan Affairs Office
of the State Council (Ed.). Beijing: Jiuzhou chubanshe.

Jin, L., Zhang, J. J., Ma, X., Connaughton, D. P. (2011). Residents’ perceptions of environmental
impacts of the 2008 Beijing Green Olympic Games. European Sport Management Quarterly,
11(3), 275-300. doi: 10.1080/16184742.2011.577791

Johnston, A. 1. (2016). Is Chinese nationalism rising?: Evidence from Beijing. International Security,
41 (3), 7-43.

Jowett, G. S. & O’Donnell, V. (1999). Propaganda and persuasion. (3rd ed.). California: Sage.

Kang, D. C. (2007). China rising: Peace, power and order in East Asia. New York: Columbia
University Press.

Kang, S. & Gung, L. (2007). zhongguo heping fazhan guoji zhanlue yanjiu [Studies on international
strategies for China’s peaceful development]. Beijing: Zhonggong zhongyang dangxiao
chubanshe.

Kenrick, D. T., Griskevicius, V., Neuberg, S. L., Schaller, M. (2010). Renovating the pyramid of
needs: contemporary extensions built upon ancient foundations. Perspectives on Psychological
Science, 5(3), 292-314.

King, G., Pan, J. & Roberts, M. E. (2013). How censorship in China allows government criticism
but silences collective expression. American Political Science Review, 107 (2), 1-18.

Koetse, M. (2018). Netizens or not? About Chinese online communities & use of the term “netizen”.
Retrieve 27 June 2018 from https://www.whatsonweibo.com/netizens-or-not-about-chinese-
online-communities-use-of-the-term-netizens/

Kress, G. & van Leeuwen, T. (2001). Multimodal discourse: The modes and media of contemporary
communication. London: Arnold.

Krysko, M. A. (2011). American radio in China: International encounters with technology and
communications, 1919-41. London: Palgrave Macmillan

Kuang, X. (2018). Central state vs. local levels of government: understanding news media
censorship. Chinese Political Science Review, 3, 154—171.

Kuhn, P.A. (1978). The Taiping rebellion. In. J. K. Fairbank (Ed.) The Cambridge history of China.

242


https://www.whatsonweibo.com/netizens-or-not-about-chinese-online-communities-use-of-the-term-netizens/
https://www.whatsonweibo.com/netizens-or-not-about-chinese-online-communities-use-of-the-term-netizens/

Volume 10: Late Ching 1800—1911 (pp. 264-317). Cambridge: Cambridge University Press. doi:
http://dx.doi.org/10.1017/CHOL9780521214476.007

Kuhn, P.A. (2002). Origins of the modern Chinese state. Stanford: Stanford University Press.

Lakoff, G. & Johnson, M. (1980). Metaphors we live by. Chicago & London: The University of
Chicago Press.

Lam, W. W. L. (2006). Chinese politics in the Hu Jintao Era: New leaders, new challenges. London:
Routledge.

Landsberger, S. R. (2001). Learning by what example? Educational propaganda in twenty-first-
century China,” Critical Asian Studies, 33 (4), 541-571.

Landsberger, S. R. (2004). Propaganda posters in the reform era: promoting patriotism or providing
public information. Asian Economic and Political Issues, 10, 27-57.

Landsberger, S. R. (2009). Harmony, Olympic manners, and morals—Chinese television and the
“new propaganda” of public service advertising. European Journal of East Asia Studies, 8 (2),
331-355.

Lasswell, H. D. (1927). The theory of political propaganda. American Political Science Review, 21
(3), 627-631.

Lasswell, H. D. (1948). The structure and function of communication in society. The
Communication of Ideas, 37, 215-228.

Lazer, D., Pentland, A, Adamic, L, Aral, S., Barabasi A., Brewer, D., Christakis, N., Contractor N.,
Fowler J., Gutmann, M., Jebara, T., King, G., Macy M., Roy, D., & van Alstyne., M. (2009).
Computational social science. Science. 323, 721-723.

Lee, E.J. & Jang, Y. J. (2010). What do others’ reactions to news on Internet portal sites tell us?
Effects of presentation format and readers’ need for cognition on reality perception.
Communication Research, 37 (6), 825-846.

Lee, J. & Yoon, H. (2017). Narratives of the nation in the Olympic opening ceremonies: comparative
analysis of Beijing 2008 and London 2012, Nations and Nationalism, 23 (4), 952-969. doi:
10.1111/nana.12318

Leese, D. (2011). Mao cult: Rhetoric and ritual in the Cultural Revolution. Cambridge: Cambridge
University Press.

Lewis, M. E. (2009). China s cosmopolitan empire. Cambridge, Massachusetts, London & England:
The Belknap Press of Harvard University Press.

Li, S. (2010). The online public space and popular ethos in China. Media, Culture & Society, 32 (1),
63-83.

Liang, Q. (1916/1994). Xin min shuo [On new citizen]. D. Zhang (Ed.). Shenyang: Liaoning renmin
chubanshe.

Lipmann, W. (1922/2007). Public opinion. New York: BN.

