Universiteit

4 Leiden
The Netherlands

Promoting harmony with conflicts? A study of reality television in China
Li, Z.

Citation

Li, Z. (2016, June 29). Promoting harmony with conflicts? A study of reality television in China.
Faculty of Social and Behavioural Sciences, Leiden University, Leiden. Retrieved from
https://hdl.handle.net/1887/40863

Version: Not Applicable (or Unknown)

Licence agreement concerning inclusion of doctoral thesis in the
Institutional Repository of the University of Leiden

Downloaded from: https://hdl.handle.net/1887/40863

License:

Note: To cite this publication please use the final published version (if applicable).


https://hdl.handle.net/1887/license:5
https://hdl.handle.net/1887/license:5
https://hdl.handle.net/1887/40863

Cover Page

The handle http://hdl.handle.net/1887/40863 holds various files of this Leiden University
dissertation.

Author: 1i, Z.
Title: Promoting harmony with conflicts? A study of reality television in China
Issue Date: 2016-06-29


https://openaccess.leidenuniv.nl/handle/1887/1
http://hdl.handle.net/1887/40863
https://openaccess.leidenuniv.nl/handle/1887/1�

References

Altschull, ] Herbert. 1984. Agents of power: the role of the news media in human affairs. New York:

Longman.

. 1995. Agents of power: the media and public policy. 2nd ed. White Plains, New York:

Longman.

Angang, Hu. 2005. “Envisaging China's grand strategy: the ambitious goal of a
prosperous people and a powerful nation.” Social Sciences In China-English Edition-
26 (4):87.

Bai, Ruoyun. 2015. “’Clean Up the Screen’ Regulating Television Entertainment in the
2000s.” In Chinese Television in the Twenty-First Century: Entertaining the Nation, edited
by Ruoyun Bai and Geng Song, 69-86. London: Routledge.

Balch, George 1. 1974. “Multiple indicators in survey research: the concept ‘sense of
political efficacy’” Political Methodology:1-43.

Barnes, Bruce E. 2007. Culture, conflict, and mediation in the asian pacific. New York:
University Press of America.

Basch, Charles E. 1987. “Focus group interview: an underutilized research technique for
improving theory and practice in health education.” Health Education Quarterly 14
(4):411-448. Accessed 28 February 2012. doi: 10.1177/109019818701400404.

Becker, Lee B. 1979. "Measurement of gratifications." Commmunication Research 6 (1): 54-73.

Beijing Statistics Bureau. 2009. “Beijing statistical yearbook 2009.” Accessed 21
December 2014. http://180.168.156.18/data/ toTjnj.xhtml?y=2014ec.

Berry, Rita. 1999. "Collecting data by in-depth interviewing." Paper presented at the
British Educational Research Association Annual Conference, University of
Sussex at Brighton, September 2 - 5 1999. Accessed 21 November 2013.
http:/ /www.leeds.ac.uk/educol/documents/000001172.htm

Block, David. 2009. Second language identities. New York: Bloomsbury Publishing

Blossfeld, Hans-Peter. 2009. "Educational assortative marriage in compatative
petspective." Annual Review of Sociology 35:513-530.

Blumler, Jay G. 1979. "The role of theory in uses and gratifications studies." Communication

Research 6 (1):9-36. Accessed 24 July 2013. doi: 10.1177/009365027900600102.



200

Brandt, Loten, Thomas G Rawski, and John Sutton. 2008. "China’s industrial
development." In China's Great Economic Transformation, edited by Loren Brandt
and Thomas G. Rawski, 569-632. New York etc.: Cambridge University Press.

Brants, Kees. 1998. "Who's afraid of infotainment?" Ewuropean Journal of Commmunication 13
(3):315-335.

Brants, Kees, and Peter Neijens. 1998. "The infotainment of politics." Political
Communication 15 (2):149-164.

Bromley, Catherine, John Curtice, and Ben Seyd. 2004. Is Britain facing a crisis of democracy?.
London: The Constitution Unit.

Cai, Yongshun. 2002. "The resistance of Chinese laid-off workers in the reform period."
The China Quarterly 170:327-344.

Cao, Lingjuan. 2009. "Kuisi qudai xuanxiu? Caogen haishi chaozuo? Zhenrenxiu gai
zenmezou? [Voyeurism replacing talent shows? ‘Grass-roots’ or hype? The future
of Reality Shows]." Pegple's Daily, 9 January 2009.

Cardo, Valentina 2011. "“Voting is easy, just press the red button’: communicating politics
in the age of Big Brother." In Political commmunication in postmodern democracy: challenging
the primacy of politics, edited by Kees Brants and Katrin Voltmer, 231-247.
Basingstoke: Palgrave Macmillan.

Carpentier, Nico, Kim Christian Schreder, and Lawrie Hallett. 2013. _Audience
transformations: late modernity's shifting audience positions: shifting andience positions in late
modernity. London and New York: Routledge.

Cavalli-Sforza, Luigi Luca. 2001. Genes, peoples, and langunages. Oakland: University of
California Press.

Chan, Joseph Man. 1993. "Commercialization without independence: trends and tensions
of media development in China." China review 25:1-21.

Chang, Tsan-Kuo. 2003. "Political drama and news narratives: Presidential summits on
Chinese and U.S. national television." In Chinese Media, Global Contexts, edited by
Chin-Chuan Lee. 117-135. London: RoutledgeCurzon.

Chen, Ming. 2009a. "Nangiangbeidiao yifangzhiyan-dimian pindao fangyan jiemu fenxi
[An analysis of dialect programmes on local TV channels|." Accessed 19 July 2015.
http://www.csm.com.cn/index.php/knowledge/showArticle/ktid/1/kaid/365.ht

ml.



201

Chen, Shanshan. 2009b. "Lun gingganlei dianshi tanhua jiemu zhuchiren xianchang de
youxiao goutong [How the presenters of TV mediation shows communicate

effectively on the scene].

Cheshire, Jenny, Viv Edwards, Henk Munstermann, and Bert Weltens. 1989. “Dialect and

MA diss., Communication University of China.

Education in Europe: A General Perspective” in Dialect and education: Some
Eunropean perspectives, edited by Cheshire, Jenny, Viv Edwards, Henk Munstermann,
and Bert Weltens, 1-12. Clevedon: Multilingual Matters LTD.

China Labour Statistical Yearbook. 1999. Beijing: China Statistics Press. Published annually.
Accessed 13 October 2014.
http://tongji.cnki.net/overseas/EngNavi/YearBook.aspx?id=N2005120194&flo
or=1

China News Report. 2010. Premier Wen Jiabao Meets the Press. Accessed 16 July 2015.
http://english.cntv.cn/special/2011twosessions/wen_press/

China Reform Editorial Office. 2007. "Lishi de zhongren gongzhong de qidai [Historical
Responsibility , Public Expectation]." Zhonggno gaige [China Refornz] 2007 (9):1-1.

China's Judiciary. 2002. VIL Mediation System. Accessed 14 November 2015.
http://www.china.org.cn/features/judiciary/2002-04/19/content_1031185.htm

Chiu, Cindy, Davis Lin, and Ari Silverman. 2012. "China’s social-media boom."
McKinsey's Greater ~ China ~ Web  site. ~ Accessed 29  March 2014
http://www.mckinsey.com/insights/marketing_sales/chinas_social-media_boom

Chu, Yingchi. 2008. "The emergence of polyphony in Chinese television documentaties.”
In Political regimes and the media in Asia, edited by Krishna Sen and Terence Lee,
49-69. London: Routledge.

Clarke, Harold D, Nitish Dutt, and Allan Kornberg. 1993. "The political economy of
attitudes toward polity and society in Western European democracies." The Journal
of Politics 55 (04):998-1021.

CNNIC, (China Internet Network Information Center). 2012. "Zhongguo hulianwang
fazhan zhuangkuang tongji baogao [China internet development statistics report]."

Accessed 3 July 2013. https://www.cnnic.net.cn/.

. 2014. "Zhongguo hulianwang fazhan zhuangkuang tongji baogao [China internet
development statistics report]." Accessed 21 July 2015.

https://www.cnnic.net.cn/.



202

Cohen, Jerome Alan. 1966. "Chinese mediation on the eve of modernization." California

Law Review 54(3):1201-1226. Accessed 5 May 2014. doi:10.15779/Z38MR10

. 1970. Drafting people's mediation rules for China's cities. Cambridge, Mass.: Harvard

Law School.

Committee, The Party Building Research Centre of the Organization Department of the
CCP Central, ed. 1998. Dangjian yanjin zhonghengtan [Talks of Research into Party
Construction] Beijing: Party Building Readings Press.

Committee, The Sixth Plenary Session of the Seventeenth CPC Central. 2011. Decision of
the CCP central committee on major issues pertaining to deepening reform of the cultural system
and promoting the great development and flonrishing of socialist culture. Beijing: Party
Building Readings Press.

Cortbin, Marie. 1972. "Problems and procedures of interviewing." In Managers and their
wives, edited by Janice Mary Pahl and Raymond Edward Pahl, 286-306.
Harmondsworth: Penguin.

Croll, Elisabeth J. 1999. "Social welfare reform: Trends and tensions." The China Quarterly
159:684-699.

Crozier, Michel, Samuel P Huntington, and Joji Watanuki. 1975. The crisis of democracy:
Report on the governability of democracies to the trilateral commission. New York: New York
University Press.

Cui, Weiping. 2005. "Cong chaonv minzhu kan minzhu de shenduan [The democratic
gesture of supergitl]." Xinjingbao [Beijing News], 31 August 2005. Accessed 26 July
2014. http://opinion.people.com.cn/GB/51863/3656405.html.

Curran, James, and Myung-Jin Park. 2000. De-Westernizing media studies. London:
Routledge.

Dahlgren, Peter. 2000. "Media, citizenship and civic culture." Mass media and society
3:310-328.

Dalton, Russell J. 1996. Citizen politics, Public opinion and political parties in advanced western
democracies. Chatham, NJ: Chatham House Publishers.

de Kloet, Jeroen, and Stefan Landsberger. 2012. “Fandom, Politics and the Super Gitl

Contest in a Globalized China.” In _Adapting Idols: Authenticity, Ildentity and

Performance in a Global Television Format, edited by Koos Zwaan and Joost de Bruin.

135-147. Surrey: Ashgate.



203

Deng, Wenjing, JSCM Hoekstra, and MG Elsinga. 2014. "Urban housing policy review of
China: from economic growth to social inclusion." Proceedings of New
Researchers Colloquium ENHR 2014 Conference, Beyond Globalisation:
Remaking Housing Policy in a Complex World, Edinburgh (United Kingdom),
1-4 July 2014.

Deng, Xiaoping. 1993. Deng Xiagping Wenxuan [Selected Works of Deng Xiagping]. Vol. 3.
Beijing: Renmin Chubanshe.

Dewalt, K.M., Billie R. Dewalt, and Coral B. Wayland. 1998. "Participant observation." In
Handbook of Methods in Cultural Anthropolegy, edited by H.R. Bernard, 259-300.
Walnut Creek, CA: AltaMira Press.

Diamant, Neil J., Stanley Lubman, amd Kevin J. O'Brien. 2005. "Law and Society in the
People's Republic of China." In Engaging the Law in China: State, Society, and
Possibilities for Justice, edited by Neil J. Diamant, Stanley Lubman and Kevin J.
O'Brien, 3-27. Stanford, California: Standford University Press.

Dimmick, J., J. Sikand, and S. Patterson. 1994. "The gratifications of the houschold
telephone: Sociability, instrumentality and reassurance." Communication Research 21
(5):643-663.

Ding, Ying, and Min Xu. 2014. "Qinggan tiaojielei dianshi tanhua jiemu nvxing
guanzhong de shoushi xugiu diaochao [A Survey on the Viewing Purposes of
Female Viewers Watching Emotional Mediation TV Talk Shows]." Guoji xinwenjie
[Journal of International Communication] 36 (6):136-150.

Elliott, Philip. 1972. The making of a television series: A case study in the sociology of culture.

London: Constable.

. 1974. "Uses and gratifications research: A critique and a sociological alternative."

The uses of mass communications: Current perspectives on gratifications research 3:249-268.

