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Note on Conventions 
 

 

1. I use Pinyin (all italics, unless otherwise stated) and simplified Chinese when introducing 

Chinese terms and phrases; I translate or explaine the Chinese terms and phrases in thesis 

writing in English.  

 

2. I leave the spellings in the collected social media messages unchanged from their 

appearance in the original online sources. 

 

3. Following their full spellings, I use abbreviations in the text for names of Chinese state and 

party agencies (thus CCP for Communist Party of China; MC for Ministry of Culture of 

China; PD for Publicity Department of China). 

 

4. I provide a simple glossary of technical terms that I frequently use in describing my 

methodology. 
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Glossary 
 

API (Application Programming Interface): a set of methods, communication protocols, and 

tools to build software.  

 

Classifier: a computing algorithm that can implement classification.  

 

Concordance: an index of the principal words from a specific set of text data together with 

their immediate context. 

 

NLTK library (Natural Language Toolkit library): a platform that can process natural 

language and work with language data through Python programs. Its text 

processing libraries can implement tokenization, classification, and semantic reasoning. 

 

REST API (Representational State Transfer API): a specific API architecture designed to use 

existing communication protocols for web services to enhance interoperability between 

computer systems on the internet. 

 

Token: a combination of words, characters, terms and phrases. Tokenization is a method to 

break up a sequence of strings into various tokens. In the process of tokenization, undesired 

elements like punctuation marks can be eliminated


