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Preface

E v ery o n e w h o is d o in g res earch k n o w s t h at th e d es ire to d o res earch is th e
k ey to m o t iv atio n , b u t t h at m u s t b e co m p lem en ted b y d eterm in atio n an d
co m m it m en t to an u n relen tin g p u rs u it o f h is 1 o w n g o al. I n 2 0 0 0 , w h en I
s tarted m y res earch , th e area o f cy b er co n s u m er law w as s carce an d o n ly
d o m in ated b y a few v iew s o f w h ich th e co re id ea o f p o ten tial res earch w as
v ery s im p le: is th ere a n eed fo r reg u latio n o v er th e In tern et? W h ile co n s u m ers ’
p ro b lem s w ere fam iliar g ro u n d , v iew s o n t h is q u es tio n d id n o t h av e s u fficien t
tim e to b e ex p lo red carefu lly . W h at cy b er co n s u m er law is an d w h y it is t h at
w ay are tw o q u es tio n s , b u t h o w cy b er co n s u m er law s h all p ro tect co n s u m ers
is th e m ain q u es tio n . W e d id n o t h av e tim e to fin d o u t w h at th e cy b er co n -
s u m er law o u g h t t o b e.

T h e reality s h o w s t h at s o m etim es v iew s w h ich m ig h t b e co n s id ered b y
s o m eo n e as u n realis tic, can fin ally b eco m e reality . C ertain ly , it w o u ld h av e
b een m u ch eas ier fo r m e at th at tim e to co n s tru ct o n th e ex is tin g v iew s an
ev alu atio n o f ex is tin g s o lu t io n s . H o w ev er, I am co n v in ced th at th e ‘v is io n ’
o f a res earch er can n ev er b e rep laced b y th e n eed o f b ein g o n ly critical. W h en
I firs t lau n ch ed m y v iew s o n t h e n eed o f a ‘d eo n to lo g y ’ o f fair trad in g , i.e,
a co d e o f co n d u ct fo r trad ers an d m ad e an alo g ies w ith t h e leg al an d m ed ical
p ro fes s io n , s o m eo n e co n s id ered th at ‘it is d is t u rb in g t o m ak e th is an alo g y in
a res earch rep o rt. T rad ers are n o t a ‘p ro fes s io n ’. T h ey en g ag e in co m m erce
w ith a v iew to m ak in g a p ro fit w it h in t h e ru les o f th e m ark etp lace.’

S ev eral m o n t h s after co m p letin g m y res earch , th e E u ro p ean C o m m is s io n
lau n ch ed a D irectiv e o n U n fair T rad in g Practices w h ich ap p ro ach ed s p ecific
is s u es o n th e p ro h ib it io n o f u n fair co m m ercial p ractices . I t d em o n s trates th at
th e m o s t s ig n ifican t co n trib u t io n s in a res earch area g o b ey o n d t h e d o s e o f
criticis m u s ed b y s o m eo n e an d rath er rely o n t h e v is io n t o rev eal a reality
w h ich m ig h t s eem im p ercep tib le to o th ers .

C ris tin a C o tean u L eid en , D ecem b er 2 0 , 2 0 0 5

1 W h erev er I u s e th e p ro n o u n ‘h e’ ( ‘h is ’) in t h is res earch , I u s e th e p ro n o u n as an ab b rev iatio n o f ‘h e

o r s h e’ ( ‘h is o r h er’) .
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