Esarey, Ashley. 2005. "Cornering the matket: state strategies for controlling China's
commercial media." Asian Perspective 29(4):37-83.

Fairbourne, Jason S, Stephen W Gibson, and W Gibb Dyer. 2007. MzroFranchising: creating
wealth at the bottom of the pyramid. Cheltenham: Edward Elgar Publishing.

Fang, Jie. 2013. "Qianxi minsheng xianchang tiaojiclei jiemu de shouzhong xinli - yi
giantang lao niangjiu jiemu shouzhong weili [A brief analysis of the audience's

psychology of mediation shows].

(13):209-210.

Daghong wenyi  [Popular literature and  arts]



204

Feng, Bo. 2011. "Tiaojielei jiemu shoushi zhidao jiexi [An anlysis of viewing ratings for
mediation shows]." Shoushi Zhongeno/Ratings in China] 2011 (7).

Fewsmith, Joseph. 2002. "Is Political Reform Ahead?—Beijing Confronts Problems
Facing Society—and the CCP." China Leadership Monitor Winter 2002 (1).

Fincher, Leta Hong. 2014. "Leftover women: The resurgence of gender inequality in
China." London: Zed Books.

Flick, Uwe. 2000. A#n introduction to gualitative research. 3rd ed. London: SAGE.

Fraenkel, Jack R., Norman E. Wallen, and Helen H. Hyun. 2003. How #0 Design and
Evalnate Research in Education. 5th ed. New York: McGraw-Hill Higher Education.

Fuller, Jack. 1996. News Values: Ideas for an Information Age. Chicago: University of Chicago
Press.

Fung, Ying Him Anthony. 2003. "Matketing popular culture in China: Andy Lau as a
pan-Chinese icon." In Chinese Media, Global Contexts, edited by Chin-Chuan Lee.
257-269. London: RoutledgeCurzon.

Gallagher, Mary E. 2006. "Mobilizing the law in China:’informed disenchantment’ and the
development of legal consciousness." Law & Society Review 40 (4):783-816.

Gibson, James J. 2002. "A Theory of Direct Visual Perception." In 1Vision and Mind.
Selected Readings in the Philosophy of Perception, edited by Alva Noé Evan Thompson,
77-89. Cambridge: MIT Press.

Glick, Paul C, and Sung-Ling Lin. 1986. "Recent changes in divorce and remarriage."
Journal of Marriage and the Family 48(4):737-747.

Gobo, Giampietro. 2008. Doing ethnography. London: Sage.

Goh, Bee Chen. 2002. Law without lawyers, justice without conrts: On traditional Chinese mediation.
Surrey: Ashgate.

Goody, Jack. 1990. The Oriental, the Ancient and the Primitive: Systems of Marriage and the Family
in the Pre-industrial Societies of Eurasia. New York etc.: Cambridge University Press.

Gordon, Kim. 1997. "Government allows a new public sphere to evolve in China." Media
Development 44:30-34.

Graham, Todd. 2011a. "Beyond ‘Political’ Communicative Spaces: Talking Politics on the

Wife Swap Discussion Forum." Journal of Information Technology &> Politics 9

(1):31-45. Accessed 30 March 2014. doi: 10.1080/19331681.2012.635961.

. 2011b. "What is Reality Television Got to Do with it? Talking Politics in the

Net-Based Public Sphere." In Political communication in postmodern democracy:



205

challenging the primacy of politics, edited by Kees Brants and Katrin Voltmer, 248-264.
Basingstoke: Palgrave Macmillan.

Graham, Todd, and Auli Hajru. 2011. "Reality TV as a trigger of everyday political talk in
the net-based public sphere." Eurgpean Journal of Communication 26 (1):18-32.
Hachten, William A, and Harva Hachten. 1981. The world news prism: Changing media, clashing

ideologies. lowa: Towa State University Press.

Halegua, Aaron. 2005. "Reforming the People's Mediation System in Urban China." Hong
Kong L] 35:715.

Hallin, Daniel C., and Paolo Mancini. 2004. Comparing media systems : three models of media and
politics, Communication, society, and politics. New York etc.: Cambridge University
Press.

Hand, Keith J. 2011. "Resolving constitutional disputes in contemporary China."
Univeristy of Pennsylvania East Asia Law Review 7 (1): 51-159.

Hanisch, Carol. 1970. "The personal is political." Notes from the second year: Women’s liberation
76-78.

Hao, Xiaoming, Yu Huang, and Kewen Zhang. 1998. "Free market vs. political control in
China: Convenience or contradiction?" Media Development 45:35-38.

Hardy, Jonathan. 2010. Western media systems. New York: Routledge.

Hart, Roderick P. 1994. Seducing America: How  ftelevision charms the modern  wvoter.
London :SAGE.

Hartley, John. 2007. "Reality” and the plebiscite." In Politoctainment: Television’s Take on the
Real, edited by Kiristina Riegert, 21-58. New York: Peter Lang.

Hawes, Colin S, and Shuyu Kong. 2013. "Primetime Dispute Resolution: Reality TV
Mediation Shows in China's “Harmonious Society”." Law & Society Review 47
(4):739-770.

He, Xi. 2009. "Xin lao niang jiu: gonggong huati de zhenrenxiu [XI.NJ: a reality show of
public  topics|."  Shanghai  Business  Daily. Accessed 16 July 2014.
http://www.shbiz.com.cn/Item/97946.aspx.

Hildebrandt, Timothy. 2013. Social Organizations and the Authoritarian State in China. New
York etc.: Cambridge University Press.

Hill, Annette. 2002. "Big Brother The Real Audience." Tekvision & New Media 3

(3):323-340.

. 2005. Reality TV: Audiences and popular factual television. New Y ork: Routledge.




206

. 2007. Factual TV: Audiences and News, Documentary and Reality Genres. New York:

Routledge.

Hong, Junhao. 1998. The internationalization of television in China: The evolution of ideology, society,
and media since the reform. Santa Barbara, California: Greenwood Publishing Group.

Hu, Yaobang. 1985. "Guanyu dang de xinwen gongzuo [Speech on the Party's News
Policies Guanyu dang de xinwen gongzuol." Honggi 8:1-4. Accessed 8 January
2015. http:/ /www.reformdata.org/content/19850208/4925.html.

Huang, Carol. 2009a. "China's surge of college graduates finds white-collar work elusive."
The  Christian — Science  Monitor.  Accessed 19 November  2013.
http:/ /www.csmonitot.com/Wotld/Asia-Pacific/2009/0204/p01s01-woap.html?
page=1.

Huang, Huo, Bensheng Guo, and Yuming Zhong. 2010. "Liaowang’ jizhe diaoyan
duihualu: tigao yingdui quntixing shijian nengli [Xinhua: Improving Our Ability to
React to Mass Incidents|." Liaowang [Outlook Weekly]. Accessed 22 April 2011.
http://chinadigitaltimes.net/2009/06/ xinhua-improving-out-ability-to-react-to-m
ass-incidents-12/.

Huang, Philip CC. 2009b. Chinese civil justice, past and present. Lanham, MD etc.: Rowman &
Littlefield.

Huashang, Chengbao. 2014. "Guangdianzongju yaoqiu tuiguang putonghua, wangyou:
fangyan ye xu baohu [The SARFT requires the promotion of mandarin Chinese,
Netizen: we also need to protect dialects|." Huashang Morning Post, 6th January
2014. Accessed 26 November 2014.
http://media.people.com.cn/n/2014/0106/c40606-24030441 html.

Hurst, William. 2009. "The Chinese worker after socialism." The China Quarterly
198:459-493.

Hwang, Kwang-Kuo. 2006. "Moral face and social face: Contingent self-esteem in

Confucian society." International Jonrnal of Psychology (41):276-281.

. 2012. "Face and morality in Confucian society." In Foundations of Chinese Psychology:
Confucian Social Relations, Vol. 1 of the series International and Cultural Psychology.

265-295. New York: Springer.

Infante, Dominic, Andrew S. Rancer, and Deanna F. Womack. 1997. Buwilding

communication theory. lllinois: Waveland Press, Inc.



207

Jakubowicz, Karol. 2010. “Introduction: Media Systems Research: An Overview.” In
Comparative media systems: European and global perspectives, edited by Bogustawa
Dobek-Ostrowska, Michal Glowacki, Karol Jakubowicz, and Miklos Sukosd, 1-21.
Budapest & New York: Central European University Press.

Javidi, Akbar, and Manoochehr Javidi. 1991. "Cross - cultural analysis of interpersonal
bonding: A look at East and West." Howard Journal of Communications 3
(1-2):129-138.

Jensen, Klaus Bruhn, and Katl Erik Rosengren. 1990. "Five traditions in seatch of the
audience."  Eurgpean journal of communication 5 (2):207-238.

Jian, Miaoju, and Chang - de Liu. 2009. "‘Democratic entertainment’commodity and
unpaid labor of reality TV: a preliminary analysis of China's Supergitl." Inter - Asia
Cultnral Studies 10(4):524-543.

Jiang, Yanan. 2012. "Tiaojielei zhentrenxiu tanhua jiemu de shuofu chuanbo yanjiu
[Persuasive communication of mediation reality talk shows]."MA diss., Jiangxi
Normal University.

Jiang, Zemin. 1996. “Shicha renmin ribao shi de jianghua [Remarks made during the
inspection  of the People's Daily].” Accessed 29 June 2014
http://cpe.people.com.cn/GB/64162/64165/70293/70319/4857095.html.

. 2002. "Jiang Zemin's Report at 16th Party Congress: Cultural Development and
Restructuring." Accessed 9 December 2014.
http://en.people.cn/200211/18/eng20021118_106983.shtml.

Jinshan Justice Bureau. 2008. "'Xinlao niangjiu' jlemuzu lai jin zhidao gongzuo [XI.N]
production team visit Jinshan guiding the work]." Accessed 20 August 2015.
http:/ /www jssifa.gov.cn/html/zxyw/1000004941. html.

Jones, Jeffrey P. 2005. Entertaining politics : new political television and civic culture, Communication,
media, and politics. Lanham, MD etc.: Rowman & Littlefield.

Joseph, John Earl. 2004. Langnage and identity: National, ethnic, religious. New York: Palgrave
Macmillan.

Kalmijn, Matthijs. 1998. "Intermarriage and homogamy: Causes, patterns, trends." Annual
review of sociology 24:395-421.

Katz, Elihu. 1959. "Mass communications research and the study of popular culture: An

editorial note on a possible future for this journal." Studies in Public Communication

2:1-6.



208

Katz, Elihu, Jay G Blumler, and Michael Gurevitch. 1973. "Uses and gratifications
research." Public opinion quarterly 37(4):509-523.

Keane, Michael, Ying Him Anthony Fung, and Albert Moran. 2007. New television,
globalisation, and the East Asian cultural imagination. Vol. 1. Hong Kong: Hong Kong
University Press.

Ketizu, Zhonggong Zhongyang Zuzhibu. 2001. Zhongguno diaocha baogao, 2000-2001: Xin
xingshi xia renmin neibu maodun yanjin [China Investigation Report, 2000-2001: Study of
Contradictions among the People in the New Situation]. Beijing: Zhongyang Bianshi
Chubanshe (Central Compilation & Translation Press).

Khan, Azizur Rahman, and Carl Riskin. 1998. "Income and inequality in China:
Composition, distribution and growth of household income, 1988 to 1995." The
China Qnarterly 154:221-253.

Kitzinger, Jenny. 1995. "Qualitative Research: Introducing focus groups." British Medical
Journal 311 (7000):299-302.  Accessed 25  April 2014,  doi:
10.1136/bmj.311.7000.299.

Kong, Shuyu, and Colin Hawes. 2014. "The New Family Mediator: TV mediation
programs in China's ‘harmonious society’." In Chinese Television in the Twenty-first
Century: Entertaining the Nation, edited by Ruoyun Bai and Geng Song, 33-50. New
York: Routledge.

Lau, Din Cheuk, trans. 1992. Confucins: The Analects. Hong Kong: Chinese University
Press.

Lee, Chin-Chuan. 1990. "Mass media: of China, about China." Voices of China: The interplay
of politics and jonrnalism 1990:3-29.