Locke, J. (1689/2003). Two treatises of government. In J. Dunn, E. W. Grant & 1. Shapiro (Eds.).
Two Treatises of government and a letter concerning toleration. New Haven & London: Yale
University Press.

Lorentzen, P. (2014). China’s strategic censorship. American Journal of Political Science, 58 (2),
402-414.

Lu, S. H. (1997). Chinese cinemas and transnational film studies. In S. H. Lu (Ed.), Transnational
Chinese cinemas: Identity, nationhood, gender. (pp. 1-34). Honolulu: University of Hawai‘i Press.

Lull, J. (1991). China turned on: Television, reform, and resistance. London: Routledge.

243



Luo, Q., Bocca, V. L., Han, C., Liu, X., Yu, F. & Kennett, C. (2010). Representing the opening
ceremony: comparative content analysis from USA, Brazil, UK, and China. International Journal
of the History of Sport, 27(9/10), 1591-1633.

Lynch, D. C. (1999). After the propaganda state: Media, politics and “Thought Work” in reformed
China. Stanford: Stanford University Press.

Ma, G. (2013). Zhongguo zai lishi de zhuanzhedian [China in its historical turning point], Zhongxin
chubanshe.

Ma, X. (2011). The history of mainstream melody film: on evolvement of mainstream melody film
since reform and opening up. Contemporary Literary Criticism, 1, 112-115.

Machin, D & Mayr. A. (2012). How to do critical discourse analysis: A multimodal introduction.
London: Sage.

Manosevitch, E., & Walker, D. (2009, April). Reader comments to online opinion journalism: A
space of public deliberation. In International Symposium on Online Journalism (Vol. 10, No.
April, pp. 1-30).

Manzenreiter, W. (2010). The Beijing Games in the Western imagination of China: the weak of soft
power. Journal of Sport and Social Issues, 34 (1), 29-48.

Mao, Z. (1942). Talks at the Yan an Forum on Literature and Art. Retrieved 12 October 2013, from
https://www.marxists.org/reference/archive/mao/selected-works/volume-3/mswv3_08.htm

Mao, Z. (1961). The selected works of Mao Tse-Tung. Volume IV. Oxford, New York, Toronto,
Sydney, Paris & Frankfurt: Pergamon Press.

Maslow, A. H. (1943). A theory of human motivation. Psychological Review, 50 (4), 370-396.

Masumoto, N. (2013). The peace movement of the Occasion of the 21st century Olympic Games:
development and limitations. In M. McNamee & J. Parry (Eds), Olympic ethics and philosophy
(pp. 21-36). London & New York: Routledge.

Mathiesen, K. (2005). Collective consciousness. In D. W. Smith & A. L. Thomasson (Eds.),
Phenomenology and philosophy of mind (pp. 236-249). Oxford: Clarendon Press.
doi:10.1093/acprof:0s0/9780199272457.003.0012

McCombs, M. E. (2010). Setting the agenda: The mass media and public opinion. Beijing: Beijing
University Press.

McCombs, M. E. & Shaw, D. L. (1972). The agenda setting function of mass media. The Public
Opinion Quarterly, 36 (2), 176-187.

McLuhan, M. (1962). The Gutenberg galaxy: The making of typographic man. Toronto: University
of Toronto Press.

McLuhan, M. (1964/2003). Understanding media: The extensions of man. (Critical ed.). T., Gordon
(Ed.). Berkeley: Gingko Press.

Miao, D. (2011). Between propaganda and commercials: Chinese television today. In S. L. Shirk
(Ed.), Changing media, changing China (pp. 91-114). Oxford: Oxford University Press.

Migdal, J. (2001). State in the society: Studying how states and societies transform and constitute
one another. Cambridge: Cambridge University Press.

Mitchell, S. (2007). A history of news. (3rd ed.). New York: Oxford University Press.

Mitter, R. (2004). A bitter revolution: Chinas struggle with the modern world. Oxford: Oxford
University Press.

Montiel, C. J., Salvadorl, A. M. O., See, D. C., & De Leon, M. M. (2014). Nationalism in local

media during international conflict: text mining domestic news reports of the China—Philippines

244


https://www.marxists.org/reference/archive/mao/selected-works/volume-3/mswv3_08.htm

maritime dispute. Journal of Language and Social Psychology, 33 (5), 445-464. doi:
10.1177/0261927X14542435

Morrison, W. M. (2013). China’s economic rise: History, trends, challenges, and Implications for
the United States (pp. 20-22). Washington, DC: Congressional Research Service. Retrieve 2 July
2017 from https://fas.org/sgp/crs/row/RL33534.pdf

Mueller, M. (2017). Will the Internet fragment?: Sovereignty, globalization and cyberspace.
Cambridge: Polity

Mullaney, M. (2011). Coming to terms with the nation: Ethnic classification in modern China.
Berkeley, Los Angeles & London: University of California Press.

Neher, A. (1991). Maslow’s theory of motivation: a critique. Journal of Humanistic Psychology, 31
(3), 89-112.

Neil, M. (2018). Does refusal bias influence the measurement of Chinese political trust? Journal of
Contemporary China, 27 (111), 457-471.

