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Abstract

During the last thirty years, our understandinghef nation-building process in various parts
of Europe and across the globe has increased stibfiia Some of the most important results
of this growing body of studies will be discussedhis review article, which consists of four
parts. First, | will examine some innovative tremaghe field of nationalism studies, such as
the growing attention for the impact of nationalismpopular culture and the interplay
between regional and national identities. The seég@art makes clear that the overwhelming
majority of existing studies deals with one regimmation, while taking the national
framework for granted. By presenting the historfafope as a collection of (isolated)
national histories, most scholars still fall preyat methodological nationalism. One way to
overcome this (implicit) methodological nationalissrto analyse the impact of foreign
tourism on the construction and diffusion of nasiband regional identities. The role of
tourism in the construction of territorial idengisi has already been explored in a growing
number of studies. Some of the most important dautions to this field will be reviewed in
the third part. Finally, | will argue that the ingtaf foreign visitors on the nation-building
process can best be studied in a comparative wégdoging on local communities as the
arena in which the outside influences of an inteonal, national and regional level came
together and demanded a local response.



Overcoming Methodological Nationalism in Nationalism Studies. The
Impact of Tourism on the Construction and Diffusion of National and
Regional | dentities'

Over the last three decades, the study of natemadind the construction and diffusion of
national identities has changed considerably. Tads of academic books and articles have
greatly enriched our understanding of the natiomding process in various parts of Europe
and around the globe. However, the overwhelmingontgjof investigations still consist of
case studies that deal with one particular aspédhie process within a specific local,
regional or national context. As a result, the oradl framework is still taken for granted. At
the same time, most studies are thoroughly embedd#dn national historiographical
traditions. In fact, one could argue that the figfl nationalism studies has not been
denationalised itself and that most investigatistdl implicitly adhere to a largely
unconscious methodological nationalism.

In this article, | will present a brief overview tife main developments within the field
of nationalism studies, after which | will argueatranalysing the impact of tourism on the
construction and diffusion of national and regioia@ntities can be a good way to overcome
the implicit methodological nationalism of existipgblications. Although occasionally | will
refer to studies on Eastern Europe, the UnitedeStahd the non-Western world, the focus
will be on Western Europe during the nineteenth eantly twentieth centuries.

The modernist consensus

The study of nationalism and the construction affdsion of national identities received a
major boost in 1983 when three ground-breaking bawodre published by Ernest Gellner,
Benedict Anderson and Eric Hobsbawifhey all saw nations and nationalism as inherently
modern, their rise being intimately related to ¢éim@ergence of modern, industrial and secular
society. Although these British scholars develofeir own interpretations, they essentially
argued that the new ‘imagined communities’ based shared standard language and an
accompanying high culture were the consequendeeafise of (print-) capitalism and the
subsequent need of (mass-) education. Therefaienahidentities had to be assembled,
constructed or even invented, each with its owé®rglorious past, monuments, patrimony
and idiosyncratic character. These modernist inééagions have been strongly criticised by
scholars such as Anthony D. Smith and specialistsudy modern history, who argue that
while modern nation-states may differ substantitxtyn earlier states, in most cases their
national identities have strong roots in older &tfidentities® Nonetheless, the ideas
espoused by Gellner, Anderson and Hobsbawm haetiygrefluenced the rapidly growing
body of studies on nationalism, national identities nation-building.

Since most scholars accepted the modernist intetpre of nationalism, arguing that
national identities are constructed or even invégnifeey obviously focused their attention on
those who created the heroes, history and ideoitigynation, or those who defined its
patrimony, its typical landscapes, monuments aaitions. As a consequence, most studies
of nationalism in the last few decades deal witlitip@ns, intellectuals, writers, journalists,
painters, sculptors, architects and museum dirgcéod with the often fierce debates between
these political and intellectual elites on the eotrinterpretation of the nation’s identity in
political forums, associations and the press. Harawot only the construction of national
identities has been studied; the same is truéhtodiffusion of the new national awareness,
the nation-building process and the ‘nationalisatbthe masses’. Already in 1976, Eugen
Weber'sPeasants into Frenchmesmowed how French peasants were thoroughly
‘nationalised’ by the opening up of local markeks rapid extension of infrastructure, the
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growing role of the state and the national polltgzhere, and above all through schooling
and military servic8.As a result, many historians began to examinedteeof the state in
promoting a greater national awareness. Thusntpact of military service, education —
particularly instruction in the (national) languageéstory and geography — and the growth in
infrastructure on the nation-building process heanbintensively scrutinisédn brief, in

both types of studies the focus has been on tidtees of the political, administrative and
intellectual elites within a specific country ortiomal movement.