. 2000. Power, money, and media : communication patterns and bureancratic control in cultural
China, Media topographies. Evanston, IL: Northwestern University Press.

, ed. 2003. Chinese Media, Global Contexts. London: RoutledgeCurzon.

Lee, Chin-Chuan, Zhou He, and Yu Huang. 2006. "‘Chinese Party Publicity

Inc’conglomerated: the case of the Shenzhen press group." Media, Culture &
Society 28 (4):581-602.
Lee, Ching Kwan. 1999. "From organized dependence to disorganized despotism:
Changing labour regimes in Chinese factoties." The China Quarterly 157:44-71.
Legge, James, trans. 1992. Confucins and Mencins: The Four Books. Hunan: Hunan Publishing

House.



209

Li, Binzhu. 2005. Chinese television industry capital operation system analysis (Chinese Edition).
Beijing: China Media University Press.

Li, Hongmei. 2014a. "Chinese Media and Culture: Dancing with Chains." China Currents
13 (2).

Li, Ke. 2010a. "Xiaofei zhuyi yujing xia ginggan jiemu de irehua xianxiang [The popular
phenomenon of emotional programmes in the context of consumetism]." Xinwen
athaozhe [Jonrnalism Lover] (012):12-13.

Li, Lijing. 2009. "Di si zhong tiaojie fanshi: dianshi yu jiufen jiejue - jiyu "yueqing
dangshiren" jiemu moshi de fenxi yu pingjia[A forth paradigm of mediation:
Analysis and comments on TV mediation based on the show Youging

Dangshiren ." Journal of Southwest University of Political Science and Law (04).

. 2012a. "Chuanmei zhimin sifa: dianshi tiaojie hefaxing pipan [Media colonize

Justice: A critique of the legitimacy of TV mediation]." Xinwenjie [The Press] (12).

. 2012b. "Dianshi ADR: jiegou dianshi tiaojie jiemu -- jiyu chuanbo lunli de faxue
sikao [Television ADR: Deconstructing TV mediation shows -- Legal reflecting
from the perspective of media ethics|." Ximwen shijian [Practice of Jonrnalism] (03).

Li, Mei 2010b. "Bai Waiqing xianxiang: dianshi tiaojie heyi zouhong - "tiaojie: huajie
shehui maodun de youxiao tujing" xueshu yantaohui zongshu [The phenomenon
of Bai Wanqing: why TV mediation become popular - A summary of a
symposium titled "mediation: an effective way to solve social disputes"]." Tansuno
yu ghengming [Exploring and Contending] (12).

Li, Peilin, Guangjin Chen, Yi Zhang, and Wei Li. 2008. "Zhongguo shehui hexie wending
baogao [Report on China's Social Harmony and Stability]." Accessed 17 May 2012.
http://theory.people.com.cn/GB/40534/8082472.html.

Li, Shigong. 2011. "Is the New Marriage Law Interpretation Right?" Beging Review, 1
September 2011. Accessed 16 January 2015.
http://www.bjreview.com.cn/forum/ txt/2011-08/29/content_386612_2.htm.

Li, Yuwen. 2014b. The Judicial System and Reform in Post-Mao China: Stumbling Towards Justice.
Vol. 1. Surrey: Ashgate.

Liebes, Tamat, and Elihu Katz. 1992. "The Export of Meaning: Cross-Cultural Readings
of'Dallas."  Social Forces (70).

Lin, C.A. 1998. "Exploring the personal computer adoption dynamics." Journal of

Broadcasting and Electronic Media 41 (1):95-112.



210

Lin, Yueh-hwa. 2013. The golden wing: a sociological study of Chinese familism. New York:
Routledge.

Liu, Lihao, and Hang Yan. 2012. "Dianshi tiaojielei jiemu xianzhuang fenxi ji duice yanjiu
[Study on the status quo and countermeasures of TV mediation programmes]."
Jinchuanmei [Today Media] (8):102-103.

Liu, Wei. 2009. "Guangdianzongju yanguan qingganlei dianshi jiemu xinlinghuayuan
tingbo [SARFT banned emotional talk shows|." Dongfang Zaobao [Eastern Daily]. 3
January 2009. Accessed 16 July 2014.
http:/ /news.hexun.com/2009-01-03/113022806.html.

Livingstone, Sonia. 1998. Making sense of television: The psychology of andience interpretation.
Sussex: Psychology Press.

Lu, Di. 2002. The crisis of china's television industry. Beijing: People's Unversity of China Press.

Lu, Gang. 2013. "Qinggan tiaojie jiemu de chuangxin lujing [An innovative way of
emotional mediation shows|." Zhonggno gnangbo dianshi xuekan [China Radio & TV
Academic Jonrnal] (05).

Lu, Keng. 1979. "The Chinese Communist Press as I see It." In Press control around the world
edited by Jane Lettwich and Joan. R. Dassin, 128-146. New York: Praeger.
Lubman, Stanley B. 1999. Bird in a cage: Legal reform in China after Mao. Stanford: Stanford

University Press.

Lunt, Peter, and Sonia Livingstone. 1996. "Rethinking the focus group in media and
communications tesearch." Journal of communication 46 (2):79-98.

Lynch, Daniel C. 1999. After the Propaganda State: Media, politics, and" thonght work'" in reformed
China. Stanford: Stanford University Press.

Lynch, David J. 2005. "China under spell of mighty ‘super gitl." Accessed 29 August
2015. http:/ /usatoday30.usatoday.com/news/wotld /2005-05-26-supetgitl_x.htm.

Ma, Qing, and Wengqian Xiao. 2010. "Jiujing shi zhenxi jiazuo, haishi jiaxi zhenzuo? [Real
or Fake? |." Shenjiang fuwn daobao [Shenjiang Service Guide], April 7. Accessed 22

April 2011.
http://cz.jfdaily.com:8080/pub/sj/ fengshang/chaoliu/201004/t20100407_75528
5.htm.

Ma, Yiqun. 2005. "Woguo jumin shouru liu da chaju 10% jumin zhanyou 45% chengshi

caifu [Six income gaps in China: 45% city fortune is in the and of 10% residents]."



211

Xinhuanet, 17 June 2005. Accessed 17 June 2011.
http:/ /news.xinhuanet.com/fortune/2005-06/17/content_3096235.htm.

Macartney, Jane 2005. "T'V talent contest 'too democratic' for China's censors." The Times.
August 29. Accessed 29 July 2014.
http:/ /www.thetimes.co.uk/tto/arts/article2402336.ece

Marquand, Robert. 2005. "In China, it's Mogonolian sour yogurt Super Gitl ". The
Christian Science Monitor. Accessed 29 July 2014.
http:/ /www.csmonitor.com/2005/0829 /p01s04-woap.html.

Maslow, A.H. 1970. Motivation and personality. New York: Harper&Row.

McCormick, Batrett L., and Qing Liu. 2003. "Globalization and the Chinese Media." In
Chinese Media, Global Contexts, edited by Chin-Chuan Lee, 136-155. London:
RoutledgeCurzon.

McQuail, Denis. 1983. Mass communication theory: An introduction: Sage Publications, Inc.

. 1994. Mass communication theory: An introduction. 3rd edition ed: SAGE PUB.

. 2005. "McQuail's mass communication theory."

McQuail, Denis, Jay G. Blumler, and John R. Brown. 1972. "The television audience: A
revised perspective." In Sociology of Mass Communications, edited by Denis McQuail,
135-165. Harmondsworth: Penguin Books.

Meng, Bingchun. 2009. "Who needs democracy if we can pick our favorite girl? Super
Girl as media spectacle." Chinese journal of communication 2 (3):257-272.

Merrill, John Calhoun. 2002. "Classic Books Revisited The Four Theoties of the Press
Four and a Half Decades Latet: a retrospective." Journalism Studies 3 (1):133-136.

Merrill, John Calhoun, and Ralph Lynn Lowenstein. 1971. Media, messages, and men: New
perspectives in communication. New York: David McKay Company.

Merton, Robert K., M Fisk, and Patricia I.. Kendall. 1956. The focused interview: a report of the
burean of applied social research. New York: Columbia University.

Merton, Robert K., and Patricia I. Kendall. 1946. "The focused interview." American
Journal of Sociology 51:541-557.

Miao, Di. 2011. "Between propaganda and commercials: Chinese television today." In
Changing media, Changing China, edited by Susan L. Shirk, 91-114. Oxford: Oxford
University Press.

Ministry of Justice. 2002. "Zuigao renmin fayuan, sifabu guanyu jinyibu jiaqiang xinshiqi

renmin tiaojie gongzuo de yijian [Opinions of the SPC and the Mo] on Further



212

Strengthening the Work of People’s Mediation in the New Era |." Accessed 13th
June 2010.
http:/ /www.moj.gov.cn/jcgzzds/content/2003-05/28/content_19587.htm?Pnode
=291.

Minzner, Catl. 2006. "Social instability in China: Causes, consequences, and implications."

Center for Strategic and International Studies 5:2000.

. 2011. "China's turn against law." _Awerican Journal of Comparative Law 59

(4):935-984.

Mok, Rong. 2000. "Employment still troubling." Chinese Social Trends in 2000:182-195.

Morgan, David L, Richard A Krueger, and Jean A King. 1998. Analyzing and reporting focus
group results. London: Sage.

Mou, Sheng, and Zhi Yi, eds. 1991. Lu Xun lun honggno [Lu Xun, 1881-1936 Knowledge
China Quotations |. Haerbin & Beijing: Ha'erbin chu ban she [Haerbin Press].
Muusses, Linda D, Julia Weert, Sandra Dulmen, and Jesse Jansen. 2012. "Chemotherapy
and information - seeking behaviour: characteristics of patients using mass -

media information sources." Psycho = Oncology 21 (9):993-1002.

Nabi, Robin L, Erica N Biely, Sara ] Morgan, and Carmen R Stitt. 2003. "Reality-based
television programming and the psychology of its appeal." Media Psychology 5
(4):303-330.

Nabi, Robin L, Carmen R Stitt, Jeff Halford, and Keli L Finnerty. 2006. "Emotional and
cognitive predictors of the enjoyment of reality-based and fictional television
programming: An elaboration of the uses and gratifications perspective." Media
Psychology 8 (4):421-447.

National Statistics Bureau of China. 2010. "Annual Data 2010." Accessed 21st December
2014. http://data.stats.gov.cn/easyquery.htm?cn=C01&zb=A051M&sj=2010.

Nerone, John C. 1995. Last rights: Revisiting four theories of the press. Champaign, IL:
University of Illinois Press.

Newton, Kenneth. 2006. "May the weak force be with you: The power of the mass media
in modern politics." Eurgpean Journal of Political Research 45 (2):209-234.

"

Norris, Pippa. 1998. "Blaming the messenger? Television and civic malaise." Paper
presented at the conference on Public Trust and Democractic Governance in the

Trilateral Democracies, Bellagio, June.



213

. 2000. A virtnous circle: Political communications in postindustrial societies. New York etc.:

Cambridge University Press.

Oates, Sarah. 2008. Introduction to media and politics. London etc.: SAGE.

Ostini, Jennifer, and Anthony Y.H. Fung. 2002. "Beyond the four theoties of the press: A
new model of national media systems." Mass Communication and Society 5 (1):41-56.

Ouellette, Laurie. 2014. A Companion to Reality Television. New York: John Wiley & Sons.

Palmgreen, Philip, Lawrence A Wenner, and Karl E Rosengren. 1985. "Uses and
Gratifications Research: The Past Ten Years." In Media Gratifications Research:
Current Perspectives, edited by Karl E. Rosengren, Lawrence A. Wenner, and Philip
Palmgreen, 11-37. Beverly Hill, CA.: Sage.

Pan, Yihong. 2003. Tempered in the revolutionary firnace: China's youth in the rustication movement.
New York: Lexington books.

Pan, Zhongdang. 2000. "Improvising reform activities." In Power, money, and media:
Communication patterns and bureancratic control in cultural China, edited by Chin-Chuan
Lee, 68. Evanston, IL: Nothwestern University Press.