Nip, J. Y., & Fu, K. W. (2016). Challenging official propaganda? Public opinion leaders on Sina
Weibo. The China Quarterly, 225, 122-144. doi:10.1017/S0305741015001654

Orwell, G. (1945/2018). Notes on nationalism. London: Penguin UK.

O’Shaughnessy, N. J. (2004). Politics and propaganda: Weapons of mass seduction. Ann Arbor:
The University of Michigan Press.

Pang, B. & Lee, L. (2008). Opinion mining and sentiment analysis. Foundations and Trends, 2, 1-
135. doi: 10.1561/1500000001

Pang, L. (2002). Building a new China in cinema: The Chinese left-wing cinema movement, 1932-
1937. Maryland: Rowman & Littlefield.

Papa, F. (2012). Global media events: communications strategies, social network patterns and
propaganda models—a complex and challenging reconciliation, The International Journal of the
History of Sport, 29 (16), 2218-2230. doi:10.1080/09523367.2012.744518

Park, M. & Tae, H. (2016). Arts style and national identity reflected in the Olympics opening
ceremonies: a comparison of the 2008 Beijing Olympics and the 2012 London Olympics. Quest,
68 (2), 170-192. doi: 10.1080/00336297.2016.1151798

Perry, E. J. (2011). From mass campaigns to managed campaigns: constructing a “new socialist
countryside.” In E. J. Perry & S. Heilmann (Eds.) Mao s invisible hand: The political foundations
of adaptive governance in China (pp. 30-61). Cambridge, Massachusetts, & London: Harvard
University Asia Center.

Petrova, M. (2008). Inequality and media capture. Journal of Public Economics, 92 (1-2), 183-212.

Potter, J. W. (2013). Media literacy. (7th ed.). Los Angeles, London, New Delhi, Singapore, &
Washington DC.: Sage Publications.

Purcell, K., Rainie, L., Mitchell, A., Rosenstiel, T., & Olmstead, K. (2010). Understanding the
participatory news consumer: How Internet and cell phone users have turned news into a social
experience. Pew Internet & American Life Project. Retrieved 21 December 2020, from
https://assets.pewresearch.org/wp-
content/uploads/sites/13/legacy/Participatory News Consumer.pdf

Reese, S. D. (2001). Prologue—Framing public life: a bridging model for media research. In S.D.
Reese, O. H. Gandy, Jr, & A. E. Grant (Eds.), Framing public life: perspectives on media and our
understanding of the social world (pp. 7-31). New Jersey: Taylor & Francis.

Reese, S. D. (2010). Finding frames in a web of culture: the case of the war on terror. In P. D’ Angelo,

245



& J. Kuypers (Eds.), Doing news framing analysis: Empirical and theoretical perspectives
(pp-16-42). New York: Routledge.

Renan, E. (1994). Qu’est-ce qu’une nation?. In J. Hutchinson & A. D. Smith (Eds.), Nationalism
(pp-17-18) Oxford & New York: Oxford University Press.

Russo, A. (2012). How did the Cultural Revolution end? The last dispute between Mao Zedong and
Deng Xiaoping, 1975, Modern China, 39(3), 239-279.

Rofel, L. (1995). The melodrama of national identity in post-Tiananmen China. In R. C. Allen (Ed.),
1o be continued...: Soap operas around the world (pp. 301-320). London: Routledge.

Poole, R. (2007). Patriotism and nationalism, in I. Primoratz & A. Pavkovi¢ (Eds.), Patriotism:
Philosophical and Political Perspectives (pp. 129-146). Aldershot: Routledge.

Saich, T. (1991). The origins of the first united front in China: The role of Sneevliet (alias Maring).
Leiden [etc.]: Brill.

Sanou, B. (2011). Making Television Accessible. Geneva: G3ict-ITU & ITU.

Retrieved 5 June 2014, from https://www.itu.int/en/ITU-D/Digital-Inclusion/Persons-with-
Disabilities/Documents/Making TV _Accessible-English.pdf

Scandizzo, P. L. & Pierleoni, M. R. (2018). Assessing the Olympic Games: the economic impact
and beyond. Journal of Economic Surveys, 32 (3), 649-682. doi: 10.1111/joes.12213

Searle-White, J. (2001). The psychology of nationalism. New York: Palgrave.

Schneider, F. (2012). Visual political communication in popular Chinese television series. Leiden:
Brill.

Schneider, F. (2013a). How to do a discourse analysis. PoliticsEastAsia. Retrieved 24 June 2018,
from http://www.politicseastasia.com/studying/how-to-do-a-discourse-analysis/

Schneider, F. (2013b). An introduction to visual communication analysis. PoliticsEastAsia.
Retrieved 24 June 2018, from
http://www.politicseastasia.com/studying/an-introduction-to-visual-communication-analysis/

Schneider, F. (2013c¢). A rough guide to the theory of semiotics. PoliticsEastAsia. Retrieved 24 June
2018, from http://www.politicseastasia.com/studying/guide-to-the-theory-of-semiotics/

Schneider, F. (2014). It’s a small world after all? Simulating the future world order at the Shanghai
Expo. In Q. Cao, H. Tian, & P. Chilton (Eds.). Discourse, politics, and media in contemporary
China (pp. 97-120). Amsterdam: John Benjamins.