The preference for a top-down approach is also nstaledable for practical reasons.
On the one hand, the elites have left innumerabtes of their activities and public debates,
which can easily be consulted in archives andiiesaOn the other hand, it is extremely
difficult to analyse the reactions of millions aflinary citizens who participated in national
celebrations, visited museums, studied their natibistory and became socialised in a
national standard language. One could study dide#srs and other private documents, but
in general it is difficult to locate a representatsample of such documents and often those
documents obtained do not provide many interestisights’

A new promising approach in this respect is theytf ‘banal nationalism’, defined
by Michael Billig in his seminal book published1895. According to him, national identities
are strongly reinforced by the subtle, but quotidi@presentations of the nation in daily life:
on coins, bills and stamps, in sporting eventghieyunnoticed presence of the national flag,
and in the division between domestic and foreignaie the newspapers, among other
things. However, Billig himself focuses more on thechanisms of this banal representation
of the nation, than on its actual reception byptbpulation at largé The omnipresence of the
nation in popular culture has also been studietsioommercial aspects. Thus, regarding
France there are intriguing studies on the rol®lichelin, camembert and champagne in the
creation of a French national identity. Not unexpdly, in these cases, it is also much easier
to study the activities and decisions of produtemmarket their products as essentially
French, than the reception by the consumers ofiibi or less hidden nationalist subtéxt.
Another innovative sub-field of nationalism studiegich could probably help bring to light
the impact of the nation-building process in thege sphere, deals with the different ways
men and women were affected when becoming integjrate the nation. In general, women
were addressed as mothers and wives, rather thagtias citizens?

Most existing studies still concentrate on the afléhe (often diverse and conflicting)
national elites in the nation-building process.c8ithe 1990s, however, it has become
increasingly clear that when studying the constomodf national identities, not only the
national level must be taken into account, but #igaregional and the local levels. Scholars,
such as Peter Sahlins, Celia Applegate, Anne-Mdriesse, Alon Confino and others, have
persuasively argued that regions (in Western Ewnogeuntries) did not just passively accept
a modern nation-building policy imposed on themmhtional elites. The inhabitants of the
provinces often played an active role in stimulgtimational awareness at the local level,
while trying to influence the collective self-imatet was promoted. Moreover, towards the
end of the nineteenth century, regional activitiygd a decisive role in spreading a more
diversified and folkloric national identity to thehabitants of the provinces. Therefore,
regional identities only became more closely defiaeound the turn of the centuryVarious
case studies of major cities have made clear tlgatdnstruction of territorial identity in an
urban environment closely mirrored what was happeiti the more rural provincé§At the
same time, regional studies on various parts otrhaislungary have shown that local,
regional, national and imperial identities integatin a similar, albeit slightly more complex
way in Central and Eastern EurdféJevertheless, in almost all of these studies ttteris
still primarily focused on the role of the urbardarovincial elites, which again partly has to
do with the nature and availability of primary sces.
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The last few years the nation has not only beesiestiufrom a local or regional point
of view, but its imperial dimension has also bec@nebject of analysis. This way the
traditional division between European and colohiatory, and between multi-ethnic empires
and nation-states is beginning to dissolve witleifesting results. Thus, it has been shown
that the career and business opportunities of thisBand French empires could have an
integrative role in the motherland, providing atmaattive outlet to ambitious young men in
Scotland, the Provence or Brittany. In RussiaQiteman Empire and the Hungarian part of
the Austrian Empire elites tried to strengthenrthgonal identities of the core areas, whereas
developments in the colonies could have importéatts on the nation-building process in
the metropolitan areas. For instance, when proah@tine constitution of 1812 that was
meant to end royal absolutism in Spain, Spanisitigahs defined national citizenship and
suffrage rights in such a way that the represamstof the colonies would not have the
majority in the Cortes, while towards the end @& gentury Cuban claims for Home Rule
stimulated Catalan demands for autonomy at htfme.