Papacharissi, Zizi, and Andrew L Mendelson. 2007. "An exploratory study of reality
appeal: Uses and gratifications of reality TV shows." Journal of Broadeasting &
Electronic Media 51(2):355-370.

Parenti, Michael. 1992. Make-believe media: The politics of entertainment. New York: St. Martin's
Press.

Peerenboom, Randall. 2002. China's long march toward rule of law. New Yotk etc.: Cambridge
University Press.

Peerenboom, Randall, and Xin He. 2009. "Dispute Resolution in China: Patterns, Causes
and Prognosis." East Asian Law Review 4(1): 1-61.

Picard, Robert G. 1985. The press and the decline of democracy: The democratic socialist response in
public policy. Vol. 4. Santa Barbara, California: Greenwood Publishing Group.
Postman, Neil. 1985. Amusing onrselves to death: Public discourse in the age of show business.

London: Penguin.

Presser, Harriet B. 1975. "Age differences between spouses: Trends, patterns, and social
implications." American Behavioral Scientist 19(2):190-205.

Putnam, Robert D. 2000. Bowling alone : the collapse and revival of American community. New

York etc.: Simon & Schuster.



214

Qian, Yue. 2012. "Marriage squeeze for highly educated women? Gender differences in
assortative marriage in urban China." PhD diss., The Ohio State University.

Qin, Jing. 2013. "Remin tiaojie zuzhi jie 4000wan geda [People’s Mediation Committee
mediated 40 million  cases]." Accessed 12th  December  2014.
http:/ /www.moj.gov.cn/jcgzzds/content/2013-01/10/ content_4122122.htm?no
de=405.

Qing, Liu, and Barrett McCormick. 2011. "The Media and the Public Sphetre in
Contemporary China."  Boundary 2 38 (1):101-134.

Reiss, Steven, and James Wiltz. 2004. "Why people watch reality TV." Media Psychology 6
(4):363-378.

Robinson, Michael J. 1976. "Public Affairs Television and the Growth of Political Malaise:
The Case of “The Selling of the Pentagon’" The American Political Science Review
70(2):409-432.

Ru, Xin, Xueyi Lu, and Peilin Li. 2009. Shebui Lanpishu - 2009 nian: Zhonggno shebui xingshi
Senxi yu yuce [Blue Book of China’s Society-Analysis and Forecast on China’s Social
Development Year 2009]. Beijing: Shehuikexue wenxian chubanshe [Social Sciences
Academic Press].

Rubin, Alan M. 1983. "Television uses and gratifications: The interactions of viewing

patterns and motivations." Journal of Broadeasting & Electronic Media 27 (1):37-51.

. 1985. "Uses and gratifications: Quasi-functional analysis." In Broadcasting research
methods, edited by Joseph R. Dominick and James E. Fletcher, 202—-220. Boston:
Allyn and Bacon

. 2002. "The uses-and-gratifications perspective of media effects." In Media Effects:
Adpances in theory and research 2nd ed., edited by J. Bryant and D. Zillmann, 525-548.
Mahwah, NJ: Erlbaum.

Said, Edward. 1995. Orientalism: Western Conceptions of the Orient. Rev. ed. Harmondsworth:
Penguin.

SARFT, (State Administration of Press, Publication, Radio, Film and Television). 2010.

“Guangdian zongju guanyu jinyibu guifan hunlian jiaoyoulei dianshi jiemu de

guanli tongzhi [SARFT’s circular on Further Regualting Matching-Making and

Dating Television Shows].” Accessed 14 April 2016.

http://media.people.com.cn/GB/193277/193278/11838280.html



215

. 2011a. "Guangdian zongju guanyu jiaqiang shangxing zonghe pindao jiemu
guanli de yijlan [SARFT's Opinions On Strengthening The Programme
Management of Satellite Television Channels]." Accessed 16 September 2015.
http:/ /www.satft.gov.cn/articles/2011/10/25/20111025170755801010.html.

. 2011b. "Guangdianzongju xinwen fayanren da xinhua jizhe wen [SARFT Q&A

on further regulating television programmes]." Accessed 19 December 2013.

http:/ /www.satft.gov.cn/art/2011/10/26/art_166_17880.html.

. 2011c. "Guanyu jinyibu jiagiang dianshi shangxing zonghe pindao jiemu guanli

de yijian [Opinions on further regulating television programs on genreal-interest

satellite channels]." Accessed 16 September 2015.

http://tv.sohu.com/20111026/n323494741.shtml.

Scannell, Paddy. 1996. Radio, television, and modern life: A phenomenological approach. New York:
Wiley-Blackwell

Schacter, Daniel, Gilbert D.T., and Wegner D.M. 2011. Psychology. 2nd ed. New York:
Worth Publishers.

Schreder, Kim Christian, Kirsten Drotner, Stephen Kline, and Catherine Murray. 2003.
Researching andiences. London: Edward Arnold Publishers Ltd.

Schwartz, Morris S, and Chatlotte Green Schwartz. 1955. "Problems in participant
observation."  _American jonrnal of sociology 60:343-353.

Selltiz, Claite, Marie Jahoda, Morton Deutsch, and Stuart W Cook. 1965. Research methods
in social relations. London: Methuen.

Senge, Peter M. 20006. The fifth discipline: The art and practice of the learning organization, rev. ed.
New York: Broadway Business.

Severin, Werner Joseph, and James W. Tankard. 1997. Commmunication Theories: Origins,
Methods, and Uses in the Mass Media (4h ed.). New York: Longman.

Shanghai Statistics Bureau. 2009. "Shanghai Statistical Yearbook 2009." Accessed 15 July

2011. http://180.168.156.18/data/ toTjnj.xhtml?y=2009¢.

. 2014. "Shanghai Statistical Yearbook 2014." Accessed 21 December 2014.

http://180.168.156.18/data/ toTjnj.xhtmlry=2014e.

Shi, Fayong, and Yongshun Cai. 2006. "Disaggregating the State: Networks and Collective
Resistance in Shanghai." The China Quarterly 186:314-332. Accessed 12 October
2013. doi:10.1017/S0305741006000178.



216

Shi, Tianjian. 2015. The Cultural Logic of Politics in Mainland China and Taiwan. New York
etc.: Cambridge University Press.

Shirk, Susan L. 2011. “Changing Media, Changing China.” In Changing Media, Changing
China, edited by Susan L. Shirk, 1-37. Oxford: Oxford University Press.

Shoesmith, Brian. 1998. "No sex! No violence! No news!: satellite and cable television in
China." Media Asia 25(1):42-49.

Siebert, Fred Seaton, Theodore Peterson, and Wilbur Schramm. 1956. Four theories of the
press: The authoritarian, libertarian, social responsibility, and Soviet communist concepts of what
the press shonld be and do. Champaign, I1: University of Illinois Press.

Solinger, Dorothy J. 2001. "Why we cannot count the ‘unemployed’." The China Quarterly
167:671-688.

Spradley, James. 1980. Participant observation. New York: Holt, Rinehart and Winston.

Stewart, D.W., P.N. Shamdasani, and D.W. Rook. 2006. Focus Groups: Theory and Practice.
London: SAGE.

Stockmann, Daniela. 2013. Media commercialization and authoritarian rule in China. New York
etc.: Cambridge University Press.

Stockmann, Daniela, and Mary E Gallagher. 2011. "Remote control: How the media
sustain authoritarian rule in China." Comparative Political Studies 44(4):436-467.

Street, John. 1997. Politics and popular culture. Cambridge etc.: Polity Press.

Su, Xiaohuan. 2003. China focus: 2002-2003. Beijing: China International Press.

Sun, Wanning. 2014. “If You Are the One: Dating shows, reality TV, and the politics of

the personal in urban China.” Australian Review of Public Affairs 2014 (October).

Accessed 12 April 2016.

http:/ /www.australianreview.net/digest/2014/10/sun.html

. 2015. “From Poisonous Weeds to Endangered Species: Shenghuo TV, Media

Ecology and Stability Maintenance.” Journal of Current Chinese Affairs 44(2): 17-37.

Sun, Wanning, and Yingjie Guo. 2013. “Introduction”. In Unequal China: The political

economy and cultural politics of inequality, edited by Wanning Sun and Yingjie Guo,
1-11. London: Routledge.

Sun, Wanning, and Yuezhi Zhao. 2009. "Television culture with'Chinese characteristics":
The politics of compassion and education." In Telvision Studies After T1:
Uderstanding Television in the Post-Broadcast Era, edited by Graeme Turner and Jinna
Tay, 96-104. London: Routledge.



217

Swanson, David. 1979. “The continuing evolution of the uses and gratifications approach.”
Commmunication Research 6:3-7.

Tang, Wenfang. 2005. Public opinion and political change in China. Stanford CA : Stanford
University Press.

Tao, Xujuan, and Yun Cheng. 2012. "Tiaojielei zhentrenxiu tanhuajiemu tanxi - yi jinpai
tiaojie wei gean [Mediation Reality TV Talk Show -- Based on the analysis of
‘Gold Mediation’ as a case|." Xinwen shijie [News World] (7):64-66.

Tatlow, Didi Kirsten. 2011. "Chinese Law Could Make Divorced Women Homeless." The

New York Times. Accessed 16 January 2015.
http://www.nytimes.com/2011/09/08/wotld/asia/08iht-lettet08.html?pagewant
ed=all.

Tong, Qingyan, and Jing Zhong. 2011. " Neirong-qudao’ xiangjiujie de guangdian caiwu
weidu zaizao -- yi zhongguo guangdian gaige dianxing "Shanghai moshi" weili
[The ‘content-channel’ entangled reconstruction of financial dimension in the
Chinese broadcasting industry - A case study of "Shanghai model" a typical model
of reform| " Ximwen jizhe [Journalist] (10):79-84.

Tong, Xin. 2006. "Yanxu de shehui zhuyi wenhua chuantong - yiqi guoyou giye gongren
jiti xingdong de gean fenxi [The continued socialism cultural tradition: A case
study of collecive actions by workers in state-owned enterprise|." Shebuixue yanjin
[Sociology Research] 2006 (1):59-76.

van der Sprenkel, Sybille. 1962. Legal Institutions in Manchu China: A Sociological Analysis.
London: Athlone Press.

van Zoonen, Liesbet. 2005. Entertaining the citizen : when politics and popular culture converge,
Critical media studies. Lanham, MD etc.: Rowman & Littlefield.

Wang, Jue. 2005. "Jianlun renmin tiaojie lifa de shijian jichu [Brief argument on the
foundation for the legisalation on the People's Mediation| " Zhonggno sifa [Justice of
China] (5):48-51.

Wang, Lanzhu, ed. 2010. Zhongguo dianshi shoushi nianjian [China TV Ratings Yearbook].
Edited by CSM Media Research. Beijing: Press of Chinese Communication
University.

, ed. 2011. Zhonggno dianshi shoushi nianjian [China TV Ratings Yearbook]. Edited by

CSM Media Research. Beijing: Press of Chinese Communication University.



218

———, ed. 2013. Zhonggno dianshi shoushi nianjian [China TV Ratings Yearbook]. Edited by
CSM Media Research. Beijing: Press of Chinese Communication University.

Wang, Qingbin, and Qin Zhou. 2010. "China's divorce and remarriage rates: Trends and
regional dispatities." Journal of Divorce & Remarriage 51 (4):257-267.

Wang, Quanbao, Lu Tang, and Xue Wang. 2010. "Shanghai de "datiaojie" shiyan
[Experimenting grand mediation in Shanghail." Zbongguo inwen houkan [China
newsweek] 35:014.

Wang, Yong. 2012. "Qinggan tiaojielei dianshi jiemu de xingsheng ji lengsikao [Emotional
Mediation Programs Prosperity and Cold Thinking -- Based on the 8090 Hunan
TV programs for example]." Xinwen shijie [News World] (12):21-22.

Weber, Ian. 2002. "Reconfiguring Chinese Propaganda and Control Modalities: a case
study of Shanghai's television system." Journal of Contemporary China 11 (30):53-75.

Wei, Shang-Jin, Xiaobo Zhang, and Yin Liu. 2012. Status competition and housing prices.
Beijing: National Economic Research Bureau.