Schneider, F. (2016). China’s “info-web”: How Beijing governs online political communication
about Japan. New Media & Society, 18 (11), 2664-2684. doi: 10.1177/1461444815600379

Schneider, F. (2017). China’s “Big V” bloggers: How celebrities intervene in digital Sino-Japanese
relations. Celebrity Studies, 8(2), 331-336.

Schneider, F. (2018). China s digital nationalism. New York: Oxford University Press.

Schneider, F. (2019). Staging China: The politics of mass spectacle. Leiden: Leiden University Press.

Schneider, F & Hwang, Y. (2014). The Sichuan earthquake and the heavenly mandate: legitimizing
Chinese rule through disaster discourse. Journal of Contemporary China, 23 (88), 636-656. doi:
10.1080/10670564.2013.861145

Schramm, W. (1964). Mass media and national development: The role of information in the
developing countries. Stanford, California Unesco& Paris: Stanford University Press.

Schwarcz, V. (1986). The Chinese enlightenment: Intellectuals and the legacy of the May Fourth
Movement of 1919. Berkley, Los Angeles &London: University of California Press.

Schwartz, E. (2000). Who really invented television? Technology Review, 103 (5), 96-106.

246


https://www.itu.int/en/ITU-D/Digital-Inclusion/Persons-with-Disabilities/Documents/Making_TV_Accessible-English.pdf
https://www.itu.int/en/ITU-D/Digital-Inclusion/Persons-with-Disabilities/Documents/Making_TV_Accessible-English.pdf
http://www.politicseastasia.com/studying/how-to-do-a-discourse-analysis/
http://www.politicseastasia.com/studying/an-introduction-to-visual-communication-analysis/
http://www.politicseastasia.com/studying/guide-to-the-theory-of-semiotics/

Shambaugh, D. (2007). China’s propaganda system: institutions, process, and efficacy. The China
Journal, 57, 25-58.

Shambaugh, D. (2013). China goes global: The partial power. Oxford: Oxford University Press.

Shapiro, M. J. (2004). Methods and nations: Cultural governance and the indigenous subject. New
York & London: Routledge.

Shen, S. (1997). The myth of Huangti (Yellow Emperor) and the construction of Chinese nationhood
in late Qing. Taiwan: A Radical Quarterly in Social Studies, 28, 1-77.

Shen, Y. (2005). Riben Dalu Zhengceshi [History of Japan’s continental policy (1868-1945)].
Beijing: Social Sciences Academic Press.

Shi, C. (2014). Chi You is a Miao tribal hero era. Guizhou Ethnic Studies, 35 (166), 181-185.

Shi, T. (1997). Political participation in Beijing. Cambridge, Massachusetts, London, & England:
Harvard University Press.

Shin, H. B. & Li, B. (2013). Whose games? The costs of being “Olympic citizens” in Beijing.
Environment and Urbanization, 25 (2), 559-576.

Shirk, L. S. (2008). China fragile superpower. Oxford: Oxford University Press.

Shirky, C. (2008). Here comes everybody: The power of organizing without organizations. London:
Penguin Group.

Smith, A. D. (1991). National identity. Reno: University of Nevada Press.

Smith, A. D. (1998). Nationalism and modernism. A critical survey of recent theories of nations and
nationalism. London: Routledge.

Smith, A. D. (1999). Myths and memories of the nation. Oxford: Oxford University Press.

Smith, A. D. (2004). History and national destiny: responses and clarifications. Nations and
Nationalism, 10 (1-2), 195-209.

Smith, B. L., Lasswell, H. D. & Casey, R. (1946). Propaganda, communication, and public opinion:
A comprehensive reference guide. New Jersey: Princeton University Press.

Smith, N. (2010). Remapping area knowledge: beyond global/local. In T. Wesley-Smith & J. Goss
(Eds.). Remaking area studies: Teaching and learning across Asia and the Pacific (pp. 24-40).
Honolulu: University of Hawai‘i Press.

Snyder, L. L. (1976). Varieties of nationalism: A comparative study. New York: Holt, Rinehart &
Winston.

Sproule, J. M. (1989). Progressive propaganda critics and the magic bullet myth. Critical studies in
mass communication, 6 (3). 225-246.

Stets, J. E. & Burke, P. J. (2000). Identity theory and social identity theory. Social Psychology
Quarterly, 63 (3). 224-237.

Stockmann, D. (2010). Who believes propaganda? Media effects during the anti-Japanese protests
in Beijing. The China Quarterly, 202, 269-289. doi: 10.1017/S0305741010000238

Stockmann, D. (2012). Media commercialization and authoritarian rule in China. Cambridge:
Cambridge University Press.

Stockmann, D. & Luo, T. (2017). Which social media facilitate online public opinion in China?
Problems of Post-Communism, 64 (3-4), 189-202. doi: 10.1080/10758216.2017.1289818

Street, J. (2001). Mass media, politics, and democracy. New York: Palgrave.