Methodological nationalism

Although the geographical focus of nationalism ssdhas already been broadened by
including the local, regional and imperial perspasd, at present the overwhelming majority
of recent investigations consists of case stutii@sfocus on a particular aspect or period
within one imperial, national, regional or locaintext. While the focal point may be
different, these studies generally take one statational movement as their frame of
reference and as such they implicitly present thtty of Europe as a collection of (isolated)
national histories. Theoretical studies, on ther@wy, generally adopt a global framework
and a rather abstract approach; as a result, Hrayot take into account the detailed findings
of most case studies. Historical overviews of tke and evolution of nationalism in Europe
that try to integrate at least some of the reduis these recent studies are still rate.
Possibly more problematic is the lack of compagasitudies based on primary sources,
especially when we consider that nearly all histasinow admit that there are many striking
parallels between the rise and development of naligt sentiments all over Europe.
Consequently, as Umut Ozkirimli rightly assertshat end of his useftiheories of
Nationalism there is an urgent need for ‘theoretically infedrcomparative histories®.

Apart from the few exceptions where two or a fewrtoes are compared, there are only a
few edited volumes that intend to provide a comjpaegerspective, yet almost all
contributions still deal exclusively with singletitaal cases’

However, the shortage of comparative studies ighebnly problem, the same
applies to the implicit methodological nationalisfimationalism studies. The term
‘methodological nationalism’ has recently come ing@ within the social sciences. In a
pioneering article published in 2002, Andreas Wimared Nina Glick Schiller systematically
dissect the methodological nationalism of theicigiine by arguing that classic sociological
theory not only downplays the role of nationalissrsamething of the past, but that
sociologists generally equate society with naticuaiiety. In other words, ‘nationally
bounded societies are taken to be the naturallgngentities to study’. Although within the
modernist consensus, specialists in the field tbnalism studies no longer see nations as a
natural given, they generally adhere to a thirdardrof methodological nationalism discerned
by Wimmer and Glick Schiller: ‘the reduction of thealytical focus to the boundaries of the
nation state'®

Since most historians of nationalism still limiethfield of investigation to one
national context, the various stages of the nabigitding project are still generally analysed
along national lines. Outside influences and exleawtors are generally ignored, while major
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historical events that particularly concerned thaneined country or nation, such as
revolutions or wars, are seen as crucial turnirigtpoThus, a starting (or turning) point for
French nationalism is the French Revolution, whgeounts of German nationalism generally
begin with the Wars of Liberation. Moreover, as flittte Tacke makes clear, nationalism
studies still generally operate within a specifional historiographical tradition. As a result,
following Michelet and Renan, in France the focas mainly been on citizenship and
political nationalism, while largely ignoring exgons of cultural nationalism, whereas in
Germany most authors — in the tradition of Herdet Bichte — have studied expressions of
cultural or ethnic nationalisfi. This methodological nationalism is even reinforbgdising
concepts that only apply to one national case, astfeimatin Germany, th&isorgimento

in Italy, regeneracionisman Spain aicité in France, pillarization in the Netherlands anel th
idea of the frontier in the United States.

In a similar way, the creation of better defined delimited idiosyncratic regional
identities at the end of the nineteenth centuryehaually been explained depending on the
particular circumstances in each country. Thus,éARfarie Thiesse has argued that the need
to reflect on one’s collective identity was partanly acute in France after the disastrous war
against Prussia in 1870-1871. Regional rootedmessasingly became an important topic as
the international position of France — marked bijtamy failures and the rise of new
economic powers — declinégSimilarly, in the case of Spain, scholars arguae the
disastrous defeat of the Spanish-American War 8BX&used a nation-wide identity crisis
that strongly favoured the regional moveméntis. Germany, it was victory in the Franco-
Prussian War and the subsequent national unifitétid871 that were seen as a similar
turning point? If we accept these arguments, then the differages of the nation-building
process are marked by major political events thatimed in each country at a different time.

These same authors also acknowledge that moreajérsgrsnational factors may
have played a role in the formation of regionahiitees. In their studies, the rise of
regionalism is commonly understood as a new collecelf-awareness, which was made
possible by the erosion of traditional structureprovincial society during the process of
social and economic modernisation and the subségeemocratisation of the local public
sphere?® Therefore, they present the rise of a new phagigeigonstruction of national or
regional identities as depending on the arrivaaeleration of the general process of
modernisation in a certain area, while they onlgreie the activities of actors who are living
within the boundaries of the region or nation. Thesy, possible trans-border influences and
international transfers remain hidden from viéw.