Womack, Brantly. 1987. Media and the Chinese public : a survey of the Beijing media audience,
Chinese Sociology and anthropolegy. Vol. 18, no. 3-4. Armonk, N.Y. ; London: M. E.
Sharpe.

Wu, Dengzhu. 2013. "Siren huayu: xiaofei zhuyi yujing xia zhongguo dianshi de geti
chengxian fangshi [Private Discourse: how individuals are presented on Chinese
TV in the context of consumerism |." MA diss. Anhui University.

Wu, Guoguang. 2000. "One head, many mouths." Power, money, and media: Communication
patterns and bureancratic control in cultural China, edited by Chin-Chuan Lee, 45-67.
Evanston, IL: Northwestern University Press.

Wu, Wei. 2011. "Zhongguo ginggan zhenrenxiu jiemu bentuhua tanxi [Analysizing the
localization of Chinese emotional reality shows]." MA diss. Jiangxi Normal
University.

Xiao, Jun. 2014. "Lun shehui zhuanxingqi qinggan tiaojielei dianshi jiemu de chuangxin
[On Innovation of Social Transition Petiod Emotional Mediation Programs]."
Jinchuanmei [Today Media] (3):125-126.

Xiao, Jun , and Yanhong Yu. 2013a. "Qinggan tiaojielei dianshi jiemu xingtai chuangxin
yanjiu [Research on Innovation of TV Emotional Mediation Program Form]."

Xinwen chuanbo [Journalism & Communication] (12):173.



219

. 2013b. "Lun shehui zhuanxingqi qingganlei dianshi jiemu de shouzhong xugiu
[On Audience Needs of Emotional Mediation TV Programs in Social
Transformation Petiod]." Journal of Human Mass Media 1V ocational Technical College 13
(6):32-35.

Xie, Geng-yun. 2006. Management of media capital. Shanghai: Fudan University Press.
Xinhua News, Agency. 2006. “Social harmony highlighted at CCP central committee
plenum.”  China Daily, 11 October 2006. Accessed 15 August 2015.
http:/ /www.chinadaily.com.cn/china/2006-10/11/content_706239.htm.

. 2009. "New policies to help college graduates find jobs." 16 February 2009.
Accessed 17 June 2010.

http://www.china.org.cn/government/central_government/2009-02/16/content
_17282290.htm.

Xu, Minghua. 2013. "Television reform in the era of globalization: New trends and
patterns in post-WTO China." Telematics and Informatics 30 (4):370-380.

Yan, Aihua. 2012. "Zhaiji lao niangjiu’ de pingan dandang [The safety role of local
Laoniangjiu]."  Jiancha Fengynn [Procuratorial View] (21).

Yang, Guobin. 2013. The power of the Internet in China: Citizen activism online. New York:
Columbia University Press.

Yang, Lei. 2010. "Tiaojielei zhenrenxiu tanhua jiemu tanxi [An analysis of mediation

reality talk shows]."MA. diss. Fudan University.

. 2012. "Qianxi minsheng tiaojielei tanhua jiemu de huayu juese - yi xinlao niangjiu

jiemu weili [A brief analysis of the discourse role in mediation shows: a case study

of xin lao niang jiu)." Xiandai chuanbo [Morden Communication] 34 (9):143-144.

Yardley, Jim. 2005. "The Chinese get the vote, if only for ‘Super Gitl.”." New York Times.
Accessed 12 August 2014.
http://www.nytimes.com/2005/09/04/weekinteview/04yard. html?_r=0.

Yin, Jiafei. 2008. "Beyond the four theories of the press: A new model for the Asian &
the wortld press." Journalism & Communication Monographs 10 (1):3-62.

Yin, Qiongying. 2012. "Lun dianshi tiaojie de yuyong jizhi [Exploring the discourse of TV
mediaiton shows]."MA. diss. Changsha University of Science and Technology.

Yu, Haiqing. 2009. Media and cultural transformation in China. London: Routledge.

Yu, Xu. 1994. "Professionalization without guarantees Changes of the Chinese press in

post-1989 years." International Communication Gazgette 53 (1-2):23-41.



220

Zhang, Jinde. 2011. "Dianshi tiaojie jiemu de sifa tanxi [An anlysis of TV mediatin show
from a legal perspective|." Lilun daokan [Theory Guide Journal] (04).

Zhang, Jing. 2008. "Guangdian zongju zhenggai gingganlei jiemu jinzhi disu jiemu
"raomin" [SARFT Regulating Programmes on Human Emotions and Criticizing
Vulgarization]." Xi'an Wanbao, 24 December 2008. Accessed 16 July 2014.
http:/ /www.ce.cn/cysc/newmain/jdpd/sh/200812/24/t20081224_17765701.sht
ml.

Zhang, Shengqian. 2001. Shebui ghian shijian chuzhi [Handling Social Order Incidents]. Beijing:
People' Pulic Secutry University Press.

Zhang, Tongdao. 2002. TV Audience. Anhui: Anhui Education.

. 2009. "Chinese Television Audience Research." T1” China:168-181.

Zhang, Xiaoling. 2007. "Breaking News, Media Coverage and 'Citizen's Right to Know' in
China."  Journal of Contemporary China 16 (53):535-545.

Zhao, Cheng-gang, and Li-ying Zhou. 2006. "The Significance and Ways about the "Four
Levels" of Television Viewer Investigation." Journal Inner Mongolia University for
Nationalities (Social Sciences) (4):113-115.

Zhao, Renwei. 2011. "Tiaojie cheng kuishi, dianshi bangmang bangchu yidi jimao
[Mediation becoming peeping, TV helping shows trigger troubles]." Funv shenghuo
[Woman's Day] (11).

Zhao, Shanyang. 2009. "Parental education and children's online health information
seeking: Beyond the digital divide debate." Social science & medicine 69
(10):1501-1505.

Zhao, Yuezhi. 1998. Media, market, and democracy in China: Between the party line and the bottom
line. Champaign, IL: University of Illinois Press

. 2000. "From commercialization to conglomeration: The transformation of the

Chinese press within the otbit of the patty state." Jowrnal of Communication 50
(2):3-26.

. 2008. Communication in China : political economy, power, and conflict, State and society in

East Asia. Lanham, MD etc.: Rowman & Littlefield.

. 2012. "Understanding China’s media system in a world historical context." In
Comparing media systems beyond the Western world, edited by Daniel Hallin and Paolo
Mancini, 143-173. New York etc.: Cambridge University Press.



221

Zheng, Daosen. 2015. "Li Ruigang: youzou zai tizhi neiwai de chuanmei caopanshou [Li
Ruigang: a media trader rambling inside and outside the system|." Xinjingbao [The
Bejing News], 19  January 2015, BO03. Accessed 26 March 2015.
http://epapet.bjnews.com.cn/html/2015-01/19/content_558162.htmrdiv=-1.

Zheng, Hongxiu. 2012. "Dianshi jiemu tiaojie jiufen de juxianxing poxi [An analysis of the
limitation of TV mediation programmes|." Shanxi gaodeng xuexiao shebui kexne
xuebao [Shanxi University Social Science Journal] (07).

Zheng, Yongnian. 2007. Technological empowerment: The Internet, state, and society in China.
Stanford: Stanford University Press.

Zhong, Xueping. 2010a. "Mainstream Culture Refocused: Television Drama, Society, and
the Production of Meaning in Reform-era China." ILanguage Docnmentation &
Conservation 8.

Zhong, Yong. 2001. "The Other Edge of Commercialisation: Enhancing CCTV'S
Propaganda.” Media International Australia: New Television
Formats 100 (August):167-180.

. 2010b. "Relations between Chinese television and the capital market: three case
studies."  Media Culture & Society 32 (4):649. Accessed 13 July 2014.
doi:10.1177/0163443710367696.

Zhong, Yong, and Qianting Wang. 2006. "Cannibalising the Chinese ‘watching mass’
Documenting and analysing the evolution of Chinese televisual terms of address
from ‘the watching mass’ to ‘snack food." Journal of International Communication 12
(1):23-36.

Zhou, Raymond. 2005. "Secret behind idol-making Super Gitl contest." China Daily,
August 2005. Accessed 19 August 2014.
http:/ /www.chinadaily.com.cn/english/doc/2005-08/27/content_472681.htm.

Zhou, Yongkun. 2007. "Lun qiangzhixing tiaojie dui fazhi he gongping de chongji
[Exploring the impact of enfoced mediation on rule of law and justice]." Fak
kescue: Xibei zhengfa xueynan xuebao [Science of law - Journal of Northwest Institute of
Polities] 25 (3):11-24.

Zhu, Hong. 2009. "Lun guangdian ‘Shanghai moshi’ [A review of the ‘Shanghai model’ in
the broadcasting industry]."

November 2009.

Diyi cajjing ribao [Number One Finance Daily], 10



222

Zhu, Ying. 2008. Television in post-reform China : serial dramas, Confucian leadership, and the global

television market. London and New York: Routledge.

. 2012. Two billion eyes: the story of China central television. New York: The New Press.

Zuo, Bing. 1997. Zbhongguoren de lian be mianzi [Chinese ‘lian’and ‘mianzi’]. Wuhan: Huazhong
shifan daxue chubanshe [Huazhong Normal University Press].

Zuo, Haoying. 2009. "Woguo dianshi tanhua jiemu gailan [An overview of talk shows in

China]." Accessed 19 July 2015.

http:/ /www.csm.com.cn/index.php/knowledge/showArticle /kaid /322.



Appendix

Appendix 1 List of Mediation Programmes (up to 2012)

No.

Programme Title

Channel

Location

1  Listener in the world (zhiyin renjian) Channel Five Zhengzhou
The true, the good and the beautiful
2 (Zhenshanmei) Public Channel Hunan
The helpful lady assistant (Zhenging nv
3 bangban) Law Channel Jilin
True Feelings Mediation (Zhenging
4 Tiaojie) Life Channel Qingdao
5  Seeking ture emotion (Xungingji) City Channel Hunan
6  Seeking ture emotion (Xungingji) News Channel Hainan
Entertainment
7  New Elder Uncle (Xin Laoniangjiu) Channel Shanghai
8  Mood (xinging) Life Channel Liaoning
9  Secret Code of the Mind (Xinling Mima) Life Channel Beijing
Science and
Xiao Guo, your errand boy (Xiao Guo Education
10 paotui) Channel Shanxi
Xiao Guo, your errand boy (Xiao Guo Satellite
11 paotui) Television Shanxi
45 minutes live on the scene (xianchang ~ Movie and TV Inner
12 45 fenzhong) Channel Mongolia
13 Highlights in the night (wanjian kandian)  News Channel Wuxi
14 Who is talking (shui zai shuo) Youth Channel Beijing
15 Emotion Search (ginggan da sousuo) Financial Channel Hubei
Politics and Law
16 Touching 8pm (gingdong 8 dian) Channel Changsha
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Qiantang Elder Uncle(Qiantang Lao Niang

Life and leisure

17 Jiu) Channel Zhejiang
Finance and Life
18 Uncle the big stone (Niangjiu da shitou) Channel Ningbo
Satellite
19 Golden Medal Mediation (Jinpai Tiaojie) ~ Television Jiangxi
Black and White observation room (hei Education
20 bai guanchashi) Channel Jilin
21 Mediator (Heshi Lao) Pearl Channel Hangzhou
Hangzhou old brother (hangzhou lao
22 dage) Life Channel Hangzhou
Wide-angle of life  (Guangjiao
23 Minsheng) Country Channel  lilin
24 Unusual Help (feichang bangzhu) Farmer Channel  Hebei
Ordinary People Got Trouble (Fanren You
25  Shi) City Channel Chonggqing
Mediating secret emotional code (Tiaohe Movie and TV
26 ginggan mima) Channel Shijiazhuang
Movie and TV
27 Mediation (Tiao He) Channel Shijiazhuang

The Third Mediation Court (Disan Tiaojie

Education and

28 shi) sciences Channel Beijing
Economics Info

29 Dilong dao dao guai Channel Chengdu

30 Loving Mediation (Aixin Tiaojie) Public Channel Henan

31 80's theatre (80hou juchang) Channel Young Shanghai
Education

32 80's theatre (80hou juchang) Channel Shandong
Satellite

33 80's theatre (80hou juchang) Television Ningxia
Entertainment

34 80's theatre (80hou juchang) Channel Nanjing
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Entertainment

35 80's theatre (80hou juchang) Channel Wuxi
36 80's theatre (80hou juchang) Life Channel Liaoning
Satellite
37 Man's world (renjian) Television Jiangsu
General
Entertainment
38 Don't lie to me (bie dui wo shuohuang) Channel Jiangsu
39 Help you till the end (Yi bang daodi) Shandong
Satellite Channel,
40 Super Mediation (Chaoji Tiaojie) Jiangsu Jiangsu
Channel Young,
41 Both Parties (jiafang yifang) Shanghai Shanghai
Here comes the litigant (youging
42  dangshiren) Life Channel Nanjing
Dragon Satellite
43 Magic cube of Happiness (xingfu mofang) TV Shanghai
Satellite
44 Mediation Scene (Tiaojie xianchang) Television Guizhou
Meddler lady the Mediator (xianshi po
45  heshilao) News Channel Wenzhou
Face-to-face mediation (Tiaojie Satellite
46 mianduimian) Television Hubei
47 No.1 Mediation (Di Yi tiaojie) City Channel Shenzhen
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Appendix 2 Observation Checklist

Observed Items YesM Nolxl N/AO Notes

Pre-production

1) Isthe issues selected through discussion among producer, editor and mediator?