Stroud, N. J, Muddiman, A., & Scacco, J. M. (2017). Like, recommend, or respect? Altering political
behavior in news comment sections. New Media and Society, 19 (11), 1727-1743.

Sun, W. (2002). Semiotic over-determination or ‘indoctritainment’: Television, citizenship and the

247



Olympics Games. In S. H. Donald, M. Keane, & H. Yin (Eds.), Media in China: Consumption,
content and crisis (pp.116-127). London: RoutledgeCurzon.

Sun, W. (2010). Motherland calling: China’s rise and diasporic responses. Cinema Journal, 49 (3),
126-130.

Sun, Y. (1924/1970). The principle of nationalism. In E. Kedourie (Ed.), Nationalism in Asia and
Africa (pp. 304-317). London: Psychology Press.

Swaine, M. D. (2013). Chinese views regarding the Senkaku/Diaoyu Islands Dispute. China
Leadership Monitor, 41, 1-27.

Szulc, L. (2017). Banal nationalism in the Internet age: rethinking the relationship between nations,
nationalisms, and the media. In M. Skey & M. Antonsich (Eds.), Everyday nationhood:
Theorizing culture, identify, and belonging after banal nationalism (pp.53-74). Palgrave:
Macmillan.

Tai, Z. (2006). The Internet in China: Cyberspace and civil society. New York & Abingdon:
Routledge.

Tang, X. (2015). Visual culture in contemporary China: Paradigms and shifts. Cambridge:
Cambridge University Press.

Tang, W. & Darr, B. (2012) Chinese nationalism and its political and social origins, Journal of
Contemporary China, 21(77), 811-826. doi: 10.1080/10670564.2012.684965

The Economist (2016, April 2). Chairman of everything. The Economist, 419 (8983), 43-46.
Retrieve from https://www.economist.com/china/2016/04/02/chairman-of-everything

Thomas, R. J. & Antony, M. G. (2015). Competing constructions of British national identity: British
newspaper comment on the 2012 Olympics opening ceremony. Media, Culture & Society, 37(3)
493-503.

Thompson, J. B. (1990). Ideology and modern culture: Critical social theory in the era of mass
communication. CA: Stanford University Press.

Thompson, L. C. (2009). William Scott Ament and the Boxer Rebellion: Heroism, hubris, and the
“ideal missionary.” NC: McFarland

Toepfl, F., & Piwoni, E. (2015). Public spheres in interaction: comment sections of news websites
as counterpublic spaces. Journal of Communication, 65, 465—488.

van Atteveldt, W. & Peng, T. (2018). When communication meets computation: opportunities,
chanllenges, and pitfall in computational communication science. Communication Methods and
Measures, 12 (2-3): 81-92. Doi: 10.1080/19312458.2018.1458084

van den Berghe, P. L. (1987). The ethnic phenomenon. Westport, Connecticut, & London:
Greenwood Press.

van der Wurff, R (2008). The impact of the Internet on media content. In L. Kung, R. G. Picard &
R. Towse (Eds.), The Internet and the mass media (pp.65-85). London, Los Angeles, New Delhi
& Singapore: Sage.

van Dijk, T. A. (1988). News as discourse. New Jersey: Lawrence Erlbaum Associates.

van Gorp, B. (2010). Strategies to take subjectivity out of framing analysis. In P. D’Angelo & J.
Kuypers (Eds.), Doing news framing analysis: Empirical and theoretical perspectives (pp. 84-
109). New York: Routledge.

Vickery, G., Wunsch-Vincent, S. & OECD (2007). Participative web and user-created content: Web
2.0, Wikis and social networking. Paris: OECD Publishing.

Viroli, M. (1995). For love of country: An essay on patriotism and nationalism. Oxford: Oxford

248



University Press.

Wahba, M. A., & Bridwell, L. G. (1976). Maslow reconsidered: a review of research on the need
hierarchy theory. Organizational Behavior and Human Performance, 15 (2), 212-240.

Wakeman, F. (1978). The Canton trade and the Opium War. In J. K. Fairbank (Ed.), The Cambridge
history  of China. volume 10: Late Ching 1800-1911 (pp.163-212). doi:
http://dx.doi.org/10.1017/CHOL9780521214476.005

Wallace, J. & Weiss, J. C. (2015). The political geography of nationalist protest in China: cities and
the 2012 anti-Japanese demonstrations. The China Quarterly, 222, 403-429.

Wang, Z. (2014). Never forget national humiliation: historical memory in Chinese politics and
foreign relations. New York: Columbia University Press.

Watts, D. J. (2007). A twenty-first century science. Nature, 445, 489

Weber, M. (1978). Economy and society: An outline of interpretive sociology. G. Roth & C. Wittich
(Eds.). Berkeley, Los Angeles, & London: University of California Press.

Weber, M. (2009). From Max Weber. Essays in sociology. (H. H. Gerth & C. W. Mills, Trans). H.
H. Gerth & C. W. Mills (Eds.). London & New York: Routledge.