In fact, this is remarkable, since in many regitivesview from abroad often clashed
radically with the collective self-image locals thelf themselves, and which they deemed
most appropriate to attract attention at the natitevel. In Andalusia, for instance, foreigners
were primarily interested in the remains of thansic civilisation ofAl-Andalusand in the
‘savage’ flamenco dances of local gypsies. Yet,tm@dl-educated Andalusians preferred to
identify themselves as ‘civilised’ citizens of assentially modern and/or Catholic society,
while glorifying the medievaReconquistas a national crusade to liberate Spain from the
Moorish occupatio® In other peripheral regions local inhabitantsries¢éed in the nation-
building project also often emphasised the contigimuof their region to the nation’s past
glories and current progress, while foreigners epipted these regions particularly for their
picturesque and exotic aspects. Neverthelessgitotig run the view from abroad could be
very influential, and many regional stereotypest@d by foreigners would even have a
substantial impact on the national self-image. Thusing the twentieth century, flamenco
slowly became accepted as an indissoluble paheoAndalusian and Spanish cultural
patrimony?® and in 2010 it was even included in Unesco’sdfghe Intangible Cultural
Heritage of Humanity.



Tourism and the construction of territorial idengi

Some scholars have already acknowledged that eussiat foreigners have played an
important role in the creation of national idemtiti Foreigners can assume the position of
enemy or rival, to which the national identity {gpmsed. This is particularly true in periods of
strong rivalry or war. At the end of the nineteeatid the beginning of the twentieth century,
for example, French identity was largely define@ssentially non-German and vice-vetSa.

Foreigners can also assume the role of obsenaatuping their own interpretations of
a particular nation or region. This could takefitren of novels, plays, travel accounts,
operas, essays or scientific studies. Especialgnydower-relations between observers and
the observed are unequal (e.g. in a colonial gpftthen the gaze of the outside observer can
be intimidating and can significantly influence gedf-perception of the other. Following
Edward Said’s influentiaDrientalism(1978), this process of ‘othering’ has been a majo
topic in post-colonial studies. Nonetheless, mokbkrs nowadays agree that even where the
power balance is uneven, in most cases there iis foonegotiation or redefinitioff.
Surprisingly, in a Western context studies concgnuith the view from abroad — also known
under the label of imagology — generally concestmat the production-side and do not
explore the impact of these foreign images on thet societied?

Another promising approach is proposed by Joepdseear. By focusing on trans-
border transfers, he aims to analyse the intenmaltiotellectual networks that produced and
diffused the ideas and practices of nineteenthecgmultural nationalisni® Although the
role of tourism is still largely ignored in morergeal studies on the construction of national
identities, probably the most important externdlience on the nation-building process,
especially in the long run, has been that of taediter or tourist.

During the last few decades, there has been alyagiolwing interest in the history of
tourism. The economic impact of tourism and théitumsonal support it received have
already been explored relatively well. In more grdtly-oriented studies tourism was often
seen as a superficial and vulgar mass phenomemopaced to the refined taste and the
adventurous attitude of the individual travellenrié¢theless, academics also began to pay
attention to the motives and attitudes of the giarihemselves, by analysing the origin and
evolution of the tourist gaze, with its longing futhenticity, exoticism and spectattévore
recently, the impact of tourism on host societiesluding the influence of travellers and
tourists on the image of a nation or region, haobee an object of inquiry’. This is also true
of efforts, both by authorities and more commeraabrs, to paint a positive image of a city,
region or country — also known as city- or natisadsling — in order to attract tourists.