2)  Arethere any topics not selected? For what reasons?

3)  When they contact parties to a dispute to come to the studio, what do they say?

4)  How do producers and editors decide the running order of the programme?

5) How do they decide which mediator will be in the programme?
6) Isthere arunning order of the programme?
7) How do the producer and the editors decide the order the programme?

8) Does the mediator or the editor review relevant regulations in advance?

Production

1) Does the programme production team separate parties to a dispute before
filming

2) Does the mediator talk to both parties to a dispute before the filming and
mediate their conflicts?

3) Does the editor tell the parties to a dispute what to say and what not before
filmin

4) Does the editor/producer give instructions or hints to the presenter to
investigate the conflict more deeply? If so, when?

5) Does the editor/producer give instructions or hints to the presenter to change
topic during the programme recording? If so, when?

6) Does the editor/producer give instructions or hints to the presenter / mediator
to change the topic in order to guide the participant’s emotion?

7) Isthere a break during the filming?

8) Ifthereis a break, does the editor/mediator talk to parties to a dispute?

9) Does any participant lose control of his/her emotions during the filming?
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10) What does the producer / editor do if the participant lose control of their
emotion

11) Do both parties to a dispute accept the mediator’s suggestions?

12) If any party refuses to accept the mediator’s suggestions, will the
producer/editor try to persuade him/her to accept?

13) If the mediation fails to reach an agreement, will the producer/editor ask
participants pretend that they come to an agreement?

14) How long does it take to finish the programme filming?

15) Does the mediator continue to mediate after the filming?

16) After the programme filming, do the parties to a dispute leave together
peacefully

17) What does the producer/editor say to the parties to a dispute after the filming?

Post-Production

1) Have any parts of the programme been cut out?
2)  What kind of parts is cut out from the original recording tape?

3) Does the editor change the order of the topics / issues in the programme?
4)

What has been added during the editing period?
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Appendix 3 Interview Guide

Interview Guide |

Programme makers

1) Canyou tell me something about your role in the mediation programme?

2)  Canyou describe the job function and responsibility of your job?

3) How long have you been working for this programme?

Mediators

1) Why did you decide to join?

2) Did you have experience in mediation before? (and how was that?)

3) Does the Shanghai Justice Bureau give you suggestions regarding your mediation

style? (what kind of relationship do you have with the SJB?)

About: Production and Traditional Cultural Value

4)

5)

6)

7)

8)

We know that China has a long history of mediation, in your opinion, what do
you think are the differences between television mediation and traditional
mediation?

In your opinion, why do people choose to come to the television programme for
mediation rather than other options?

In this television programme, people talk about their family issues in public,
which may be regarded as ‘losing face’ in our traditional culture. In this sense,
this programme may look contrary to traditional culture value. What is your
opinion about this? What do you think about the ‘face’ problem of these
mediation seekers?

What kind of Chinese cultural values do you think is reflected in this
programme?

What do you think of the role television plays in the mediation show? (In what

ways does it affect or improve or entertainise the mediation effect?)

About: Social and Political issues

9)

What issues do you think are mostly put forward for mediation?
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10) Are there any special or unforgettable case / experiences in your past work?
What is it about?

11) Are there issues not being discussed? What are they about (probe: re the
authorities, etc.?)

12) Who decides what issues are up for mediation (probe: influence by official
mediation bureau, by TV authorities, others)?

13) In the programme there is a mediation agreement presented for both parties to
sign. When did you prepare that agreement? Are the details in the agreement

discussed in advance? And if so, with whom?

About: Entertainisation

14) What do you think about the rating of this programme?
15) What do you think attracts people to watch this programme?
16) From your point of view, what do you expect audiences to get out of this

programme?
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Interview Guide Il

Audience Mediators

1) Can you tell me how you joined today’s programme? (did you call the hotline to
join or some episode editor selected you?)
2) s this the first time you join this programme as an audience mediator?

3) Did you have experience in mediation before?

About: Traditional Cultural Value

4) We know that China has a long history of mediation, in your opinion, what do
you think are the differences between television mediation and traditional
mediation?

5) In your opinion, why do people come to the television programme for
mediation?

6) In this television programme, people talk about their family issues in public,
which is regarded as ‘losing face’ in our traditional culture. In this sense, this
programme may look contrary to traditional culture values. What is your opinion
about this? What do you think about the ‘face’ problem of these mediation
seekers?

7) What kind of Chinese cultural values do you think is reflected in this
programme?

8) What do you think the role that television plays in the mediation show? (Does it

affect or improve or entertainise the mediation effect?)

About: Social and Political issues

9) What issues do you think are mostly put forward for mediation?

10) Do you think that there are some issues not being discussed? What are they
about (probe: re the authorities, etc.?)

11) What issues do you think should be added or discussed more in this
programme?

12) If your family of friends have disputes, will you recommend them to come to this

programme for mediation?
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About: Entertainisation

13) What do you think of this experience as an audience mediator?
14) What attracts you to watch this programme?

15) What do you think is the influence of this programme?
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Appendix 4 Interviewee List

Date Intrviewee No. Description
2010-12-10 & 2011-10-09 1 Producer

2011-10-23 2 Director (chief)
2011-10-13 3 Director
2011-10-13 4 Director
2011-10-23 5 Director (senior)
2011-10-13 6 Hotline Receptionist
2011-10-14 7 Show Presenter
2011-10-23 8 Cameraman
2011-10-17 9 Ordinary Mediator
2011-10-17 10 Ordinary Mediator
2011-10-17 11 Ordinary Mediator
2011-10-18 12 Ordinary Mediator
2011-10-20 13 Audience Commentator
2011-10-20 14 Hotline Receptionist
2011-10-18 15 TV Mediator
2011-10-21 16 Audience Commentator
2011-10-21 17 Audience Commentator
2011-10-14 18 TV Mediator
2011-10-22 19 TV Mediator
2011-10-21 20 Audience Commentator




Appendix 5 A Full List of XLLNJ Episodes in 2013

Note: Special issues on national holidays are highlighted below.
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Issue