Weiss, J. C. (2014). Powerful patriots: Nationalist protest in China's foreign relations. Oxford:
Oxford University Press.

Wertsch, J. V. (2002). Voices of collective remembering. Cambridge: Cambridge University Press.

White, P. & Breckenridge, R.S. (2014). Trade-offs, limitations, and promises of big data in social
science  research.  Review of  Policy  Research, 31 (4), 331-338. doi:
https://doi.org/10.1111/ropr.12078

Whitmeyer, J. M. (2002). Elites and popular nationalism. The British Journal of Sociology, 53 (3),
321-341.

Whalley, J. & Zhao, X. (2013). The relative importance of the Chinese stimulus package and tax
stabilization during the 2008 financial crisis, Applied Economics Letters, 20 (7), 682-686. doi:
10.1080/13504851.2012.730128

Xi, J. (2013). Excerpts of Xi Jinping on the realization of the great rejuvenation of the Chinese
dream. Beijing: Central Party Literature Press.

Xiao, Q. (2011). The rise of online public opinion and its political impact. In S. L. Shirk (Ed.),
Changing media, changing China (pp. 202-224). Oxford: Oxford University Press.

Wong, J. Y. (1974). The “Arrow Incident”: an appraisal. Modern Asian Studies, 8 (3). 373-389

Wright, C. R. (1959). Mass communication: A sociological perspective. (2nd ed.). New York:
Random House.

Wu, T. Y. & Atkin, D. (2017). Online news discussions: exploring the role of user personality and
motivations for posting comments on news. Journalism & Mass Communication Quarterly, 94
(1) 61-80.

Xu, G. (2008). Olympic dream: China and sports, 1895—2008. Harvard: Harvard University Press

Xu, X. (1994). The Chinese media. In D. Wu & M. D. Patrick (Eds.), Handbook of Chinese popular
culture (pp. 169-195). Westport, Connecticut & London: Greenwood Press.

Yang, G. (2009). The power of the Internet in China: Citizen activism online. New York: Columbia
University Press.

Yu, H. (2014). Glorious memories of imperial China and the rise of Chinese populist nationalism.
Journal of Contemporary China, 23 (90), 1174-1187.

Yum, J. O. (1988). The impact of Confucianism on interpersonal relationships and communication

249


http://dx.doi.org/10.1017/CHOL9780521214476.005

patterns in East Asia. Communication Monographs, 55 (4), 374-388.

Zarrow, P. (2005). China in war and revolution, 1895-1949. London & New York: Routledge.

Zeng, G. (2013). The making of China: the construction of Chineseness during the Beijing
Olympics (Doctoral dissertation). Retrieved 25 June 2014, from
https://dare.uva.nl/search?identifier=c134324-e837-436d-8b64-c8edd8b177f8

Zhai, X. (2013). Shelving the Diaoyu Islands dispute: a tacit consensus and the Abe Cabinet’s policy
change. China International Study, 6, 63-78.

Zhang, B. (2008). Jindai zhongguo de aoyun jiyi [Olympic memories of modern China]. Tianjin:
Tianjin classics chubanshe.

Zhang, L & Zhao, S. X. (2009). City branding and the Olympic effect: A case study of Beijing. Cities,
26, 245-254.

Zhang, W. (2015). Discourse of resistance: articulations of national cultural identity in media
discourse on the 2008 Wenchuan earthquake in China. Discourse & Communication, 9 (3), 355-
370. doi:10.1177/1750481315571177

Zhang, X. (2011). The transformation of political communication in China: From propaganda to
hegemony. Singapore: World Scientific.

Zhang, Y. (2014). Analyzing the connotation of Mao Zedong’s nationalism. International Journal
of Social Science Studies, 2 (1), 65-69. doi:10.11114/ijsss.v211.242

Zhao, S. (1998). A state-led nationalism: the patriotic education campaign in post-Tiananmen China.
Communist and Post-Communist Studies, 31(3), 287-302.

Zhao, S. (2004). A nation-state by construction: Dynamics of modern Chinese nationalism. Stanford:
Stanford University Press.

Zhao, S. (2008). The Olympics and Chinese nationalism. China Security, 4 (3), 48-57.

Zhao, S. (2013). Foreign policy implications of Chinese nationalism revisited: the strident turn.
Journal of Contemporary China, 22 (82), 535-553. doi: 10.1080/10670564.2013.766379

Zhao, Y. (1998). Media, market, and democracy in China: Between the party line and the bottom
Line. Urbana and Chicago: University of Illinois Press.

Zhao, Y. (2008). Communication in China: Political economy, power, and conflict. Maryland:
Rowman & Littlefield.

Zheng, B. (2005). China’s “peaceful rise” to the status of great power. Foreign Affairs. 84(5):18-24.

Zheng, Y. (1999). Discovering Chinese nationalism in China: Modernization, identity and
international relations. Cambridge: Cambridge University Press.

Zheng, Y. (2007.) [Review of the book: Chinese nationalism in the global era, by C. R. Hughes].
China Information, 21 (2), 160-162.