The role of tourism in the creation of national aadional identities has been
demonstrated for various parts of the United StatesWestern Europe. Interestingly,
scholars made clear that not only politicians antdliectuals were key in the construction of
territorial identities, but that economic actorsl@emmercial motives also played a crucial
role. Already in 1995 Dana Brown showed how the aEmiddle class tourism turned the
economically backward New England into a charmimg mostalgic tourist destination, with
beautiful fishing villages, rustic cottages andeageful countryside, thus profoundly affecting
the region’s identity. The role of intellectualsisnessmen, and local authorities in
stimulating tourism to Yellowstone, the world’ssimational park, and the city of New York
has also been examined. The rapid growing influxisifors converted these rather
exceptional places into national icons. In the adséellowstone this even involved the
removal of Native Americans in order to producedhgty wilderness that matched the
foundational myth of the white settle¥sln Great Britain, most scholars directed their
attention to the impact of tourists on the creatiba Scottish collective identity. Thus, the
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social anthropologist Jane Nadel-Klein, basingdmalysis on archival research and
interviews, gives an intimate picture of the tramsfation of a number of decaying fishing
villages into typical Scottish tourist destinatipnile Katherine Haldane Grenier examines
how travel accounts and guidebooks profoundly avflted Scottish identity. Particularly
interesting is Eric G.E. Zuelowlgaking Ireland Irish In this book, he presents a detailed
account of the efforts by the official tourist onggations and all kinds of private initiatives,
such as the Guinness Brewing Company, to stimtgatesm in the young Irish republic. As
a result, Ireland was made more Irish. Thus, ayTidwns and Villages Competition’, which
was first launched in 1958, succeeded in transfoagmany drab and crumbling hamlets into
attractive and tidy ‘typically Irish’ villages, witpicturesque houses painted in pastel
colours®® Similar studies on Sweden, Germany, France anih $pae shown that
comparable processes occurred there as*vell.

However, the authors of these studies still primdocus on domestic tourism. This,
in general, is quite different in similar investigas of non-Western tourist destinations,
where the impact of foreign visitors has been tiedgored object of the analysis. Thus, in a
pioneering study published in 1989, Adrian Vicksin®wed how foreign residents and
visitors shaped the image of the Indonesian isBaddas an exotic, tropical paradise, while
‘inventing’ all kinds of native traditions, arts @erafts>® Social anthropologists have also
begun to investigate the impact of internationali®m on small communities in Asia, Africa
and South and Central AmeritaYet up until now European case studies have only
occasionally paid attention to the influence o&fgn tourists'® By taking into account the
role of both foreign and domestic tourists in tbastruction and diffusion of regional and
national identities we can get a more encompassidgrstanding of the nation-building
process in various parts of Europe.

Overcoming methodological nationalism

The analysis of the impact of foreign tourists e hation-building process in various
countries can be a good tool for overcoming metlagdcal nationalism. My hypothesis is
that the impact of tourism had its own dynamic #rat various transnational patterns and
mechanisms — which remained largely invisible i titaditional approach — can be detected
that strongly influenced the construction of regiband national identities. In order to also
pay attention to the role of wider strata of th@ylation and both the production and
consumption of collective identities, it is expedie focus on a few small communities in
various countries that already began to attracnsiderable number of travellers during the
nineteenth century and for which as a consequarftieient primary sources are available to
conduct a comparative study of the impact of faraigsitors on the local process of territorial
identity construction.

These local communities are the arenas in whiclotit®de influences of an
international, national and regional level cameetbgr and demanded a local response.
Foreign travellers and tourists generally were ingKor picturesque and authentic images
and original experiences. The central state andmeltelites were mostly preoccupied with
the nation-building process: educating the locgytation to become dutiful citizens with a
sufficient knowledge of the national standard laagpiand the nation’s history and
geography. Often, nevertheless, there were cldstteseen progressives and conservatives
over the exact national identity that had to bepaéeld. Demands were also made at a regional
level. In Bavaria, for example, on the occasiothefwedding of Crown Prince Maximilian
during the Munich Oktoberfest of 1842, the Bavaganernment asked each district to send
young couples of ‘flawless behaviour’ dressed iovprcial costumes who could get married
on the same day. In many of the districts it wasentlifficult to find traditional Bavarian
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costumes, some of which had to be (re-) inventethi® occasion, than to trace reputable
couples willing to marry* Regional authorities were not the only ones t&erdemands; the
same was true for regional elites. In Brittany oeail elites tried to stimulate tourism by
publishing regional travel guides and the magakm&retagne touristiqué€l922-1939),

while at the same time contributing to the regialiding process by organising the
construction and decoration of a Breton paviliothatWorld Fairs in Paris in 1925 and 1937,
for which local cooperation was requir&d.