umber Date | Title Ratings
1790 1.1 CHr2iRBs ) o ERE H 4.40
1791 1.2 WA RBIRE Tl 4.30
1792 1.3 ORI G B2 4.30
1793 1.4 ROBEZ W 6.00
1794 1.5 SO TL TR AN ? 5.20
1795 1.6 UREETENTE (1) 5.40
1796 1.7 UREETENTE CF) 5.50
1804 1.15 | S548)LH4F SR 5.80
1805 1.16 | Z2EFHEHA R LRIR! 6.10
1806 1.17 | MEGEM RS TR S ARG 2 4.50
1807 1.18 | LB ANRERIERREHEE? 4.20
1808 1.19 | SBHmOIRBBES? 5.00
1809 1.20 | FEMEFhT T SR ? 6.40
1810 1.21 | JEFE LM A A 5.80
1818 1.29 | 90 F LT E M ¥ () 6.30
1819 1.30 | 30 % FUSRIENM SE R ISH ? 5.20
1820 131 | BAEREEEREURIERS 5.40
1821 2.1 “frhes” SR ART ? 4.90
1822 2.2 g K ! 5.40
1823 2.3 T SER R A RN ¥ 95 3 2 4.20
1824 2.4 LT HNTRREAZE XA K ? 4.60
1832 212 | ZIREFRIERK 3 ZlfASHKEE 3.00
1833 2.13 | GFIERT AL 4.90
1834 214 | FEPNMARE LIE? 6.90
1835 2.15 | FPIEHAERE S 1 IRAT TR a2 6.10
1836 2.16 | RA/DNEZHEAEN: 85 J5 M5 WA 30 5.00
1837 217 | WETHAERRT? (B 6.80
1838 218 | WFETHAERR? CH) 6.50
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1846 226 | LRTEAREZR RERMEE! CH 5.90
1847 2.27 | BSOS IR EIR B L 4.00
1848 2.28 | “WIR B ISR TRAIME? (D 4.70
1849 3.1 TR B B SRR TIRAIER? CRD 7.20
1850 3.2 80 AN BIZHKAIL? 5.90
1851 33 BRATREE Jfi X pFik? (B 5.50
1852 3.4 BRAREE JfXpFi&k? CFD 5.30
1860 3.12 | “EflEAE KRG R B (B 5.20
1861 3.13 | “EflE A E KGR G CF) 6.40
1862 3.14 | EHEAETKIVZE (B 5.80
1863 3.15 | EHEEZAET KIVZE () 5.80
1864 3.16 | AT RN SFAMELEM? (D 6.60
1865 3.17 | AWM TAZT NAFAEESE? CF) 6.50
1866 3.18 | ATIHTREEZF N#H (D 4.60
1874 3.26 | LRNRERETREE? (F) 6.00
1875 3.27 | BRIRIRINE NATHT L KRR E T 552 4.80
1876 3.28 | MYREILIE FRIZE DTN ? 4.40
1877 3.29 | MR GRE R T AR WE? 4.90
1878 3.30 | ETEUARASN WA NMAETL? 4.60
1879 3.31 | RAEATR C{REE NI ? 4.60
1880 4.1 fhZ s —E MaR®? (B 4.70
1888 4.9 KRFEZA ANRZEF ML ] ? 5.14
1889 410 | BONERAR SO E S RBEEE () 5.54
1890 411 | FONIRAR SO E S REEEE () 4.57
1891 412 | REMIANELETHIN? 4.83
1892 413 | BENLILEREAE? 4.02
1893 414 | ETPRBZ)G 5.04
1894 4.15 | EENMRERINIRITEE? (D 5.18
1902 423 | BRRXBRETHITER LRIERIE (B 5.93
1903 424 | BRRXBRETHITER LRIERIE P 5.66
1904 4.25 | RBFCEE BRI FATIA? 5.02
1905 426 | LFRAEA LK 5.41
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1906 4.27 | #H 500 G WIBZRZIRANVFELAE ! 4.40
1907 4.28 | LRNMHR 6 54 Efii? 4.85
1908 4.29 | “TL— AR B SRR AU (B 3.67
1916 5.7 ILTFRERNRELAT5? 4.50
1917 5.8 RIREMBNEREZE (1D 6.69
1918 5.9 RIREMBNEREZE () 5.53
1919 5.10 | &4 T A Rellk 4.37
1920 5.11 | 85 Ja/NRIEMRZED AN E A K BELIG 5 ? 4.07
1921 5.12 | XSURAGHKIEA R RS2 5.45
1922 5.13 | ZETATLR R T 36 42 4.32
1930 5.21 | 85 Ja/MFEMELW L RMEL? (1D 4.18
1931 5.22 | 85 JA/MNFEMELDW L RMEL? () 5.54
1932 5.23 | IRV G #&I7E" 2 (B 3.83
1933 5.24 | IRFVEMIRIE G R #&ITE"? CF) 5.16
1934 5.25 | tHEFTFERFERKINRR T K? 4.08
1935 5.26 | 54REAAHIEG RS SOREIE? 5.70
1936 5.27 | FOMABRNEEESHT? (B 4.46
1944 6.4 WS BB NN ? CF) 4.36
1945 6.5 BB AN TEIE GRS ARER R ARR (D 6.01
1946 6.6 “BRB NN TEIE IR SLAREH K AR ) 5.35
1947 6.7 e LT A IR T B LR ? 6.66
1948 6.8 RHLERNFIARRRA DALY 5.42
1949 6.9 NG 2 N AT N AR It ST ? 5.32
1950 6.10 | ETLHIBN A OHPZT AREERN? 3.50
1958 6.18 | “THEE A —HEFIRIH? 5.77
1959 6.19 | 85 JE MMM AAILHEA & NTF"? (b)) 4.95
1960 6.20 | 85 JE MM AASLHEA R NTF? () 6.17
1961 6.21 | ZERTFEGDIRHMAMmIER LA ? 4.05
1962 6.22 | BeltkitE TREA? 4.15
1963 6.23 | LREEBUIEEHREK? (B 5.79
1964 6.24 | UREEBIFTHREK? () 5.17
1972 7.2 ILTFEBBENR T B Z N2 )G 4.47
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1973 7.3 LT AER N =" LRFER P T (B 4.50
1974 7.4 LRGN ="LRFER P T CPO 5.47
1975 7.5 LT RN T HAMBbEER? 4.98
1976 7.6 80 JE /MR FEMEZL 51 B LR ? 4.61
1977 7.7 ROLRAEZ KUK U e LR ? 4.75
1978 7.8 BN T — RS R A WRR (R 5.20
1986 7.16 | ZEARO B BRI AR ? 4.46
1987 7.17 | BRI BERER =T R? (1D 4.38
1988 7.18 | AR BERER =T WKR? () 4.39
1989 7.19 | NTEREATE AT RE? 5.39
1990 7.20 | 30 FFREHEE D EIEM? 3.87
1991 7.21 | 85 J5FEM /MBI AT E G EAEAE? (2D 4.69
1992 7.22 | 85 JGFEM /MBI TEEGEEAEAE?  CF) 4.93
2000 7.30 | “ENES M EREVGRERG? () 5.22
2001 7.31 | KR35 B LRA TRAET? 5.10
2002 8.1 SR ETZE TR ISR = F R ? 5.42
2003 8.2 LA A BT Rt B (D 5.02
2004 8.3 LA IE A BT R B (T 3.48
2005 8.4 ZAMBEBNEFRARR? (B 5.99
2006 8.5 ZAMBEBNEFRARR? CH) 5.17
2014 8.13 | BHATARELIELIR? 5.41
2015 8.14 | B 90 J5 LK NTIX 4 HE? 5.60
2016 8.15 | HEAFMPE R HEM N SGERRHERE? (1D 6.14
2017 8.16 | HEAFMIE BRI HEMNSGERRHERE? () 5.16
2018 8.17 | WEMER HUEmITR? 4.95
2019 8.18 | BKARHFAELKAMKILRZETHKE? 4.90
2020 8.19 | 19 /NI FHAERHEN KT ? (1D 5.37
2028 827 | 80 5L B AERFENTERL? (F) 5.59
2029 8.28 | LHEHFNE T NF MM EY S TEE? (1D 5.78
2030 8.29 | LHEHAFNIEFNFMHEYP S TEE? B 6.46
2031 8.30 | “MRITENILRIAETLIELZ? 5.17
2032 831 | BN L ARRIKILRTEN? 3.49
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2033 9.1 90 J& 3 LB T E AR EZ SRR SO 7 (2D 4.74
2034 9.2 90 J& 3 LB T E TR E R SO CFD 4.96
2042 9.10 | 88 FFLuFMGL w M ENFED? (£ 4.51
2043 9.11 | 88 FFL gL & M HINREL? () 6.34
2044 9.12 | ZANMEMILE O/ 22 5 1“E B E5I5? 5.15
2045 9.13 | WEEZEMB N N2 3.80
2046 9.14 | ATRFATENMAIEZILEE? (D 4.27
2047 9.14 | ATRATENMHIEZILEE? 5.14
2048 9.15 | BRENMERE—F T EIH? 4.26
2049 9.16 | ET—HHRAMEFTEA P12 4.95
2057 9.24 | LI AZST 15 3k A2 M5 7E 3 ? 3.88
2058 9.25 | RBENMAE XA KIE? 5.82
2059 9.26 | SUFRAY“PIELIR &I UL AR AE 3.67
2060 9.27 | JLTEIURHAILEHIT? (D 4.59
2061 9.28 | JLTEIu R IAHI? O 4.23
2062 9.29 | AEERZHTEAM? (1D 5.39
2063 9.30 | ABEERZHTEA4L? () 4.77
2071 10.8 | AFAT AR NI AR N ? CF)D 6.53
2072 109 | O T AERLZEEITH? (1D 5.94
2073 10.10 | O T AERLZEIFTH? (T 4.21
2074 10.11 | RN RBE L NAE) 7?2 (1) 3.89
2075 10.12 | SENMRBELAAREILT? CF) 5.60
2076 10.13 | AT SENRACRZE 2 A 5 2 5.72
2077 10.14 | BTG N G508 K IR E G2 4.90
2085 10.22 | #ESCBHRNATE A PR L B0 () 5.25
2086 10.23 | #ESCBHRNTE A PR L BRI CF) 4.23
2087 10.24 | ZBXEHHEE ik dr R L)L — TR ? (D 5.57
2088 10.25 | ZAXEHEE ik dr R L)L —FiERk? (R 5.57
2089 10.26 | HEH W% T a3 Tk ki T ot 2 5.13
2090 10.27 | JUEES T “BSUSIE TR B S (B 6.07
2091 10.28 | JLUEAH T “BUSUE AR B g2 () 5.19
2099 11.5 | #RMAETLEE R SLEM? 5.30
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2100 11.6 | BT A&EHEAKE S0 F5? 6.38
2101 11.7 | 80 J/NRZEE BT S J7 NAEFEYE? 5.27
2102 11.8 | ARG =R ? 5.22
2103 119 | BSISRIENMTAGEAIR? 4.19
2104 11.10 | E e RER = Bidi? 4.96
2105 11.11 | AR E S T HEEZ 5 4.71
2113 11.19 | BHISRIENMA RIFHEAEER —EH T2 (2D 4.32
2114 11.20 | BISRFENMAH RIFHEAEER —EH N2 CF) 5.24
2115 11.21 | WESMERE BRI R EMHEHIESST? (2D 4.87
2116 11.22 | WESMERE EAMMIRSIREMHEHIERSST? CF) 4.27
2117 11.23 | BRI LTESN I ? 5.86
2118 11.24 | RES MK ERT 2K 6.58
2119 11.25 | 18 Wb A E R ZAE&? () 4.59
2127 12.3 | 85 E/MRFERM U CREFMR? 4.89
2128 12.4 | XA 86 & IERE T HAMAGe 2 EIAE? 5.72
2129 12.5 | T Z M IS A B LRI 23k 4.65
2130 12.6 | REEAMERKZHEHKE? 5.39
2131 12.7 | FIERDRAFRIRFERNE "2 5.23
2132 12.8 | BBWABLOER/N\MERL? (1D 6.06
2133 12.9 | BpEABLOER/NMERL? (F) 5.01
2141 12.17 | BEES B EBR LU RIEAHK"? CF) 6.02
2142 12.18 | PRELIGFLFEFRMARFEERIERITHTF? () 4.75
2143 12.19 | MRFELELFERMARFREEFIERITHF? CF) 6.00
2144 12.20 | AL A EHE—NHRMEEL T R —AM2? () | 533
2145 12.21 | BLAHAEE—ANHRNTEEL R — M2 (F) | 5.14
2146 12.22 | REEW EHESRIETERE? (B 4.62
2147 12.23 | REEM EHESRIETERE? (K 6.00




Appendix 6 Questionnaire for online survey
1. Please indicate your gender:

1) Male

2) Female
2. When were you born?

Year19
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3. What is the highest education that you have attained? If you are a student, please

indicate the highest level you expect to complete
1) No formal education
2) primary school
3) secondary school
4) senior high school
5) university or colleges
6) master’s degree and above

7) other (please indicate)___

4. a. In which Province / Municipality / Autonomous Regions are you living
now?
b. And how long have you been living there? year

5. What kind of hukou do you have?
1) Urban Hukou
2) Rural Hukou

6. Inthe last week, you have watched days TV.

7. Yesterday, how many hours did you spend watching TV?

8. How often do you watch the following types of television programmes?

hours

Always | Sometimes | Rarely | Never

a. Fashion / Music / Arts /

1 2 3 4
Celebrities
b. Sport (e.g. sports news; sports

1 2 3 4
competition)
c. Reality television and talent

1 2 3 4
shows
d. News /Information programme 1 2 3 4
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e. Programme about people's life in

1 2 3 4
society (e.g. XLNJ; Bang NvLang)
f. Crime/ Law (e.g. Jinri Shuo Fa/

1 2 3 4
Law today; Anjian Jujiao/Focus)
g. TV Drama/Soap Opera 1 2 3 4

9. Have you heard of XLNJ television programme?
1) Yes (continuesto Q10)
2) No (ends here)
10.Have you watched XLNJ before?
1) Yes (continuesto Ql10a)
2) No (continuesto Q10b)
10a. if yes, how many times did you watch this programme in the last week?
times. (Continues to Q11.)
10b. if no, why do you not watch this programme? The following statements are
some reasons; please indicate how much these reasons are like your own reasons for

not watching XLNJ:

Very Some A Not
Not
much | Like | -what | little " at all
ike
like me like like like
me
me me me me
a. Because I thinkitis
staged and 1 2 3 4 5 6
exaggerated.
b. Because it is wasting
time and | have better 1 2 3 4 5 6
things to do.
c. Because nobody | know
1 2 3 4 5 6
watch this programme.
d. Because it is not useful
1 2 3 4 5 6
to me at all.

11.Why do you watch XLNJ? The following statements are some reasons, please

indicate how much these reasons are like your own reasons for watching XLNJ:
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Very Some A Not
Not
much Like | -what | little ik atall
ike
like me like like like
me
me me me me
a. Because it’s interesting
1 2 3 4 5 6
and it entertains me.
b. Because my family
member or other people |
1 2 3 4 5 6
know watch it, so | can
discuss it with them.
c. Because it’s a habit, and
1 2 3 4 5 6
I have nothing better to do.
d. Because it shows how
other people deal with the
same problems | have, so | 1 2 3 4 5 6
could learn about what
could happen to me.
12.When you watch XLNJ, what parts are you interested in?
Not Not
Very Fairly
so intere Do not
intere | intere
intere | sted know
sted sted
sted atall
a. Causes or reasons of the
) 1 2 3 4 8
disputes
b. The procedure of
1 2 3 4 8
mediation
c. Audience mediators’
1 2 3 4 8
comments
d. Other parts (e.g. Bai
wanging harmony
1 2 3 4 8
hotline; Guoliang
zuizong. Etc.)
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13.The following statements listed some different opinions towards this programme,

please indicate to what extent you agree or disagree with these statements:

Somew | Strongl
Somew
Strongl hat y Don’t
hat
y agree disagre | disagre know
agree
e e

e. Civil mediation is
serious and should
not be made into 1 2 3 4 8
entertainment on
TV.

f.  Ithink this

programme helps
resolve some 1 2 3 4 8
people’s family

disputes.

g. | will not choose
mediation on TV
myself, but it is fun 1 2 3 4 8
to watching others’
disputes.

h. 1think such

mediation
programme to some
extent helps reduce
the number of

lawsuits.

i.  This programme
evokes moral
considerations in 1 2 3 4 8
society, such as

issues regarding the
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respect for the
elderly; loyalty in

marriage, etc.

j. The audience
mediators say what 1 2 3 4 8

| want to say.

k. This mediation
show tells people to
be understanding
and forgiving, which
is a part of Chinese

traditional virtue.

