
The Rhetoric of Illusion: Persuasion and Response in Forgery, the Arts
and Other Deceptions (1600-1750)
Hylkema, J.J.

Citation
Hylkema, J. J. (2019, June 20). The Rhetoric of Illusion: Persuasion and Response in Forgery,
the Arts and Other Deceptions (1600-1750). Retrieved from https://hdl.handle.net/1887/74295
 
Version: Not Applicable (or Unknown)
License: Leiden University Non-exclusive license
Downloaded from: https://hdl.handle.net/1887/74295
 
Note: To cite this publication please use the final published version (if applicable).

https://hdl.handle.net/1887/license:3
https://hdl.handle.net/1887/74295


 
Cover Page 

 
 

 
 
 

 
 
 

The handle  http://hdl.handle.net/1887/74295  holds various files of this Leiden University 
dissertation. 
 
Author: Hylkema, J.J. 
Title: The Rhetoric of Illusion: Persuasion and Response in Forgery, the Arts and Other 
Deceptions (1600-1750) 
Issue Date: 2019-06-20 
 

https://openaccess.leidenuniv.nl/handle/1887/1
http://hdl.handle.net/1887/74295
https://openaccess.leidenuniv.nl/handle/1887/1�


This collection of articles focuses on five 
cases of deception, all presented and 
exposed in early modern London and 
ranging from Isaac Casaubon’s The Originall 
of Idolatries (1624) to the Great Bottle 
Hoax (1749), and explores the dynamics of 
persuasion and response in their respective 
cultural contexts. Why did early modern 
illusionist artists and playwrights explicitly 
compare their work to these kinds of 
deception? How did forgery contribute to 
the development of the distinction between 
fiction and scholarship? And what can 
discussions of newly exposed forgeries 
tell us about the cultural negotiation of 
the concepts of reality, authenticity and 
originality in early modern England?
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