It seems that attracting visitors, which was inititerest of local hotel owners, inn
keepers, guides and others involved in the tobtistness, was a rather neutral goal.
However, this was not always the case. Especiadygtowing presence of large numbers of
tourists at traditional (religious) events, suciPasdons in Brittany, the Passion Plays in the
Bavarian village of Oberammergau or the Holy WeeRindalusia, could easily cause
friction.*® In addition, the outright invention of new fesiiwintended for tourists, such as the
one held in Pont-Aven in 1905, with their ‘stagedhenticity’ or ‘performed heritage’, often
led to controversie¥. Other debates were held over the foundation @fllowiseums and the
appropriate choice of exhibits, the demolition ongervation of characteristic buildings, such
as the Jewish quarter in Toledo, the modernisati@ertain parts of a town or village, such
as the construction of the Gran Via through thepalds of Granada. These discussions,
which concerned issues that directly touched uperidcal self-image, were often more
intense than at the national level since they tyedfected private interests and could
become enmeshed with local power struggles an@parsivalries’® All these manifold
demands, both from tourists and national and rediauathorities and elites, had to be met and
reconciled at the local level.

Although until the 1960s foreign tourism was sifl elite affair, the focus on small
communities makes it possible to also map the i@acf wider strata of the local population.
The response to both the nation-building procedstlaa role of (foreign) tourism can be
divided into positive, neutral and negative. Soaiathropologists, who investigated the
impact of foreign tourists on local communitiesy@already distinguished various forms of
adjustment, especially to protect the populatiomfloutside influences. Whereas in many
places both elites and wider groups are not awersgganizing ‘heritage performances’ for
visitors at the front stage, they generally prédeprotect the ‘back stage’ from the tourist
gaze. This can be done by maintaining clear bouesiasut also by more negative reactions
such as retreating, resisting and protestinthese categories can also successfully be applied
to the local population’s response to the natioiding process. Many inhabitants and even
members of the local elite, however, were not testit largely indifferent to both tourists
and nation-builders. A third response was welconaing positive. This could result in
enthusiastically organising or participating inennational holiday or touristic festival, in
protecting or making accessible the local matennal immaterial heritage, or in ‘revitalizing’
old traditions.

The foreign impact on the process of collectiventity construction in these small
communities can best be studied by looking at Saamt debates on the role of tourism and
by examining concrete encounters between inhabkitamd visitors. By using a wide variety
of primary sources — the press and archives ovaekeauthorities and associations for the
debates, and travel writings, sketches, photosiediand interviews for the encounters — it
will be possible to avoid a one-sided focus on laullectual and political elites, while
examining the interaction between the productiones collective identities and their active
consumption by the local population and (foreignjrists. By integrating the influence of
visitors from abroad, we will get a more encompagsind nuanced picture of the way the
local population transformed their own face-to-faoenmunities into part of the new and
wider ‘imagined communities’ of both their nationdaregion, while unravelling some of the
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underlying transnational patterns and mechanismseirronstruction and diffusion of
national and regional identities
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Histories of Tourism



3 pack,Tourism and Dictatorshipward, Selling PlacesDinnie, Nation Branding

3 Dona,Inventing New Englandvlagoc,YellowstoneSpenceDispossessing the Wildernesgake, How New
York became American

% Nadel-Klein,Fishing for Heritage Grenier,Tourism and Identity

3 Zuelow,Making Ireland Irish

37 Lsfgren, ‘Know Your Country’; HagerPreservation, Tourism and NationalisMurdock, ‘Tourist
Landscapes’; Garnef Shifting ShorgVincent,L’Intrusion balnéaire Young,Enacting Brittany Storm, ‘Una
Espafia mas espafiola’.

3 Vickers,Bali: A Paradise CreatedViost similar studies focus on more recent perisdsh as: Boswell,
‘Heritage Tourism’; Marschall, ‘Making Money with &mories’; Merrill, Negotiating Paradise

39 Smith and Brent (edsMosts and Guests Revisit@@melch (ed.)Tourists and TourisgrChambersNative
Tours

“0 Exceptions are Pes, ‘L'invenzione della cucinaezana’; Young, ‘Of Pardons, Loss and Longing’; van
Ginkel, ‘De verbeelding van “Hollands” vissersvglkléndez Rodriguez et aVjaje a un Oriente europeo
1 Bendix, ‘Costumed Identity’.

“2 Couédic Les Architectes et I'idée bretonne

*3Young,Enacting Brittany 171-215; WaddyDbberammergau in the Nazi Era

** These concepts are used by MacCanfik Touristand Kirshenblatt-GimbletDestination Culture,
respectively.

** Storm, ‘Patrimonio local, turismo e identidad rail’.

“® Dogan, ‘Forms of Adjustment’; Boissevain (e@Cpping with TouristsPorter, ‘Heritage Tourism’.
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