I.  Ithink telling your
family disputes on
TV is losing face and 1 2 3 4 8

damages the family

reputation.

14.The following are some different types of disputes; will you be interested if these

kinds of disputes are shown in the mediation programme?

Not .
) Not so Fairly Very
intere Do not
interesti | interesti | interesti
sting know
ng ng ng
atall
a. Neighbour disputes
(e.g. Regarding the
1 2 3 4 8
use of public
places)
b. Disputes regarding
the dividing and
1 2 3 4 8
inheriting of house
properties.
c. Disputes between 1 2 3 4 8
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residents living in
aging buildings in
old urban areas and
local authority
regarding

relocation

15.Please indicate for each statements do you strongly agree, somewhat agree,

somewhat disagree, or strongly disagree?

somew | Strongl
somew
Strongl hat y
hat ) .
y agree disagre | disagre
agree
e e

a. If any conflict occurs, we should
ask senior people to uphold 1 2 3 4

justice.

b. Even if parents’ demands are
unreasonable, children should still 1 2 3 4

do what they ask.

c.  When a mother-in-law and a
daughter-in-law come into
conflict, even if the mother-in-law
is in the wrong, the husband
should still persuade his wife to

obey his mother.

d. A person should not insist on his
own opinion if people around him 1 2 3 4

disagree.

e. When interest groups operate
and compete in a locale, they will 1 2 3 4

damage everyone’s interests.

f.  The state is like a big machine and

the individual a small cog, and
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thus should have no independent

status.

People like me have no say in

politics and government affairs.

Government officials don’t care
too much about what people like

me think.

| feel that | have a pretty good

understanding of the important

political issues facing our country.

| consider myself to be well

qualified to participate in politics.

Politics and government are so
complicated that | cannot really

understand what is going on.

16.Last month, did you hear anything through the ‘grapevine’ concerning economics,

political affairs, or society?

1) Yes 2) No 8) Don’t know
17.Do you talk about political issues and national affairs with other people?
Don’t
Often Sometimes Occasionally Never
know
1 2 3 4 8
18.How satisfied are you with the following aspects of Chinese society?
Not
Not so | Fairly Very Do not
satisfied
satisfied | satisfied | satisfied know
atall
a. The economy
(stable and
1 2 3 4 8
high level of
growth)
b. Public safety 1 2 3 8
c. The social 1 2 3 4 8
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welfare

situation

19.Have you experienced mediation before?

1) Yes

2) No

19a. If yes, were you satisfied with the outcome of the most recent

mediation?
Not so | Not satisfied at Don’t
Very satisfied | Fairly satisfied
satisfied all know
1 2 3 4 8

20.Ms. Wang, about 50 years old, is the second eldest in her family. Recently she has
been caught up in a family dispute with her two siblings regarding the distribution
of family properties and who should take care and support their 80-year-old
mother. Their mum has a small flat in the old urban area where has been recently
included in a relocation program. Thus their mum is expected to receive an
amount of compensation, which is about 2 million RMB. Ms. Wang says that the
one who is willing to take care of their old mum should get a little bit more of the
heritage. But her younger sister insists that the heritage should be divided equally,
while the elder brother says he should get more because he is the only son in the
family. They have several arguments about this issue and the dispute is getting
more and more serious.
20a. which action you would suggest Ms. Wang to take in the face of such

dispute?

1) Mediation through People’s mediation committee in your local community
2) Go to court, initiating a lawsuit

3) Petition

4) Protest

5) Other (please indicate_ )

20b. what is your reason for the above choice? (maximum 3 choices)

1) Itrustinthe court

2) They have higher authority
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3
4
5
6
7
8

9) it takes less time, quicker

) fairness of the court process
) low costs of money

) |trustin the mediator

) effectiveness

) good reputation

)

geographically closer

10) Other (please indicate____ )

21.Mr. Zhang established labour relation with a branch stock exchange office
Shanghai in 2000. On a working day in February last year, Mr. Zhang and two
colleagues went to the manager’s office reporting work progress. At that time, a
client was in the office and refused to leave, claiming that has business to discuss
with the manager. Zhang and his colleagues were in a hurry to see the manager
and argued with the client. The dispute culminated in both parties throwing chairs
to each other. Later that night, the client went to the hospital, claiming that he
had a heart attack. The stock exchange office paid the client 50,000 RMB
compensation for medical expenses, nutritional costs and other expenses.
Three months after this incident, the office dismissed Zhang for serious violations
of principles and terminated labour contracts with the other two colleagues on an
agreement. Mr. Zhang refused to accept this decision and appealed it to the
higher authorities in the company, asking for an investigation. He said that the
client appeared in the manager’s office very frequently, which affect their normal
work. The dispute started because he wanted the client to leave so he can do his
work. He argued that the manager should take the main responsibility for this and
asked for restore the labour relations. The branch office refused his appeal.
Zhang then sent letters to every staff in the company and also report the case to
the relevant district department. He believed that the stock exchange office
illegally terminated the labour relationship and asked for an amount of 220,000
RMB compensation.

21a. which action you would suggest Mr. Zhang to take in the face of such dispute?

1) Mediation through People’s mediation committee in your local community

2) Go to court, initiating a lawsuit
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3) Petition
4) Protest
5) Other (please indicate )

21b. what is your reason for the above choice? (maximum 3 choices)

1) Itrustinthe court
2) They have higher authority
3) fairness of the court process
4) low costs of money
5) ltrustin the mediator
6) effectiveness
7) good reputation
8) geographically closer
9) it takes less time, quicker
10) Other (please indicate____ )
22.Are you?
1) amember of CPC
2) aYouth League member
3) amember of the United Front (minor parties)
4) common people
23.What is your current employment situation?
1) Employed
2) Self employed
3) Retired/pensioned
4) Housewife/househusband not otherwise employed
5) Student
6) Unemployed
7) Other (write in):

24.What is your current/before retired profession?

25.Are you working for the government or public institution, for private business or
industry, or for a private non-profit organization? If you do not work currently,
characterize your major work in the past.

1) Party/State Unit
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2) State-owned enterprise

3) Private business or industry

4) joint venture/foreign

5) Private non-profit organization
6) None of above

7) Don’t know
26.What is the average monthly income of your family?
1) under 2000 RMB

2) 2000-4999 RMB

3) 5000-7999 RMB

4) 8000-10999 RMB

5) 11000-13999 RMB

6) 14000 RMB and above
)

Not sure



250

Appendix 7 Focus Group Question Guide

Entertaining appeal and the show

The goals
1. What is the entertaining appeal of the show (Participants’ views on the
entertainment provided by the show)

2. Participant’s uses and gratifications of the show

Qs asked in Focus Group

1) As we know, the XLNJ aired at 6:30p.m. and there are other programmes
broadcasted at this prime time period, such as news programme, why you
choose to watch this mediation show over other programmes?

2) Is there any other programme you think is similar/comparable to the XLNJ
show?

3) What label would you give to XLNJ show, for example news, entertainment,
information, talk show, reality show, etc.?

4) There is one programme called XLNJ broadcasted on the Entertainment channel,
have you watched this programme? and how often do you watch this show in a
week?

5) In your leisure time, will you discuss with others about those cases that
impressed you?

For less-frequent viewers group:

6) Can you talk about your impression of the XLNJ show? for example, what kind of

show it is, and what is the target audience of the show, in your opinion?

Social and political aspects

The goals

3. Participants’ opinions on dispute issues on the show

4. How do they perceive the aim of the show (while the audiences learn about legal
and mediation knowledge from the show, whether do they consider it as a goal

set by the programme makers)
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5. Participants’ views regarding the social and political influence of the mediation

show

Qs asked in Focus Group

7) Since you might have watched a lot cases on XLNJ, in your memory, what kind of
issues were often discussed on TV?

8) Do you think these kind of issues common in the real life in society?

9) Among the episodes you have watched, which one impressed you a lot?

10) What influence do you think that the televised mediation of conflicts will have in
society?

11) Do you think whether the televised mediation can be a useful solution for family
disputes?

12) What influence do you think that the televised mediation of conflicts will have in
society?

13) In your neighborhood, what do you normally do when there is dispute?

14) In your opinion, why do people go on television for solutions?

Cultural implications

The goals
6. Attitude towards discussing personal issues on TV, i.e. face-saving/losing issues.

7. Whether participants find the show promoting traditional cultural values?

Qs asked in Focus Group

15) When you discuss with your friends or relatives, would you talk about the
disputant go on TV?

16) What do you think about discussing family disputes on television? (losing face?
Or acceptable?)

17) Inyour opinion, why do people go on television for solutions?

18) Do you think whether the televised mediation can be a useful solution for family

disputes?
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Appendix 8 ANOVA Analysis for Watching Frequency of XLN]J between

Education Groups

How many times watch XLNJ in a week

Bachelor's Master's degree

College
& Degree or above
Education Groups
Mean Mean Difference Mean Difference Mean Difference
(S.E.) (S.E.) (S.E.)
Senior higher school 498 0.977* 1.301%** 0.977
and under ' (0.415) (0.396) (0.725)
- 0.324 0.000
College 4.00
- (0.362) (0.707)
- - -0.324
Bachelor's Degree 3.68
- - (0.695)
Master's degree or 4.00 - - -
above - - -
Tukey HSD

Note: N=185, *p<0.1; **p<0.05; ***p<0.01
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Appendix 9 ANOVA Analysis for Watching Frequency of XLN]J between Income
Groups

How many times watch XLNJ in a week

¥8,000 and
¥2,000-¥4,999  ¥5,000-¥7,999 croan
above
Income Groups
Mean Mean Difference Mean Difference Mean Difference
(S.E.) (S.E)) (S.E.)
1,119 1.763** 1.676*
Lower than ¥2,000 5.42
(0.642) (0.666) (0.721)
- 0.644 0.557
¥2,000-¥4,999 4.30
- (0.557) (0.460)
- - -0.087
¥5,000-¥7,999 3.65
. - (0.493)
¥8,000 and above 3.74 ) i )
Tukey HSD

Note: N=175; *p<0.1; **p<0.05; ***p<0.01
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Appendix 10 Correlations between Political Efficacy, Political Interest, and

Satisfaction with Society

Pearson Correlations

External Political Internal Political  Satisfication

Variables Political Interest
Efficacy Efficacy with society
Ext | Political
xternal Folitica 1 0.156* 0.097 0.132*
Efficacy
| | Political
nt-erna olitica ) 1 0.011 0.324%%x
Efficacy
Satl_sflcatlon with i i 1 -0.239%**
society
Political Interest - - - 1

Note: *p<0.1; **p<0.05; ***p<0.01
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Appendix 11 ANOVA Analysis for U&G between Income Groups
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Appendix 12 ANOVA Analysis for U&G between Education Groups
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Appendix 14 Description of Focus Group Participants

Number Surname* Gender Age Education level

1 Zhang Male 33 Master

2 Huang Male 31 Bachelor

3 Yang Male 37 Bachelor

4 Li Female 27 Bachelor

5 Kong Female 58 Bachelor

6 Cheng Female 23 Bachelor

7 Zhao Male 53 Senior High School
8 Xiong Male 38 College

9 Tang Male 31 Vocational School
10 Luo Female 20 College

11 Liu Female 69 Junior high School
12 Sun Female 30 Vocational School
13 Yang Male 53 Bachelor

14 Mi Male 46 Bachelor

15 Shi Male 28 Master

16 Liu Female 33 Bachelor

17 Du Female 42 Bachelor

18 Yang Female 61 Master

19 Zhang Male 49 Senior High School
20 Luo Male 26 College

21 Cai Male 50 Senior High School
22 Huang Female 28 Vocational School
23 Zhao Female 23 Vocational School
24 Ji Female 25 College

Note:

* Pseudonyms are provided here to protect the confidentialiy and anonymity of participants.

#1-#6 participants, conducted on Saturday, 28 sept. 2013, frequent-viewers (higher education)

#7-#12 participants, conducted on Saturday, 28 sept. 2013, frequent-viewers (lower education)

#13-#18 participants, conducted on Sunday , 29 sept. 2013, non-frequent-viewers (higher education)

#19-#24 participants, conducted on Sunday , 29 sept. 2013, non-frequent-viewers (lower education)



