
African marketing boards under structural adjustment: the experience
of Sub-Saharan Africa during the 1980s
Laan, H.L. van der; Haaren, W.T.M. van

Citation
Laan, H. L. van der, & Haaren, W. T. M. van. (1990). African marketing boards under
structural adjustment: the experience of Sub-Saharan Africa during the 1980s. Asc
Working Paper Series, (13). Retrieved from https://hdl.handle.net/1887/431
 
Version: Not Applicable (or Unknown)
License: Leiden University Non-exclusive license
Downloaded from: https://hdl.handle.net/1887/431
 
Note: To cite this publication please use the final published version (if applicable).

https://hdl.handle.net/1887/license:3
https://hdl.handle.net/1887/431

















































































































	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