Zheng, Y. (2009). The political cost of information control in China: the nation-state and governance.
In X. Zhang & Y. Zheng (Eds.), China s information and communication technology revolution:
social changes and state response (pp.136-155). London & New York: Routledge.

Zhong, X., Zhou, S., Shen, B. & Huang, C. (2013). Shining a spotlight on public diplomacy: Chinese
media coverage on the opening ceremony of the 2012 London Olympics. The International
Journal of the History of Sport, 30 (4), 393—406. doi: 10.1080/09523367.2013.765727

Zhou, S., Shen, B., Zhang, C. & Zhong, X. (2013). Creating a competitive identity: public diplomacy
in the London Olympics and media portrayal. Mass Communication and Society, 16 (6), 869-887.
doi: 10.1080/15205436.2013.814795

250



Zhu, J. & Lu, J. (2013). One rising China, multiple interpretations: China’s 60th anniversary
celebration through the lens of the world’s printed media, Journal of Contemporary China, 22
(84), 1067-1088, doi: 10.1080/10670564.2013.795316

Zhuang, J., & Girginov, V. (2012). Volunteer selection and social, human and political capital: A
case study of the Beijing 2008 Olympic Games. Managing Leisure, 17 (2-3), 239-256.

Zimbalist, A. (2011). Circling the bases: Essays on the challenges and prospects of the sports
industry. Philadelphia: Temple University Press.

251



Appendices

Appendix 1
Type 1: Very high
Score: 2
Content: The comments express excitement and strong love to the Chinese nation or show a negative
opinion to foreigners or foreign countries.
Tone: relatively strong
Examples:
L Frb st iz, Ay
Support the Beijing Olympics, and I can’t wait!

2. 7

Go China!
3. BZEHIR 7, Ay R — A

Olympics finally come. (I) hope everything goes well tomorrow.

Type 2: High
Score: 1
Content: Show concern about the event.
Tone: normal
Examples:
Lids, BIRRAHE.
Mark. (I will) follow it tomorrow.
2. W4,
Leave a name.
3. BB .

Just join in for fun.

Type 3: Neutral

Score: 0

Content: Irrelevant or insignificant

Tone: /

Examples: flaming war, advertisement, etc.

Type 4:

Score: -1

Content: showing indifference to the event or to the Chinese nation.

Tone: normal

Examples:

1. AT BB IR T K
To host the Olympics or not has nothing to do with me.

2. NZEH 400 KAEW T, A7 5000 4EIE R A 4 KK, X ANECHIR TG £ /02
Someone else (Britain) has made 400 great inventions, but you (China) only have made four
great inventions within 5000 years. What is your contribution to human civilization?
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P.S If the comment expresses resentment of the Olympics and shows its concern about state affairs,
it will be coded as 1 or 2 point(s). The exact point will be based on the tone and content of comments.

Examples:
1. 315 e O s T2, 97 IR A
I think it is better to cancel the opening ceremony. It is a vanity project.
This comment is marked 1 point.
2. WX RAE AR A%E? +)UMGAMTE T I, Z2u B R a0 PamA
me?
Does it have something to do with people all over the country? More than one billion RMB was
totally spent on (the) Beijing (Olympics), and I am afraid that only Beijingers can use the money.
This comment is marked 2 points.
3. RIMEARAEAE 2L S b, I #IRRETR L IMIERCK, M S EE . 30E Moo ST,
KFE BRoooo MBMEMIL—4%, WEDBUREL? X To.. XiEE AR, 1EEN&3),
HEMDBEIEA? 2 2 11 2 2 2 1
If (the government) can build up several fleets, those who claim its sovereignty over Diaoyu
(Senkaku) Islands and Huangyan Island (Scarborough Shoal) ...will get frightened. Even if
common people do not use the money, they will support for it. This is not what the Olympics
can do!

This comment is marked 2 points.

Type 5:
Score: -2
Content: showing disgust to the event or to the Chinese nation.
Tone: strong
Examples:
1. AL BIE FAS p(Jeg)ipT !
The Beijing Olympics are nothing!
P.S. ditto
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Appendix 2

Data sources of the eighteen opinion pieces on Tencent website:
1. http://view.news.qq.com/zt2012/rbyy/index.htm

B HAS ARSI R Sy 1

Title: How to view the Japanese people’s support for purchasing the Diaoyu (Senkaku) Islands?

2. http://view.news.qq.com/zt2012/diaoyudao3/index.htm
A< A 4 R i B SR AT
What is the purpose of Japan’s nationalization of the Diaoyu (Senkaku) Islands?

3. http://view.news.qq.com/zt2012/ypyl/index.htm
MIIE R E TR EE R

Implications of Major General’s claim “Ryukyu belongs to China.”
4. http://view.news.qq.com/zt2012/baodiao/index.htm

BB KRR DR

How to view “defending the Diaoyu (Senkaku) Islands” among the populace?

5. http://view.news.qq.com/zt2012/dudao/index.htm
i [ BUR T s A Or PR 5y
Why does the South Korean government strongly defend the Dokdo Islands (Takeshima)?

6. http://view.news.qq.com/zt2012/dzrbh/index.htm
AR H T s\ AT

Boycotting Japanese products: causing a no-win situation

7. http://view.news.qq.com/zt2012/zhan/index.htm
By S iz AR A — AR
Should we fight for the Diaoyu (Senkaku) Islands?

8. http://view.news.qq.com/zt2012/systl/bak.htm
% [ 0 SR UK B
A patriot: Shintaro Ishihara

9. http://view.news.qq.com/zt2012/ddanyu/index.htm
N7 H SRR R AR A 4 AR
It is deplorable to applaud the behavior of attacking the Japanese Ambassador.

10. http://view.news.qq.com/zt2012/zrzz/index.htm
AT T E REST B H A<

If we declare war, can we beat the Japanese?

11. http://view.news.qq.com/zt2012/cgbdyd/index.htm
MROGARESE B Rt I ) A

Is it useful for Chen Guangbiao to advertise for the Diaoyu (Senkaku) Islands?

12. http://view.news.qq.com/zt2012/xt1/index.htm
Wi BEANTEFBBN, Pt H A FE R

Rare earth is not an army and it is unwise to use it for resistance against Japanese aggression.

13. http://view.news.qq.com/zt2012/aiguo2/index.htm
By i i A RAR N AT AN 5 [

Why are the Japanese not patriotic enough?

14. http://view.news.qq.com/zt2012/diaoyudao4/index.htm
Pl REAREEBRT?
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http://view.news.qq.com/zt2012/systl/bak.htm

The Diaoyu (Senkaku) Islands crisis: is the United States the real manipulator?

15. http://view.news.qq.com/zt2012/dzbx/index.htm
Mz, HiER” %%

Those who exert violence with mendacious patriotism should be punished

16. http://view.news.qq.com/zt2012/ccbr/bak.htm
Py I AR )R D AR HE DAFT B
Why is it difficult to break the Diaoyu (Senkaku) Islands deadlock?

17. http://view.news.qq.com/zt2012/ptyq/index.htm
REMT:, IBRAEH

Everyone is responsible for the rise and fall of the country

18. http://view.news.qq.com/zt2012/pifu/index.htm
AN R AR Sz 13 73 AR

It is unnecessary to be overly pessimistic about irrational anti-Japanese behavior.
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Appendix 3
Type 1: Very high
Score: 2
Content: The comments include strong resentment of Japan or strong assertion of defending China’s
sovereignty. The comments support war with Japan or boycotting Japanese products with
the potential offline destructive activities of such as smashing Japanese brand automobiles.
Some radical or impolite words may be used.
Tone: relatively strong
Examples: 1. T H A, 457 .
Fighting with Japan, I will devote my life.
2 BT HHE N HAAMATIIR K T
If fighting, we should eliminate all the Japs!
3UNEATTBLSEEy, FRATHA] BLA B8 BN ARG R G G5+
The Japs can purchase the Islands, and we can also buy Jap from God and then eliminate
them all.

Type 2: High
Score: 1
Content: The comments have some concerns about the incident. They express nationalism in a mild
way instead of resorting to armed force such as waging war with Japan. The pejorative
appellation for Japan is also used.
Tone: relatively even
Examples: 1... 55— K, &AM FEL TN, &REAFMEE...
If the war breaks out, no families will be complete. (I) hope (the Diaoyu (Senkaku)
Islands dispute) will be solved peacefully ...
2. PAVSHFFIE S, SCRFRATHIE 5K
We support justice and our state.
3R —AEEA, RAGRRMELL ), AKHTE.
I am an ordinary person and what I can do is not to buy any Japanese products.

Type 3: Neutral
Score: 0
Content: Not show any tendency about the incident.
Tone: Relatively even or no special tone
Examples: 1. Til Ding (bumping)
2. 15 i(Take a seat)
3. AAFE H.E Watch the flaming (between other audiences)

Type 4: Low
Score: -1
Content: The comments show people’s lack of concern about the incident.
Tone: Relatively even
Examples: 1. SEAE, sSEASZERTLR, BF RGBSR, KRS EAER!
To purchase or sell (the Diaoyu (Senkaku) Islands) has nothing to do with me. As I
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need to survive in society, what I care about is rice and vegetables (my own life).
2. ENEECHE THEAR, ROEMEHA, Rg—tMHAXREAR, ©=
AR 42
As Chinese people cannot even afford an apartment, why should we concern
ourselves with the purchase of Islands? Even if we reunify the world, the land will
not belong to us.
3.REAMZAM S hEHARERE AR TE, A —BERBUFRG?
It has nothing to do with us, ordinary people. When does China belong to the ordinary
people? Isn’t it always the government’s country?

Type 5: Very low
Score: -2
Content: The comments express something unfavorable for China or say something favorable for
Japan.
Tone: Relatively strong
Examples: 1. {T2EA R E . SZHAZER N, WRAALERIEZ TS EER
I would rather die than be patriotic. If a Japanese automobile salesperson is imprisoned,
I would like to take care of his parents.
2. MEXRHAN, HARR) X!
I like the Japanese. Long live the Mikado!
3T AR AT AN SR AR B T AR] %

Any other country in the world is more venerable than China.
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